AGENDA

TEHACHAPI CITY COUNCIL SPECIAL MEETING,
TEHACHAPI REDEVELOPMENT AGENCY SPECIAL MEETING,
TEHACHAPI PUBLIC FINANCING AUTHORITY SPECIAL MEETING, AND
TEHACHAPI CITY FINANCING CORPORATION SPECIAL MEETING

TEHACHAPI HIGH SCHOOL GYMNASIUM
801 SOUTH DENNISON ROAD
MONDAY, MARCH 28, 2011 - 6:00 P.M.

Persons desiring disability-related accommodations should contact the City Clerk no later than
ten days prior to the need for the accommodation. A copy of any writing that is a public record
relating to an open session of this meeting is available at City Hall, 115 South Robinson Street,
Tehachapi, California.

CALL TO ORDER

ROLL CALL

PLEDGE TO FLAG

BUSINESS

1

PUBLIC HEARING - Consideration of an appeal by Henry L. Schaeffer on behalf of
Tehachapi First, of a Planning Commission decision certifying the Environmental Impact
Report (State Clearinghouse #2007081139), adopting a Statement of Overriding
Considerations, and approving the Tehachapi Walmart Architectural Design & Site Plan
Review No 2007-11 (Walmart) located east and adjacent to Tucker Road (SR 202),
north and adjacent to the Sail Thru car wash and the Las Colinas subdivision, west of
Antelope Run drainage and south of the Tehachapi Crossing Commercial Center for
construction of a 165,000 square foot Walmart Supercenter - OPEN HEARING; NOTICE
OF PUBLIC HEARING AND CORRESPONDENCE; STAFF REPORT:; APPLICANT
REPORT; RECEIVE PUBLIC COMMENT; CLOSE HEARING: TAKE THE
FOLLOWING ACTIONS: (A) ADOPT A RESOLUTION OF THE CITY COUNCIL OF
THE CITY OF TEHACHAPI DENYING THE APPEAL FILED BY HENRY L.
SCHAEFFER ON BEHALF OF TEHACHAPI FIRST OF THE TEHACHAPI PLANNING
COMMISSION DECISION TO CERTIFY THE ENVIRONMENTAL IMPACT REPORT
AND ADOPTING A STATEMENT OF OVERRIDING CONSIDERATIONS FOR THE
TEHACHAPI WAL-MART ARCHITECTURAL DESIGN AND SITE PLAN REVIEW: (B)
ADOPT A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF TEHACHAPI
UPHOLDING THE PLANNING COMMISSIONS CERTIFICATION OF THE
ENVIRONMENTAL IMPACT REPORT AND ADOPTING A STATEMENT OF
OVERRIDING CONSIDERATIONS FOR THE TEHACHAPI WAL-MART
ARCHITECTURAL DESIGN AND SITE PLAN REVIEW; AND (C) ADOPT A
RESOLUTION OF THE CITY COUNCIL OF THE CITY OF TEHACHAP!I UPHOLDING
THE PLANNING COMMISSION DECISION TO APPROVE ARCHITECTURAL DESIGN
AND SITE PLAN REVIEW SUBJECT TO CONDITIONS OF APPROVAL.

ADJOURNMENT
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Resheoling Que Past - Plasuniing Our Fultue

NOTICE OF PUBLIC HEARING
BEFORE THE TEHACHAP! CITY COUNCIL.

The City Council of the City of Tehachapi will hold a public hearing at a special meeting on
March 28, 2011, at 6:00 p.m. or as soon thereafter as the matter can be heard at the
Tehachapi High School Gymnasium located at 801 South Dennison Road, Tehachapi,
California to consider the following matter: appeal by Henry L. Schaeffer on behalf of
Tehachapi First, of a Planning Commission decision certifying the Environmental Impact
Report (State Clearinghouse #2007081139) and adopting a Statement of Overriding
Considerations for the Tehachapi Walmart {Architectural Design and Site Plan Review No.
2007-11) Architectural Design & Site Plan Review No 2007-11 (Walmart) located east and
adjacent to Tucker Road (SR 202), north and adjacent to the Sail Thru car wash and the Las
Colinas subdivision, west of Antelope Run drainage and south of the Tehachapi Crossing
Commercial Center. This hearing will be open to the public. All interested persons will have
an opportunity to be heard.
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City of Tehachapi e

Posted: March 10, 2011
Published Tehachapi News: March 16, 2011
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COUNCIL REPORTS

DEPARTMEN EA‘D) '5}‘_; }
AGENDA SECTION: COMMUNITY DEVELOPMENT K

CITY MANAGER:
MEETING DATE: March 28, 2011 . ER/
AU
QS \j
TO: HONORABLE MAYOR GRIMES AND COUNCIL MEMBERS
FROM: DAVID A. JAMES, COMMUNITY DEVELOPMENT DIRECTOR
DATE: March 14, 2011

SUBJECT: Appeal by Henry L. Schaeffer on behalf of Tehachapi First of a Planning
Commission decision of January 31, 2011 to certify the Environmental Impact
Report and adopt a Statement of Overriding Considerations for the Tehachapi
Walmart Supercenter (Architectural Design and Site Plan Review No. 2007-11)

BACKGROUND:

On January 31, 2011, the Planning Commission voted in favor of certifying the Environmental Impact
Report (EIR) and adopting a Statement of Overriding Considerations for the Tehachapi Walmart
Supercenter. Additionally the Planning Commission voted in favor of approving Architectural Design
and Site Plan Review No. 2007-11 {Tehachapi Walmart). The Tehachapi Municipal Code and Rules
to Implement the California Environmental Quality Act (CEQA) grants the Planning Commission full
authority to certify EIR’s and approve site plans and in this regard the Planning Commission’s
approval of the Tehachapi Walmart would only be heard by the City Council if appealed by a member
of the public or by the applicant themselves.

With respect to the approval process, as the City Council is aware, there is a 14 day period in which a
decision by the Planning Commission to certify an EIR and/or approve a site plan can be appealed to
the City Council. The appeal period for the above-referenced action ended on February 14, 2011, A
single appeal was initially filed on February 10, 2011, and said appeal was modified by the appeliant
on February 14, 2011. The appeal was filed by Henry Schaeffer on behalf of Tehachapi First. Please
refer to Exhibit A-1 for details. In addition, as the City Council is aware, it only takes one (1) appeal to
move a Planning Commission decision forward to the City Council. However, other individuals
expressed an interest in filing separate appeals and information in support of the appeal but did not
want to pay the appeal fee. As an alternative this information, while not part of the formal appeal, has
been included in the Council packet as additional background material as Exhibit A-2. Additionally,
Mr. William Nelson filed a complaint on March 3, 2011 regarding the conduct of the Planning
Commission at a meeting held at the Beekay Theatre regarding Walmart. This complaint/protest has
been included in the City Council packet as Exhibit A-3 per Mr. Nelson’s request. Letters to the City
Council in support of Walmart that were submitted post Planning Commission are enclosed as Exhibit
B-1. Post Planning Commission letters in opposition are enclosed as Exhibit B-2. Planning
Commission letters in favor and in opposition were enclosed as Attachments O and P of the Planning
Commission Staff Report. It should be noted that cumulatively to date there are 114 correspondence
in support and 33 correspondence in opposition.



AGENDA
ff Report Walmart Appeal

March 14, 2011
Page 2 of 10

PROPOSAL.

The applicant, GreenbergFarrow on behalf of Walmart Stores, Inc., has submitted a request for
approval to construct a 165,000 square foot Walmart Supercenter that includes a garden center and a
drive-thru pharmacy on a 25-acre site which includes the out parcels area. The subject site is located
east and adjacent to Tucker Road, north of the Sail Thru Car Wash and the Las Colinas residential
subdivision, south of Tehachapi Junction commercial center and west of the Antelope Run open
space corridor. (Please see the vicinity map of the Planning Commission Staff Report as Attachment
A for details). The project site plan (Attachment B of the Planning Commission Staff Report) reflects
the building footprint, parking lot layout, site access and three (3) out parcels which are not a part of
this site plan application. However it should be noted the out parcels and potential uses on the 25-
acres are included in the EIR document as part of the cumulative analysis. The project additionally
includes the dedication of 1.45 acres to the City on the east side of the site for parking and access to
the proposed Antelope Run bike path and trails. The proposed structure is orientated to the north
tying into the existing Tehachapi Junction commercial center with interconnectivity to shopping and
dining establishments through a reciprocal ingress/egress arrangement.

L CIRCULATION/PARKING/CONCEPTUAL RAISED MEDIAN PLAN

Access 10 the site will be achieved from two (2) drive approaches off Tucker Road and two (2) drive
approaches off Tehachapi Boulevard. The northern most access off Tucker Road (SR-202) (Driveway
1) will be controlled by a traffic signal entirely funded and installed by the applicant as a project
condition of approval. Semi-truck and other delivery vehicles will access the site off the south drive
approach on Tucker Road (Driveway No. 2) to reduce any potential conflicts with customer and
employee vehicle circulation and parking. It should be noted that delivery vehicles exiting the
Walmart from Driveway No. 2 will only be able to make a right hand {northbound) turn.

The project applicant will construct a raised median on Tucker Road extending from Tehachapi
Boulevard/Red Apple Avenue to Valley Boulevard with right and left turn pockets to provide an
efficient circulation pattern to new and existing commercial centers along the Tucker Road corridor
while controliing the rather free for all condition that currently exists. (Please refer to the conceptual
Tucker Road median plan as Attachment C of the Planning Commission Staff Report). Tucker Road
adjacent to the project site will have red curbing (no-parking zone) in addition to a Class |l bike path
connecting to the Class | bike path on Tehachapi Boulevard adjacent to the Tehachapi Junction
commercial center. It should be noted that the conceptual median plan was prepared in cooperation
with Caltrans and the City has received Calfrans tacit approval of the conceptual plan.

Two (2) points of ingress/egress are proposed off Tehachapi Boulevard. The primary entrance off
Tehachapi Boulevard will be the signalized east drive approach (Driveway 4) and secondary access
achieved from the reconfigured west drive approach adjacent to the existing Tehachapi Junction
commercial center (Driveway 3). The current drive approach accessing the Tehachapi Junction
center off Tehachapi Boulevard will be eliminated in order to accommodate the reciprocal
ingress/egress arrangement as previously discussed creating reciprocal access between the
Tehachapi Junction, Walmart and future development on the three (3) out parcels. Staff is requiring a
reciprocal agreement be recorded against the property in question with the Kern County Recorder’s
Office between the Tehachapi Junction commercial center property owner and Waimart to
accommodate an efficient internal circulation pattern and allowing vehicular movement to occur
between the two (2) developments and the future out parcel developments without having to access
Tucker Road (Hwy 202). It should be noted that Staff has received tacit support from both Walmart
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and the Tehachapi Junction commercial center in favor of this arrangement. The Tehachapi
Boulevard conceptual median plan will extend from Tucker Road to approximately 500 feet east of the
old Tehachapi Boulevard configuration. The plan reflects the ultimate width and lane geometrics of
Tehachapi Boulevard. The median plan will facilitate the safe and efficient flow of traffic and address
the rather free for all condition that presently exists. (Please refer to the Tehachapi Boulevard
conceptual median plan of the Planning Commission Staff Report as Attachment D). It should be
noted that the signal light to be installed at the eastern most entrance off Tehachapi Boulevard will be
entirely the responsibility of Walmart. A composite of the overall median plan was included in the
Planning Commission Staff Report as Attachment D-1.

It should be noted that post Planning Commission approval there has been public commentary
regarding the new signal lights and median plan for Tucker Road (SR 202) in the context of this
commercial corridor becoming too congested and inefficient particularly as it relates to accessing the
proposed Hospital within the Capital Hills Specific Plan area. In response to this issue it is Staff's
opinion that based upon the Walmart Traffic study Tucker Road (SR 202) will continue to operate at
an acceptable Level of Service per our General Plan standards. As indicated the median plan will
control the free for all condition that currently exists and in this regard can be characterized as a
benefit to traffic flow rather than a detriment to traffic flow as has been characterized. Additionally,
the existing and proposed signals within the Tucker Road corridor will be synchronized which all
further enhance traffic ebb and flow. From an emergency vehicle response perspective the existing
and proposed signal lights will be fitted with an opticom system that is responsive to the emergency
light strobe and will automatically change the signal lights to green for oncoming emergency vehicles.

With regard to off-street parking, the City's Zoning Ordinance requires one (1) off-street parking space
per 250-square feet of retail space for a total of 668 spaces. The site plan reflects 751 off-street
parking spaces, 16 designated as handicap spaces. When the total number of parking spaces falls
within the 501 — 1,000 range, 2% of the total number of off-street parking spaces are required to be
designated as handicap parking. The site plan reflects the total number of ADA spaces as required
by the American Disabilities Act (ADA). The new California Green Building Code went into effect on
January 1, 2011 and as conditioned in this report, the project proponent will be required to comply
with all building codes in effect at building ptan submittal that will include in part providing bicycle
parking, designating 8% of total parking spaces for any combination of low-emitting, fuel-efficient and
carpoolfvan pool vehicles. #t should be noted that the 8% green parking spaces have been
conditioned to provide electrical conduit in order to facilitate future charging stations once recharging
vehicles becomes more standardized and the technology has matured. Additionally, the site plan
reflects two (2) pedestrian links through the parking lot area and providing a safe path of travel from
parked vehicles to the entrance of the building.

1. ARCHITECTURAL ELEMENTS

In terms of architecture, Staff has diligently worked with the applicant in terms of modifying or adding
structural embellishments, colors and materials and proposed color schemes to blend in with
Tehachapi's urban form of development. The north elevation and entrance to the structure has the
most architectural interest consisting of varied roof pitches and in Staff's opinion, in keeping with a
pedestrian scale by not exaggerating the height and massing of the two (2) tower elements. Large
scale uninterrupted walls have been avoided through articulation by form, fenestration and materials.
In this regard Staff is of the opinion that the architectural elements and details strike a balance
between the prototypic non articulated Walmart big blue box and more contemporary Walmart
designs whereby the pendulum has swung the other direction creating architectural styles that are out
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of scale, bordering on the garish and having little or no connection to the community’s sense of place.
It should also be noted that while in Staff's opinion the Tehachapi Walmart architecturally will be
unigue and perpetuate a mountain lodge appearance much like the Holiday Inn it will never-the-less
contain elements that are consistent with Walmart's new branding efforts. In this regard Staff is
further of the opinion that the architectural elements will serve both the needs of Tehachapi and the
needs of Walmart.

The structure demonstrates decorative archways, decorative columns in stone veneer, metal
awnings, glass doorways, contrasting earth tone color scheme and a black metal fence
encompassing the outdoor garden area. (Please refer to the colored elevations of the Planning
Commission Staff Report as Attachments E and the Perspectives as Attachments F, G and H). The
west elevation is the most prominent as viewed from Tucker Road (SR-202) and given that, Staff has
required the applicant to carry over many of the embellishments from the front of the structure to the
west side of the structure. The west elevation demonstrates decorative columns adjacent to the
garden center, varied building heights and plans, decorative stone and contrasting color scheme.
The south elevation (rear of the building) will be most visible from the residential subdivision located
on Las Colinas Street. Although the rear of the structure will be utilized primarily as a delivery and
loading/unloading area, Staff required the applicant to extend several of the decorative architectural
embellishments to the south elevation as delineated on Attachment F of the Planning Commission
Staff Report. The east elevation consists of the drive-thru pharmacy in addition to decorative stone
columns and archways, again carrying the architectural elements on all facades in a consistent and
unified manner.

M. LANDSCAPING/MWALLS/LIGHTING

With regard to landscaping, a preliminary landscape plan was submitted as part of the project
application (Please refer to | of the Planning Commission Staff Report). The width of the landscaped
area south of the main entrance ranges from 100-150 feet providing ample area to create a bold
landscape statement. As the City Council is aware, Caltrans may likely prohibit plant material higher
than 2 feet within their right-of-way. The landscape area notth of the main entrance (Driveway 1} is
primarily within the Caltrans right-of-way. In the event that Caltrans prohibits the planting of trees
within their right-of-way, Staff has conditioned the project proponent to install an undulating
landscaped area north of Driveway 1 to add visual interest as viewed from Tucker Road to
compensate for the lack of trees. Additionally, in the event that Caltrans prohibits the planting of trees
within the landscape area north of Driveway 1, Staff has conditioned the site plan to reflect the
elimination of the western most drive isle north of Driveway 1 and the associated nine (9) parking
spaces to add additional landscaping and street tree planting opportunities creating a tree lined
arterial in addition to buffering the expansive parking area as viewed from Tucker Road. it should be
noted that even with the elimination of these parking spaces under this scenario, the site plan will still
be excessively parked in terms of meeting the City of Tehachapi minimum parking requirements. The
landscaping continues around the perimeter of the site with potentially tree lined drive aisles off
Tehachapi Boulevard, landscape medians at every eight (8) parking spaces within the parking lot
area, in addition fo a landscape buffer between the site and Antelope Run.

The State adopted AB 1881 which in part regulates the allowable square footage of turf on
commercial developments and irrigation standards. Given that, the site may consist of more
hardscape material than typically seen within commercial developments on Tucker Road for instance.
The applicant is required to submit a landscape and irrigation plan and at such time Staff will review
the plan subject to AB 1881 requirements. Staff will evaluate the potential for providing some latitude
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with regard to AB 1881 restrictions given that the project has been conditioned to utilize a non-potable
source of water for {andscape irrigation.

The City’s zoning ordinance requires a block wall as a condition of approval when a commercial
parcel is interfacing with a residentially zoned parcel to mitigate any potential noise impacts that may
occur to the residential properties associated with commercial development. As the City Council is
aware, Las Colinas Street (south and adjacent to the subject site} is an elongated local street
terminating in an off-set cul-de-sac configuration. Placement of a block wall along the south property
line would essentially disconnect the residential subdivision from accessing Antelope Run, however a
decorative block wall would reduce the potential noise impact to the residents within this subdivision.
As a solution, Staff has condition the project proponent to install a decorative noise attenuation wall
with evenly spaced pilasters (approved by the Community Development Director) replacing the
existing wood side fences at 500 and 501 Las Colinas Street and staggering the wall down to a
maximum height of 4 feet north and adjacent to the referenced residential properties front setback
area. Additionally, Staff has conditioned pedestrian access through the decorative block wall to
provide pedestrian connectivity from Las Colinas Street to designated Antelope Run open space
corridor. To further reduce any potential noise impacts to the residents on Las Colinas Street, a
double row of trees spaced no further than 20 feet apart is required adjacent to the south property line
of the project site. In regard to retaining walls, Staff has conditioned the project proponent to step
retaining walls at 5 foot increments and instali and maintain landscaping creating a decorative feature
rather than long monotonous walls.

In terms of exterior lighting, all security lighting shall be shielded in such a manner as to preclude the
effects of light and glare onto adjacent properties. The applicant shall be required to submit a photo-
metrics analysis and the proposed light fixtures for all exterior lighting on the property shall be
restricted to fixtures meeting the Dark Sky Technology. The photo-metrics analysis will identify the
area illuminated by the proposed light fixtures and at that time, it shall be confirmed that the security
lighting falls within .5 foot candle maximum illumination threshold of indirect illumination onto adjacent
residential property. All exterior lighting shall be reviewed and approved by the Community
Development Director prior to installation.

V.  ANTELOPE RUN STAGING AREA

As indicated in the circulation section of the Staff Report there will be a signalized access off
Tehachapi Boulevard. This point of access will extend through the out parcels and link Tehachapi
Boulevard to the Walmart parking lot as illustrated on the site plan. Additionally this connection wili
provide access to a parking area that will be dedicated to the City of Tehachapi which is shown in
hash marks on the site plan. These parking spaces are located adjacent to the Antelope Run
drainage feature and multi purpose trail system that is still a work in progress. The parking area will
incorporate a trail segment that will link up to the existing trail system in Tehachapi Boulevard and
Antelope Run. In this regard the parking lot area will serve as a staging area in which individuals can
park their vehicles and access the multi-purpose trail on foot or on bike. This staging area will also
facilitate an alternative pedestrian access to Walmart by way of the Antelope Run trail. There has
also been some discussion of the area serving as a formal park and ride location. However, this use
has only been discussed conceptually and no formal commitment to a park and ride site has been
made to date. it should be noted that the parking spaces associated with the aforementioned staging
area are not included in the total parking spaces provided in the analysis and in this regard represent
parking spaces above the 751 parking spaces mentioned in the parking space analysis on page 3 of
the Staff Report.
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V. SIGNAGE

With regard to signage, the applicant is requesting approval to install six (6) wall signs, two (2)
directional signs and two {(2) monument signs as delineated on Attachments J — M of the Planning
Commission Staff Report. The trademark Walmart and yellow splash logo internally illuminated wall
signs are proposed to be located on the north and west elevations and measure 8 x 37'3". The
Walmart letters measure 5'6” however the sign measures 8 feet in total height given the size of the
logo. Staff is of the opinion that the proposed wall signs and structure are appropriately scaled.
Additional wall signs include the Pharmacy Drive-Thru sign measuring 2' x 19'3", Market & Pharmacy
wall sign measuring 3'5” x 298", Home & Living wall sign measuring 3'4” x 21’9” and Qutdoor Living
wall sigh measuring 3'5” x 22'7". Up lighting is proposed to be installed to illuminate the Market &
Pharmacy and Home & Living signs however Staff will further review the request to ensure the
lighting will be shielded by an architectural embellishment on the structure to prevent night glow or
impair pilots in flight. The Walmart logo wall sign measuring 8" x 37°3" will also be placed on the west
elevation facing Tucker Road. The two (2) illuminated monument signs measure 6 feet in overall
height by 12 feet. The sign supports a 2’8" decorative stone base in keeping with the stone elements
on the proposed structure. A monument sign will be placed just south of the signalized entrance on
Tucker Road and east of the reciprocal drive approach off Tehachapi Boulevard. The proposed signs
are in compliance with the Municipal Code regarding signs attached to building facades and
monument signs.

As the City Council is aware, City Staff and the Planning Commission over the years as the Tucker
Road Commercial corridor has developed, have worked diligently to accommodate commercial
development while concurrently keeping the associated signage under control in terms of sign height
and mass. The proposed Walmart signage will conform to this established pattern of signage.

TWO CITY PARADYNE:

The Two City Paradyne as it relates to retail, occurs when there are neighboring and contiguous
community scenarios such as Palmdale/Lancaster, Temecula/Murrieta etc., competing for the same
retail dollars. In this scenario retailers will in some instances play one city against the other when
there are overlapping markets. This puts Community A in a position of trying to accommodate a
potential retail opportunity at the risk of losing the retail opportunity to Community B. This scenario is
also being played out in communities where the competing community is not another city but rather a
neighboring Indian reservation whereby tribal governments are being increasingly aggressive in the
area of economic development and exercising their sovereignty and right of self determination. The
reservation scenario has no relevance to the City of Tehachapi but it is worth noting to demonstrate
that the Two City Paradyne has far reaching ramifications and the degree to which it is being played
out across the country. Just as nature abhors a vacuum so does the world of retail. As we (the City)
have confirmed through past retail leakage analysis and more recently with the Walmart Urban Decay
Study and Fiscal Impact Analysis, there is a tremendous amount of retail hemorrhaging that is
occurring in our community. In this regard Walmart is simply responding, as did Home Depot and
more recently Big 5 Sporting Goods, 1o this retail vacuum. In our post Proposition 13 {(Jarvan-Gann
Initiative) environment sales tax has become an increasingly important component of a city or
county’s general fund. This phenomena is often referred to as the fiscalization of Land Use. In the
case of Tehachapi in any given year sales tax accounts for 30 to 40 percent of our General Fund
revenue. It is in this regard that capturing retail leakage has been incorporated into our economic
development strategy.
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While the City of Tehachapi is the only incorporated community in the region we (the City) are not
immune to the Two City Paradyne. In this regard Kern County Planning has allowed for urban level
fand use patterns in the unincorporated region. In speaking with the Kern County Planning
Department there are no less than three (3) unincorporated locations in the Greater Tehachapi region
that can accommodate the proposed Walmart one of which was incorporated in the EIR alternative
sites analysis. As such it would be naive to suggest that should Walmart be denied access to the
Tehachapi City limits they (Walmart) will simply go away. The reality is that Walmart will simply find
an unincorporated Tehachapi location in which to establish themselves in order o tap the Tehachapi
market. Should this occur Tehachapi will lose control over the planning process including
architectural controls, site plan controls and mitigation strategies. Additionally, all sales tax will be
accrued to the County of Kern and most likely lost to the Tehachapi region. City Staff has resisted
discussing the Two City Paradyne at any great length for fear of being accused of utilizing this
phenomena as a simple scare tactic. However, Staff is of the opinion that a frank discussion of the
unintended consequences of denying Walmart is long over due. It is naive to think that a cash
strapped Kern County government would not eagerly embrace the opportunity to site a Walmart in the
unincorporated region of Tehachapi.

CEQA:

The City of Tehachapi prepared an initial study and disseminated the document to various local, state
and federal agencies (Responsible Agencies) and special interest groups in the context of early
consultation to ascertain which level of California Environmental Quality Act (CEQA) review was
appropriate. Based upon the initial study, responsible agency feedback, potential for public
controversy and recent litigation it was concluded by Staff that a comprehensive project level
Environmental Impact Report (EIR) was warranted. To that end the Notice of Preparation (NOP) was
circulated on September 6, 2007.

As indicated the Walmart development EIR evaluated a broad and comprehensive range of
environmental issues including Urban Decay which is a relatively new issue in terms of the CEQA
process. Historically fiscal impacts were considered a non-CEQA issue. However, the issue of Urban
Decay while certainly having fiscal ramifications is more concerned with the long term vacancy of
anchor buildings/tenants and the associated blight that results from the protracted vacancy of anchor
tenants both in terms of having vacant boarded up structures and the trickle down effect on smaller
retailers who are reliant on the anchor tenant for generating their retail traffic. It should be noted that
a vacancy in and of itself does not constitute urban blight. It is the protracted vacancy that is at issue
and whether there is adequate retail demand/leakage that would facilitate an adaptive reuse of the
vacant structures/space in a relative short time period.

The traffic impacts evaluation included not only intersections and road way segments within the City
limits but included a more regional analysis that extended significanily into thé unincorporated
Tehachapi region. Additionally, a conceptual raised median plan was introduced as a component of
the mitigation strategy towards controlling the rather free for all condition that already exists on
Tehachapi Boulevard and Tucker Road (SR 202) and would only be exacerbated by the introduction
of Walmart into the retail mix. The construction of the raised median and the installation of two (2}
new signal lights in conjunction with the synchronization of the signals will, in Staff opinion, increase
the efficiency and level of service on both Tucker Road (SR 202) and Tehachapi Boulevard.

Traffic mitigation will occur on three (3) levels. In some instances Walmart will pay for the entire cost
of a given impact such as the signal light associated with their primary entrance off Tucker Road and
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Tehachapi Boulevard. In other instances Walmart will pay their fair share towards a given impact.
Lastly, the City of Tehachapi and County of Kern have adopted the Greater Tehachapi Traffic
Mitigation Fee and Walmart, by virtue of paying their required traffic impact fee at the permit stage,
will satisfy their mitigation.

One distinction between an EIR and a Negative Declaration or Mitigated Negative Declaration is the
fact that an EIR is required to evaluate both project alternatives and project site alternatives. The
requirement to evaluate project alternatives including the mandatory No Project Alternative has been
a CEQA requirement from the onset. However with respect to the alternative sites evaluation this is a
more recent CEQA requirement. With respect to the alternate sites evaluation it should be noted that
all sites represented very probable alternate locations that could support a project of this magnitude
and would meet Walmart's siting criteria.

As the Council will observe one of the alternative sites discussed is located outside the City limits in
the area known as the Old Towne Commercial District. An unincorporated location was included in
the analysis for among other reasons to reinforce the very genuine prospect that Walmart could just
as easily build their project in the unincorporated area as within the City limits. In this regard the City
of Tehachapi is not immune to the Two City Paradyne as discussed earlier in this report. This is not
to imply that Walmart has done this, however the question in Staff's opinion is not whether there will
be a Walmart established in Tehachapi; the question is will it be located within the City limits or the
unincorporated Tehachapi area? Including an unincorporated location in the alternative sites analysis
represents a more realistic scenario than including only sites within the City limits and reinforces the
reality we are faced with in our decision making process that a Walmart could be constructed just
outside the City limits and any fiscal benefit to the City would then accrue to the County of Kern
instead. Likewise any downside to having a Walmart in the Tehachapi region would still be feit by the
City of Tehachapi with no corresponding off setling fiscal benefit.

Another distinction between a Mitigated Negative Declaration and an EIR is the requirement to
evaluate not only the projects environmental consequences but the cumulative impacts associated
with other approved and/or likely to be approved projects in the area. In this regard the unavoidable
and cumulative impacts have to be considered as well. Hf it is determined that there is an impact or
impacts that are cumulatively significant and unavoidable that can not be mitigated to a Level of
Insignificance, then a Statement of Overriding Considerations must be developed and entered into
the record in conjunction with the certification of the EIR per Section 15093 of the CEQA Guidelines.

tn this regard the function of a Statement of Overriding Considerations is to acknowledge that there
are cumulative unavoidable impacts that cannot be mitigated, but the benefits of the project
outweighs, if you will, the impact or impacts. In the case of the Walmart Supercenter there was only
one impact that was identified as being characterized as a cumulative and unavoidable impact that
cannot be mitigated to a level of significance. Said impact is cumulative traffic related noise on
Mulberry Street south of Tehachapi Boulevard. It should also be noted however that the EIR
concluded that this cumulative and unavoidable impact will ultimately occur with or without Walmart.
However, even under this scenario CEQA requires a Statement of Overriding Considerations
irregardless if the cumulative and unavoidable impact would ultimately occur irrespective of the
project under consideration.

Another type of impact that requires a Statement of Overriding Considerations are impacts when the
mitigation measure is reliant on another agency in which the lead agency has no control. In other
words, there may be a mitigation strategy that can reduce the impact to less than significant.
However, if the lead agency does not control the mitigation or there is no agreement in place with the
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responsible agency, then the lead agency is compelled to declare that the impact can not be
mitigated and adopt a Statement of Overriding Finding Considerations accordingly. This requirement
is based on Public Resource Code Section 2108 1(a) (2) and recent case law whereby if a lead
agency does not have the authority or the control to implement the mitigation measure(s) and
therefore the impact could not be determined mitigated to a level of significance.

In the case of the Walmart development it was determined that cumulative traffic at three (3) Caltrans
controlled intersections that are not part of the Tehachapi Regional Transportation Impact Fee
Program would fall into this category. Said intersections are enumerated below.

1. Sierra Vista Drive at Valley Boulevard (SR 202)
2. Tucker Road at Valley Boulevard (SR 202)
3. Tehachapi Blvd./Red Apple Ave./Tucker Road (SR 202)

As indicated the impacts to all three {3) intersections can be mitigated by design. However, the
improvements required to facilitate the mitigation are outside the jurisdiction/control of the City of
Tehachapi and therefore based on the aforementioned section of the Public Resources Code the City
must declare these intersection impacts cumulative and unavoidable and as such they must be
referenced in the Statement of Overriding Considerations. It should be noted that Staff has worked
very closely with Caltrans throughout the EIR process and has every expectation that Caltrans will
work with the City towards improving the aforementioned intersections. However, the City is never-
the-less compelled to declare the Caltrans controlled intersections as having cumulative and
unavoidable impacts by virtue of the fact that these intersections are under the jurisdiction of Caltrans.

The Statement of Overriding Findings Considerations in its entirety is incorporated into Facts,
Findings and Statement of Overriding Considerations (Attachment R of the Planning Commission
Staff Report). However, in summary the fiscal benefits of the Tehachapi Walmart in terms of
increased sales tax and potential increased tax increment accrued to the Tehachapi Redevelopment
Agency (RDA) off sets the cumulative and unavoidable impacts discussed above and identified in the
Walmart EIR. The Fiscal impact Report is incorporated as Attachment $ of the Planning Commission
Staff Report.

l. FINAL EIR

The final EIR was incorporated as Attachment Q of the Planning Commission Staff Report. The Final
EIR contains all CEQA relevant correspondence and public statements provided at the June 14,
2010, Planning Commission Workshop along with responses to those written comments and public
statements. Additionally the final EIR includes a corrections and additions section which as implied
provides an opportunity to make any corrections to the Draft EIR and incorporate additional
information where clarifications and expanded discussions are warranted. The Final EIR also
contains the Mandatory Mitigation Monitoring Program and identifies not only the specific mitigation
strategies but also identifies which department or departments are responsible for overseeing the
mitigation. it should be noted that in addition to the Mitigation Monitoring Program all mitigation
measures have been incorporated into the Staff Report as conditions of approval.

. FACTS, FINDINGS AND STATEMENTS OF OVERRIDING CONSIDERATIONS

This section of the Planning Commission Staff Report was incorporated as Attachment R and
identifies all impacts that are cumulatively significant and unavoidable. Additionally, as previously
indicated when there is an impact or impacts that cannot be mitigated to less than significant than a



AGENDA

f Report Walmart Appeal
March 14, 2011
Page 10 of 10

Statement of Overriding Considerations must be made in which it is determined that the benefits of
the project outweigh the unavoidable adverse environmental impacts and in adopting the Statement
of Overriding Considerations the impacts are considered acceptable. in the case of the Walmart EIR
the Statement of Overriding Considerations is based on the economic development and fiscal
benefits the project will provide to the City of Tehachapi in terms of employment opportunities,
increased sales tax revenue and potential increased tax increment accrued to the Tehachapi
Redevelopment Agency (RDA). The Fiscal Impact Report which was utilized to document the fiscal
benefit was included as Attachment S of the Planning Commission Staff Report.

RECOMMENDATION:

Staff recommends adopting Resolution A-2011 of the City Council of the City of Tehachapi denying the
Appeal filed by Henry L. Schaeffer on behalf of Tehachapi First of the Tehachapi Planning Commission
decision to Certify the Environmental Impact Report (State Clearinghouse No. 2007081139) and
adopting A Statement Of Overriding Considerations for the Tehachapi Wal-Mart Architectural Design
and Site Plan Review No. 2007-11.

Further, Staff and the Planning Commission recommend adopting Resolution B-2011 of the City
Council of the City of Tehachapi upholding the Planning Commissions Certification of the
Environmental Impact Report (State Clearinghouse No. #2007081139) and adopting A Statement Of
Overriding Considerations for the Tehachapi Walmart (Architectural Design and Site Plan Review No.
2007-11).

Further, Staff and the Planning Commission recommend adopting Resolution C-2011 of the City
Council of the City of Tehachapi upholding the Planning Commission's decision to approve
Architectural Design and Site plan Review No. 2007-11 subject to the conditions of approval.

EXHIBITS

Exhibit A-1 Appeal

Exhibit A-2 Appeal Additional Background Material

Exhibit A-3 Complaint regarding Planning Commissions conduct
Exhibit B-1 Letters of Support of Walmart

Exhibit B-2 Letters of Opposition of Walmart
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APPEAL APPLICATION

ALL sections of this form must be completed and delivered to the Planning Department at City
Hall within fourteen (14) days after the action is taken in order for this Appeal to be accepted.
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Basis for the Appeal, Section 18.102 requires an application for Appeal to be accompanied by a
written statement of the basis upon which the Appeal if filed. Attach additional sheets as
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projec I LisTEY ABrvE 415 INBZE G0N TE AN
dz: F//c ENT AND whif FESGCLT 14/ Srgly fie An'T
UNMiTis ATED 1190pc7s TAE. RELEVAVT RE SaldTions
AhE NO. il o 65471 ﬁ, (NG TAE ENVIRONNENTA L _JIFRT
REQORT, AvD No 1.b2-AfpLr Ving The projse 7~

Signature: ,‘71”"‘/7/ i Telephone: 8 A D= a L/ )
Print Name /7)/@\/ L Se /)/)): 9 _
Address: //5 JWVDF/EL A e 7}%/9(;‘/#9‘;;”]




AGENDA
I Febeaary Q0|

w7 OF TEHACHAP!
RECEIVED

FEB 14 201

C. i }‘3 G/J* 72/\%(//;61*9 r'u
| COMMUNITY DEVELD

PZ&&_{,& ;
I’"{c(’ws*i.m a mmha(' L‘ZCHF/U) ‘Z‘ gc,j'\cx.({_'b("ﬂ[t’r“‘fs ﬁ\f. /,\5{7[\
) ,‘) ~ &«00004..(;1,/ 7}4{_ ﬁ[@,—c. P — f - ’6"*\)
Commission’s 2} Jo Y0 0;3&5(21/ 7 /C'ALLCA“{'“/ Plenn:
e wﬁ\’#magj’- N e dsry Dol R ‘?{"--C-"‘-Sfl'oh (ﬁflg | .mv;j
¥ Sidnee s Tl O . v
F0 0 Z -] P[e By e JQ )C} 7(“J f'ﬁoiﬁc.'k &696)/‘&&4?@“\ :,é;[m J
RPN Pl rik A i ol
o~ . . . ~ i
b L Schue Hheryan Lholf o) Tehochop 77 )
r T ) ~€?)"&z_>
J

(/'lfa(pax’ 27{:::..
| ey

-

o e FR
g /gé— / @/‘C*C--Aa«fo. [res

- A N ) d o T
Sl TN i T e
o



AGENDA

EXHIBIT A-2

(Appeal Additional Background Material)
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FEB 1 5 2011

COMMUNITY DEVELOPMENT

I would be willing to withdraw the 2-page appeal I submitted to the City
Council yesterday, Feb. 14, 2011, relating to the Conflict of Interest of Kim
Nixon (Chairperson of the Planning Commission), based upon the condition
set forth herein. I do not apologize for submitting that 2-page appeal,
because it was not a mistake to file it. It is just that I have come to the
realization that that 2-page appeal should actually be incorporated into the
primary appeal I filed, namely, the argument that the people should have a
right to vote on different aspects of the Walmart project, including potential
conflicts of interest.

The question of whether there appears to be a Conflict of Interest is a
matter that the people should decide, based upon available evidence, upon
the facts, and upon relevant testimony.

However, the only way I will withdraw that appeal is if it is incorporated
into the primary appeal I filed, and then the people are allowed to vote on
the matter. If my primary appeal is not granted, giving to the people the
right to vote on this entire project, then the appeal relating to the Conflict of
Interest will stand on its own, as a separate issue. I would speak further on
this right to vote, as there are more thoughts I wish to share on this.

You see, it appears that we now live in an Age of Rights. It is not that
these rights never existed before, they have. It is just that people today,
worldwide, are no longer willing to be deprived of them. This is what the
ongoing situation in Egypt is about, and elsewhere — It is the people standing
up for their rights, and not sitting down until they are realized and fulfilled!
And I will not sit down until I, and others, see Justice here in Tehachapi.

Some people say that they should have the right to have a Walmart.
Other people say that they should have the right to have the moderately
developed rural mountain town that Tehachapi still is. To give both of these
groups the best opportunity to have their visions implemented, we must give
them the right to vote.

Moreover, I believe it is in the best interest of the City Council to
remove itself to an arms-length relationship from making this decision. In
this way, the City Council cannot be held accountable, or responsible, or
liable, or at fault, if the things that happen in other towns across America
(from Walmart’s pattern of practices) then happen here in Tehachapi.
Things such as the crime, the noise, the unemployment roles rising because
of people being put out of jobs, boarded up store fronts, and Walmart
moving to another location because they have milked us dry, and so on.

Proposal to City Council from Raymond Bilger
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If the City Council allows, or actually mandates, that the people must
decide these matters, then the City Council cannot be held liable if things go
sourt, so to speak, with Walmart. The City Council will thus become, in part,
the will of the people, and that seems like a good thing. It really is to
everyone’s advantage {o put matters to a vote on a ballot. No matter what
the outcome, good or bad, it will have been the people who decided their
own fate, or fortune, as the case may be. ‘

I would personally be more willing to accept whatever 1s the outcome of
the vote, simply by knowing that we are representing what the greatest
number of people want. If I don’t like the style of life, I could leave, but I
am more inclined to adapt. To adapt and change, with changing
circumstances, we can survive anything, Maybe I could move to beautiful
Sand Canyon. No Walmarts there.

A potential ballot could include the following 5 questions:

1.) Do you want a Walmart Supercenter built on Tucker Road in Tehachapi?
Yes or No
2.} Would you consider having a Walmart Supercenter at another location
within city limits, like Capital Hills, or the east end of town?
Yes or No
3.) Would you consider having a Walmart Supercenter outside of city limits,
on County property?
Yes or No
4.) Do you think there is a Conflict of Interest with the Chairperson of the
Planning Commission, Kim Nixon, when a company she represents, as the
Executive Director, accepts “a large contribution” from Walmart, and then
she voted to approve the Walmart project?
Yes or No
5.) Should Kim Nixon step down from the Planning Commission and be
replaced by someone new?
Yes or No
These are my thoughts on this matter, and I thank the City Council in
advance for considering them. I will say that I do receive wide support for
the things I have to say on the Walmart project, so I am certain there is some
significant level of dissatisfaction with the way the City Council and the
Planning Commission have handled this matter thus far. Now is the time for
us to set things aright.
Date: Feb. 15, 2011
Respectfully Submitted,
Raymond Bilger
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Secend=Appeal- of Raymond Bilger to Planning-Commrission

CITY OF TEHACHAP!
RECEIVED

Basis of Appeal FEB 14 2011

GOMMUNITY DEVELOPMENT
It appears absolutely unmistakable that there is a documented Conflict of
Interest concerning the Chairperson of the Planning Commission, Kim
Nixon, that requires she recuse herself from any involvement in voting on
whether the current Walmart project should be approved.

Facts in Support of Recusal

1.) In the alleged interest of supporting community projects in Tehachapi
through its so-called “charitable’” activities program, Walmart Stores,
Inc. gave “a large contribution” %o the Family Life Pregnancy Center,
located at 112 South Curry St., in the City of Tehachapi.

2.) Kim Nixon is the Executive Director of the Family Life Pregnancy
Center of Tehachapi.

3.) Kim Nixon also sits as the Chairperson of the Planning Commission
of the City of Tehachapi.

4.) The Planning Commission has just voted on Jan. 31, 2011 on the
proposed Walmart project. In that vote, Kim Nixon voted to approve
the Walmart project. This is the same Walmart that gave a so-called
“charitable” donation to the Family Life Pregnancy Center (see item
#1, above), wherein Kim Nixon is the Executive Director. - -

5.) “Generally, when used to suggest disqualification of a public official
from performing his sworn duty, the term ‘conflict of interest’ refers
to a clash between public interest and the private pecuniary interest of
the individual concerned.” Gardner v. Nashville Housing Authority,
C.A.Tenn., 514 F.2d 38, 41.
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6.) Conflict of Interest refers to, “A situation in which regard for one duty
tends to lead to disregard of another.” U.S. v. Miller, C.A.Mass., 463
F.2d 600, 602.

7.) It appears quite logical for a reasonably prudent person to presume
that if Walmart Stores, Inc. gives “a large contribution” to the Family
Life Pregnancy Center of Tehachapi, wherein Kim Nixon is the
Executive Director, then Ms. Nixon will be more inclined to vote to
approve a public project involving the same Walmart Stores, Inc.

8.) For all of the above reasons, it appears that in the interests of justice,
fairness, honesty, avoiding the appearance of impropriety, and
avoiding a conflict of interest, Kim Nixon should immediately recuse
herself from any past or present consideration of the current Walmart
project, and in the future Ms. Nixon should be more careful about
allowing her private affairs to commingle with her public duties.

Respectfully Submitted,
Raymond E. Bilger
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This appeal is based upon the conviction that the best interests g DENELOPW
Citizens of Tehachapi may not have been represented by the decision
recently rendered by the Planning Commission on the Walmart project; That
the best interests of the Citizens of Tehachapi may not have been
represented by the Planning Commission because the Planning Commission
does not know what the majority opinion of the Citizens of Tehachapi is;
and, That the only way to determine what the majority opinion of the
Citizens of Tehachapi is, is to hold a ballot measure vote wherein all of the
Citizens of Tehachapi might cast their vote for what they believe is the best
course to take for the future of this city.

Facts in Support of Having a Public Vote

1.) The Jan. 5, 2011 edition of the Tehachapi News ran an article about the
proposed Walmart project. In the article, Walmart claimed that 2,700
residents expressed support for the project. Walmart did not state how many
residents were opposed to the project. I have spoken to residents who stood
outside of the BeeKay Theater on Jan. 10, 2011, and who inquired at a table
set up on the sidewalk by Walmart if they could sign up as opposed to the
Walmart project. These residents were told that the table was set up for
Walmart supporters only.

Walmart has also set up an internet website, but this site also does not
provide a way for residents to express opposition to the Walmart project. It
appears from the above that Walmart does not wish to have an accurate
count of the number of Tehachapi residents who are opposed to the Walmart
project, even though Walmart has billions of dollars at its disposal, and
could conduct a fair tally of those opposed.

2.) A small grass-roots group of Tehachapi Citizens known as Tehachapi
First, with only very limited funds, and volunteers, has, to date, amassed
over 800 signatures of Citizens who are opposed to the Walmart project. If
this small organization had billions of dollars at its disposal, with which to
hire L;‘;hmlted manpower, and then the ability to launch an internet website,

4(14/105'7(_‘ /, 00O S‘jmh(ve( 1
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there is no telling (without a public vote) how many signatures they might
garner in opposition to the Walmart project. I suspect they might well be
able to get more than 2,700 signatures!

3.) The Feb. 9, 2011 edition of the Tehachapi News stated that at the Jan.
31, 2011 Public Hearing of the Planning Commission, over 700 people
attended. The paper stated that during the time for public comment, 31
persons spoke in opposition to the Walmart project, while only 24 persons
spoke in support of it. This alone would indicate overwhelming opposition
to the Walmart project.

4.) Walmart itself has already set a precedent for demanding a public vote
on whether or not a Walmart store should be built in a particular city. In
2003, while Walmart was experiencing some opposition to its building a
store in Inglewood, California, Robert S. McAdams, Walmart’s Vice
President for State and Local Government Relations, said, “When people
feel they’re not getting a fair shake with the legislative process, they take
things to a vote.”

Walmart immediately took action, and in less than a month Walmart
gathered 9,250 signatures on petitions o force a vote by the Citizens of
Inglewood. When the votes were cast, and the ballots were counted, more
than 61% of Inglewood Citizens rejected the Walmart project.

If we consider this crippling defeat for Walmart, it is no wonder that
Walmart in Tehachapi does not want to even recognize that there might be
opposition to their project (see item #1, above). Hence, we only hear from
Walmart about the numbers of those who support their project.

5.) If Walmart claims to have 2,700 supporters, and there are 7,948 Citizens
within the greater Tehachapi community, then Walmart only has 33%
support for their project, and the Planning Commission should have voted
against the project.

6.) Of all the Citizens of Tehachapi I have spoken with, they all expect that
the Planning Commission, a body of commissioners appointed and not
elected, will do their utmost to represent the majority will of the people.
However, there is no clear way to determine exactly what the majority will
of the people is without allowing Citizens the right to vote.

If the Citizens of Tehachapi did not care what kind of development we
had in our city, we could have commissioners from New York City, who
could vote for skyscrapers and so on. But we don’t want that.
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7.} If the Planning Commission does not care what the Citizens of
‘Tehachapi want for our city, then they could vote for the Walmart project
without bothering to have the Citizens of Tehachapi vote. This appears to be
exactly what has happened, because the Planning Commission has voted for
the Walmart project, but has not consulted the people to see what they want
for their city. In which case, why did the Planning Commission waste our
time with a public hearing if there was no intention of voting along the lines
of the majority will of the people?

8.) In Feb. of 2007, voters in Antioch, California voted against a Walmart
project.

9.) In 1999, a Walmart project in Fureka, California was defeated at the
ballot box.

10.) In April of 2002, voters in Reedley, California narrowly defeated a re-
zoning plan for Walmart.

11.) In March of 2003, voters in San Marcos, California rejected a Walmart
store by a wide margin.

12.) On Dec. 1, 2007, in Stockton, California, Stockton Citizens for
Sensible Planning beat Walmart for the second time in court this week, after
three years of battles.

13.) On Sept. 17, 2008, in Yucca Valley, California, it was reported,
“Activists Seek Reversal of Walmart Approval, by Ballot.”

14.) In Oct. of 2007, an activist group in Ventura, California organized to

put a Walmart Superstore ban on the ballot. The group said, “We have not
received the cooperation of our elected leaders, so we have decided to take
the campaign to stop Walmart directly to the voters.”

15.) Everyone [ have spoken to said they would like to have an opportunity
to vote on the Walmart project. Only those who support the project said
they didn’t care if there was a vote. When I asked those people, If the
Planning Commission had voted against the Walmart project how would you
feel about having a public vote, they all then said, Yes, in that case they
would want to have an opportunity to vote.
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Argument For a Public Vote on the Walmart Project

It appears unmistakable that the magnitude and far-reaching implications
of the Walmart project is a very divisive issue with the Citizens of
Tehachapi. Never i the history of Tehachapi have over 700 people showed
up at any hearing of a city body or commission. This alone should be a very
clear indication that the Citizens of Tehachapi take the issue of a Walmart
store very, very seriously.

Many businesses stand to be put out of business if a Walmart store
comes here. In turn, some of those business owners may stand to lose their
homes if they cannot pay their bills. This matter not only threatens their
livelihoods, but their very lives as well. These people understandably don’t
want some un-elected body playing with their very lives. At the very least,
these people should have a right to vote on their own demise.

This is not like some restaurant or small business opening up here in
Tehachapi. Study after study clearly shows that when Walmart comes into a
town, it is not the beginning of competition, but the end of competition,
because no one can compete with the “monster.” And so, business after
business closes down for good.

The people of Tehachapi want a Planning Commission they can respect.
But how can they respect this Planning Commission when the Planning
Commission does not respect the majority will of the people? The Planning
Commission does not even know what the majority will of the people is. I
would be willing to bet that if 100 people had spoken 1n opposition to the
Walmart project at the recent public hearing, and no one spoke in support of
the project, the Planning Commission would still have voted 4 to 1 in
support of the project, because they had already made up their minds before
they even showed up that evening! It seems unfortunate that the Planning
Commission appears to be more interested in receiving tax revenues than it
is in representing the will of the majority of the people.

It may not seem like there is a great opposition to the Walmart project,
because many people are intimidated by Walmart, and the Walmart
propaganda that keeps saying, it’s a done deal, don’t even bother trying to
oppose it, you can’t stop Walmart, they’re coming in whether you want them
or not. Because of this, people feel apathetic and disillusioned. The people
need to feel empowered, and giving them an opportunity to vote on this most
important matter will give them the will and the courage to stand up and
vote their conscience and conviction.
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The Planning Commission and the City Council that appointed them
should realize that this issue is of such incredible importance that it must be
put before the voters, or else democracy will have failed in Tehachapi.

Conclusion

It seems abundantly clear that there are possibly thousands of Tehachapi
residents who support the Walmart project, and that there are possibly
thousands of Tehachapi residents who are opposed to the Walmart project.
It also seems abundantly clear that the Citizens of Tehachapi expect their
elected and appointed city officials to represent the Citizens of Tehachapi,
and not their own self interests, nor what they think is best for the city and
the Citizens, the potential for increased tax revenues notwithstanding.

We expect city officials, both elected and appointed, to represent the
majority will of the Citizens in this matter, where the Citizens are so
strongly divided. It is for all of the above reasons that I believe the Citizens
of Tehachapi must have an opportunity to exercise their democratic right to
vote on the Walmart project, including the right to vote whether the project
should be relocated to Capital Hills, or elsewhere.

If Walmart is truly interested in moving this project forward, and is so
sure of the public support for their project, they might well be willing to help
make sure this project goes before the voters in a timely manner.

If the City Council and the Planning Commission cannot initiate the
process to bring this matter to a public vote before all of the people, then we
the people must initiate that action ourselves. In which case, I then
respectfully request the City Council and/or the Planning Commission
provide me with the information necessary to bring this matter to a public
vote, 1.e., how many signatures on petitions are required to bring this matter
onto a ballot before the people. It does not matter that the Planning
Commission has already voted on this matter, because the people demanding
to vote will annul the vote of the Planning Commission. The Planning
Commission cannot in good conscience vote on life-threatening matters that
are the sole prerogative of the people.

Respectfully Submitted,
Raymond E. Bilger



AGENDA

| | 3l LJ@
To City Council, March 7, 2011 <

On the City of Tehachapi website, on the General Plan Update p(gc, at the

- Introduction on page 3, it states: "This General Plan is the community of
Tehachapi's statement about... where it is headed. This General Plan is
comprehensive by nature while being...communicative about the community's
intentions, expectations and attitudes. Last, this General Plan... sets forth the
community vision... to achieve the community's most important goal: Maintain
Tehachapi's high quality of life and its unique character as a Small Mountain
Town."

This statement makes a number of rather bold assertions, which, for the
most part, appear unsubstantiated, and it raises very serious questions. First, this
General Plan purports to embody the community's statement about where it is
headed, the community's intentions, and expectations, and even the community's
vision.

Webster's defines community as, "all the people living 1 a particular...
city."  Although the city has met with the community in the past on an earlier
version of the General Plan, this community is vibrant and alive, and to feel the
pulse of the community is to be in constant contact with the community, secking
their input at every turn, because the community's needs and vision are not static,
they change with changing circumstances. Do you expect all of the people to
come to these meetings to tell you their intentions, and their vision for this town?
Do you want 6,000 people showing up here at every City Council meeting?

Then you must go to the people, with a ballot measure, or even with a
simple questionaire mailed out with our city water and sewer bills, and ask what
their vision 1s.

And the General Plan statement raises at least one very serious question:
How do you maintain Tehachapi's unique character as a Small Mountain Town,
when the centerpiece of your current planning is to plop a huge Walmart
Supercenter right smack-dab into the middle of it? That's a contradiction in terms!

Some people wonder how much money the city has paid Moule &
Polyzoides thus far for designing and planning a city for us? And they wonder
how much it would cost the city to organize a Citizen's Committee for Responsible
Development to work with the people's plans, and vision, for what the future
growth and development of Tehachapi should be? This could be chaired by the
Community Development Director.

Everyone I talk to wants to know why the people are being left out of this
important decision that effects us all on a personal level? We may hear about a
City Council member saying how many people on Facebook support a Walmart, as

1
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though this is the way we vote today. Well, the Tehachapi First organization has
amassed over 1,100 signatures on petitions against a Walmart store, and they did it
without a multi-billion dollar corporation backing them. So there is substantial

. opposition to this project. It is sad to see how public participation in the decision
making processes of this city has devolved. Where is democracy? 1Is 1t to be
found on Facebook, or at the polling booth?

Respectfully Submitted,
Raymond Bilger
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EIR nustake on page 1-05

EIR states current use of WWTC at 840,000 gpd
EIR states remaining capacity at 650,000 gpd
EIR assumes design capacity at =~ 1,490,000 gpd

On page 1-65, the EIR states the design capacity is
1,250,000 gpd

This 1s a discrepancy of 240,000 gpd.

This discrepancy 1s over ten times the waste water
estimated to be generated by Walmart.

Please reconsider the Walmart decision.
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Fappin Cost or WAL-Mawr Jos: UsE o SAFRTY NET PROGRAMS BY Wai-Mart WORKERS 1IN CALIFORNIA

Executive Summary

Wal-Mart is the largest employer in the
United States, with over one million workers.
It is the largest food reraller and the third
largest pharmacy in the nation, "The company
employs approximately 44,000 wortkers in
California, and has plans to expand signifi-
canily in the state over the next four years.
Wal-Mart workers receive lower wages than
other retail workers and are less likely to have
heaith benefits. Other major retailers have
begun to scale back wages and benefits in the
state, citing their concerns about competition

from Wal-Mart.

We estimate that Wal-Magt workers in
California carn on average 31 percent less than
workers employed in large retail as a whole,
receiving an average wage of $9.70 per hour
comparted to the $14.01 average hourly earn-
ings for employees in large retail (firms with
1,000 or mote emplovees). In addition, 23 per-
cent fewer Wal-Mart workers are covered by
employer-sponsored  health insurance than
large retail workers as a whole. The differences
are cven greater when Wak-Mart workers are
compared to unionized grocery workers. In
the San Francisco Bay Area, non-managerial
Wal-Mart employees earn on average $9.40 an
hour, compared to $15.31 for unionized gro-
and are half

cery wotkers-—39 percent less
as likely to have health benefits.

At these low-wages, many Wal-Mart
wortkers rely on public safety net pro-
grams—such as food stamps, Medi-Cal, and
subsidized housing—to make ends meet. The
presence of Wal-Mart stores in California thus
creates  hidden cost to the state’s taxpayers.

This study 1s the fiest to quantify the
fiscal costs of Wal-Marts substandard wages

and benefits on public safety net programs in
California. It also explores the potential
impact on public programs of Wal-Marts
competitive effect on ndustry standards.

Main Findings:

* Reliance by Wal-Mast workers on public
assistance programs in California comes
at a cost to the taxpayers of an estimat-
ed $86 million annually; this is com-
prised of $32 million in health related
expenses and $54 million in other assis-
tance.

*  The families of Wal-Mart employees in
California utilize an estimated 40 per-
cent more in taxpayer-funded health
care than the average for families of all
large rerail employeces.

* The families of Wal-Mart employees use
an estimated 38 percent moze in other
(non-health care) public assistance pro-
grams (such as food stamps, Earned
Income Tax Credit, subsidized school
tunches, and subsidized housing) than
the average for famities of all large retail
employees.

+ If other Jarge California rerailers adopt-
ed Wal-Mart’s wage and benefits stan-
datds, it would cost taxpayers an addi-
tional $410 million a year in public assis-
tance to employees.

AriNDRAIT DU AND KEN JACOBS
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introduction

When workers do not earn enough to
support themselves and their families through
their own jobs, they tely on public safety net
programs to makes ends meet. In fact, more
than half of the public assistance in California
now goes to the working poor.’

This report estimates the public assis-
tance expenditures for California workets
employed by Wal-Mart. The report quantifies
the cost of public assistance in California
resulting  from Whal-Mart’s pay and benefit
package, using data compiled on the ten
largest public assistance programs in the
state.” Wal-Mart is the largest employer in the
United States, with more than one million
workers. As of 2001, Wal-Mart had 143 stores
and empioyed about 44,000 workers in
California. [t is expanding rapidly. Wal-Mart’s
wages and benefits are significantly below
retail industry standards. Since Wal-Mart’s
future growth trajectory may have a significant
impact on industry standards, the study also
assesses the potential costs that taxpayers
would incur if other large retailers in the state
were to follow the Walk-Mart model due o real
or perceived competitive pressure.

Several recent reports have explored
the issue of public supports to Wal-Mart
workers. The best documented example
comes from Georgia and involves a single
healtheare program. A state survey found that
Wal-Mart employees rely disproportionately

1 By public assistance we are referring 1o rhe following means tested
salely net and tax credit programs: Transfer Assistance to Needy
Families ('ANT), Food Stamps, Scction 8 housing vouchers, Low
income encrgy assistance program, woinen and infant care programn,
free or reduced price schoot laseh and breakfast, Barned Income Tax
Credit (BI'TC), Women, Infams and Chiklren (WIC) sutrition pro-
gram, Meds Cal (Medicaid), and Healthy Pamitics $tate Children’s
Healtly Insurance Program--SCHIP).

2 $ce the ten programs listed it footnoete 1.
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on the state’s Childrens Health Insurance
Program, PeachCare, accounting for more
than 10,000 of the 166,000 children enrolled
in the program (sce A, Miller 2004). A report
by the Democratic Staff of the Committee on
FEducation and the Workforce of the US.
House of Representatives, prepared for
Congressman George Miller 2004), looked at
the issue of public support to Wal-Mart work-
ers across 2 wider range of programs. Using
employee eligibility for programs to cstimate
the public costs of Wal-Mart’s compensation
policies, the report estimates that a typical
200-employee Wal-Mart store may cost feder-
al taxpayers $420,750 a year—about $2,103
per employee. The research reported here

goes a step further and models actual program
utilization, as opposed to worker eligibility,
across the same wide range of programs,

To fully understand the impact of
Wal-Mart’s compensation policies on public
safety net programs, we must look beyond the
number of Wal-Mart workers who patticipate
in these programs and also consider Wal-
Mart’s growing influence on the retail industry
as a whole. Wal-Mart is expanding into retail
sectors and geographic areas with traditionally
higher standards for wages and benefits. With
the development of “supercenters” that com-
bine retail with groceties in mega-stores, Wal-
Mart has become the largest grocery retailer in
the United States, accounting for a 19 percent
share of the grocery market. Wal-Mart is the
third largest pharmacy in the country, behind
Walgreens and CVS. While more than half of
Wal-Mart’s stores nationwide ase supercenters,
they have only just begun to enter the
California grocery market. The first super-
center opened in Palm Springs eatlier this
year; Wal-Mart plans to open 40 more super-
centers in the state over the next five years

(Goldman, 2003).

L]
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Orther major retailers, most notably in
grocery, have begun to scale back wages and
benefits, citing concern over competition
from Wal-Mart. In a report for the Orange
County Business Council, Boarnet and Crane
(1999) found that the economic impact of
Wal-Mart’s entry into Southern California
could depress wages and benefits in the region
by as much as $2.8 billion a year by driving
down compensation in the retall sector. The
threat of competition from Wal-Mart super-
centers was used to justify—however accu-
rately—the major grocery chains’ proposal to
significantly reduce wage and benefit levels for
new employees in unionized stores in
Southern California (Raine 2004).%

Wal-Mart’s impact on compensation
across the retail industry is due to a combina-
tion of both genuine and perceived threats of
competition, and to the fact that as the coun-
try’s largest employer, it has become a stan-
dard setter. In a commentary in Business Week,
Holmes and Zellner (2004) discuss the pres-
sure from Wall Street to follow the Wal-Mart
model, noting that CEOs find it easier to fol-
low Wal-Mart’s low-wage route, even when a
higher wage/high productivity model may do
as well for sharcholdets and be better for the
economy over the long run, We will refer to
this as Wal-Mart’s demonstration cffect. In the
final part of this report, we estimate the
potential cost on taxpayer suppotted safety
net programs in the state of Wal-Mart expan-
ston and impact on industry standards.

Finally, we should ask if Wal-Mart’s
expansion affects employment in a way that
would offset the public costs for assistance to
the firm’s employees. If Wal-Mart’s entry mnto
a market creates net new jobs, an argument

3 Tior a discussion of the impact of 1he two-tier conlract on grocery
industey compensation sce Dube and Lantsherg (2004,
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can be made that though Wal-Mart workers
carn wages that leave many below self-suffi-
ciency, the alternative for a part of the work-
force would be unemployment, with other
attending public costs. There is strong evi-
dence, howeves, that the jobs created by new
Wal-Mart stores generally replace other, often
higher-paying jobs, as existing retailers are
forced to scale back or go out of business.
Stone (1997) found that i the 10 years fol-
lowing the opening of a Wal-Mart, nearby
towns lost up o 47 percent of their retail
trade. Retail trade in urban areas also declined
following the entry of Wal-Marts inn nearby
suburbs, Studies of the overall impact of Wal-
Mart on employment are inconclusive, with
some pointing to a net job loss and others to
small increases in employment.* For the pur-
poscs of this study, we take the middle ground
and assume no overall change in employment
levels from Wal-Martt’s entgy into the matket.

Wal-Mart Wages and Benefits

Data Sowrces

In the absence of data on actual pub-
lic assistance utilization by Wal-Mart workers,
we rely on information about Wal-Mart’s com-
pensation policies and on the March 2002
Current Population Survey data to estimate
the taxpayer cost, covering the period between
March 2001 and March 2002. Tor wage and
benefit information, we utilize 2001 data made
available publicly by Wal-Maxt via the testimo-
ny of Dt Richard Drogin in a sex-discrimina-

4 roor example, in a study of Talhot County, Maryland, Harris (1996)
reports net job loss from Wal-Mart enceting the market. Basker
(2003) estimates a small nec gain in employment using a longitudinal
statistical analysis of county business patterns. Retail Forward (2003)
projects two supermarket closures for each new Wal-Mart supcr-
cenier,
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tion lawsuit brought against Wal-Mart. The
wage dara we utilize is national in scope, and is
not broken down by state. However other cor-
roborative evidence suggests that applying this
national data ro California is unlikely to exag-
gerate Wal-Mart’s share of public assistance
and is therefore unlikely to inflate our cost
estimates.”

Number of Wal-Mart Workers in California

Wal-Mart employed 930,770 employ-
ees nationally in 20015 the most recent year
for which we have data and on which we base
our analysis. Although we do not have specif-
ic employment numbers for California, we are
able to estimate the size of the California Wal-
Mart workforce using store locations data
available publicly on Wai-Mart’s website. We
find that there are 3,018 Wal-Mart and Sam’s
Club stores, and that 143 (or 4.7 percent) are
located in California. Applying this proportion
to total Wal-Mart employment, we estimate
that there are roughly 44,000 Wal-Mart
employees in California.

Wages and Benefits of Wal-Mart Workers

The wage data provided by Wal-Mart
via Dr. Drogin’s testimony’ covers all active
part-time workers and active full-time workers
with at least one year of tenuge
percent of Wal-Mart’s workforce. The dataset

about 65

@ Wtilizing separale Wal-Mart dan for wages at stores only in the
Tgh-wage San Prancisco Bay Avcea, we find a differential of 36 per-
cenl between average Wal-Mar( wagces and the average wage rate for
workers in large retail as a whole in the same geographic area. This is
a darger wage differential thas we find compering the national Wal-
Maer data with the averages for Jarge retail workers in the state. This
provides confidence that our use of nattonal data for wage compar-
ions is unlikely to have significamly inflared 1he wage difTerestial
betweess Wak-Mart and other large retatlers in the siate,

6 e Richards Drogia’s Lestimony, Appendix 4a, based on
PeopleSoft Data.

7 1hid, Appendix 8a and 8b.
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provides wage levels and number of employ-
ces for 382 fuli-time and 313 part-time occu-
pational classifications. This level of detail
allows us to estimate the disttibution of Wal-
Mart’s wages. We find that 54 percent of
Wal-Mart workers in 2001 earned below $9
pet hout, 21 percent earned between $9.00
and $9.99, while another 16 percent eatned
between $10.00 and $10.99 per hour (sec
Figure 1}. Since the dataset only includes those
full-time workers who have completed one-
year of tenure, the wages in the sample are
likely to be higher than the wages of the full
Wal-Mart worker population. Since higher
wage levels result in Jower participation in
safety net programs, this will produce conser-
vative estimates of public assistance costs.

Figure 1: Wal-Mart Wage Bistribution

$10.00 and \
$10.99
16%

Sonrce: Drogin’s Testimony based o Wat-Mart Payroll Data

Wal-Mart’s wages are significantly
below retail industry standards, Figure 2 com-
pates Wal-Mart’s average wages with the aver-
age wages of large retatlers (defined as having
1,600 or more employees) as a whole. We find
that Wal-Mart workers carn on average 31
percent less than workers in large retail as a
whole, with wages of $9.70 per hour com-
pated to the $14.01 average per hour earnings
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for large retail wotkess. Utilizing Wal-Mart
data for wages at stores only in the high-wage
San Trancisco Bay Area, we find an even
greater wage differential of $10.93 per hour
for Wal-Mart workers compared to $17.03 pe
hour for large retail workers as a whole, a dif-
ference of 36 percent,

Figure 2: Average Wages-—Wal-Mart
versus All Large California Retailers

$18 N ]
: 17.03
$15 e ® :

$12
$9
%6 -
$3
30

Wages - Bay Area {2004) Wages - Al Califomia
(2001)

. mWaiMart AN Large Retaifers |

Somrce: Dragin’s Testinany based on Wal-Mart Payrod! Data,
Wal-Mart Press Refeases, CPS ORG 2004, CPS ORG 2001

Wal-Mart reports that 48 percent of
its workforce is enrolled in #ts health plan
(Goldman 2003). This data implies that of the
44,000 California Wal-Mart workers,
22,900 do not receive employer-sponsored
health insurance, while 21,100 do. Figure 3
compares the rate of employment based
health coverage for Wal-Mart employees with
the average coverage rate for workers in ail
lazge setaill establishments. We find that 23
percent  fewer Wal-Mart  employees  are
coveted by employer-sponsored health insut-
ance than large retail employees in general.®

& We asswme Wal-Mart’s health coverage between March 2001 and
March 2003 was the same as the present rate of 48 percent.
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Figure 3: Employment Based Health
Coverage in California (2004)

61.10%

60.00% :
50.00%
40,00% -
30.00%
20.00%

10.00% i

0.00% . :
Wal-Mart All Large Retaiters

Sanree: March 2003 CPS; Goddwan (2003)

We next compare Wal-Mart wages and
benefits for non-managerial workess with
those of unionized grocery workers in the Bay
Area. Wal-Mart employees earn on average
$9.40 an hour, compared to $15.31 for the
unionized grocery workers, or 39 percent less
(Figure 4).” They are half as likely as unionized
grocery woskers to have health benefits
(Figure 5).

Figure 4: Non Managerial Wages in Bay
Area: Wal-Mart versus Unionized Grocers

$18.00
$16.31
$15.00 g -
$9.40 i
$6.00
$3.00

$0.00

Wal-Mart Unionized

Grocers
Seurce: Divagin's Testtmony based o Wad-Mert Payroll Data,
Wal-Mart Press Releases, CPS ORG 2004, March 2001 CRS

Y We iznpute this by multiplying the average Wal-Mart wage in the Bay
Area ($10.93) by the ratio of nen-managerial wage to overall wage of
Wal-Mart workers nationwide.
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Figure 5: Employment Based Health
Coverage in Bay Area: Wal-Mart versus
Unionized Grocers

100.00% . 95.00%
75.00%
50.00%
25.00% -
0.00% .
Wal-Mart Unionized
Grocers

Sanrce: Drogin’s Testimony based on Wal-Mart Payroll Data,

Weat-Mart Press Releases, CPS ORG 2004, Marsh 2001 CPS

Public Assistance Received
by Wal-Mart’s California
Workforce

We estimate the public costs going to
Wal-Mart workers by utilizing (1) wage and
benefit informatton about Wal-Mart workers,
and (2) a statistical model of public assistance
utilization based on a worker’s wages, employ-
ment based health coverage and demographic
information {including race, age, gender, fam-
ily size structure, non-wage income, other
family members’ employment based coverage,
number of children).™ We simulate Wal-
Maztt’s share of public assistance by using Wal-
Mart datz on wages and benefits; in the

19 34ere we use a similar nethodology te that used in our sudy The
Hidden Pubdic Casts of Low Wage WWork

(htp:/ /aborcenter.berkeley.edu/livingwage /workingpoor.pdf);
details on methodology can be found in the appendix of that
reporl.

absence of demographic data on Wal-Mart
workers specifically, we assume the same
demographic structure of its workforce as
that of other large retailers in California.' For
comparative pugposes, we calculate assistance
going to all workers in retail companies with
1,000 or more employees (the largest firm-size
category in the CPS} in California. Finally we
project the public assistance cost for large
retailers  in  California  under  “Wal-
Martization”—i.c., if wages and benefits at all
large retail stores fell o the Wal-Mart sean-
dasd. We report health and non-health public
assistance amounts sepatately. Health related
public assistance refers to Medi-Cal and
Healthy Families, as California’s Medicaid and
State Children’s Health Insurance Program are
known, respectively.

We find that overall, families of
California Wal-Mart workers rely heavily on
public safety net programs. We estimate the
total cost to the public for public assistance to
Wal-Mart workers at $86 million a year. This
includes $32 million in health related expens-
es, and $54 million in other assistance.

Wal-Mart workers rely disproportion-
ately on public assistance compared to work-
ers in other large retail firms. The following
table shows that the average Wal-Mart workcr
receives $1,952 10 public assistance, compared
to $1,401 for wotkers i large retail in general.
This figure is close to the estimates from G.
Miller (2004), in spite of the different

11 his very well may underestimare Wal-Mart's receipts. Wal-Mart
Lends to employ 2 greater share of women in its workforce than other
retailers. Since women are more Jikely utilize public assistance pro-
grams than men, adjusting for gender differences would produce
larger estimates, However, since data on gender is the only demo-
graphic informarion we have on Wal-Matt employees, we erred on the
side of caution by excluding any adjustiment, as it may be that there
are other offsetting demographic factors.

ArNDRAIT DUBE AND KEN JaconRs )
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methodologies employed in the two studies.'?
Wal-Mart wotkets in California receive an esti-
mated 40 percent more in family-level Medi-
Cal and Healthy Families than wotkers at large
retailers  generally,. Workers at Wal-Mart
receive an additional 38 pescent in non-health
related public assistance compared to their
counterparts at other large California retailers.
Tt is worth noting that this premium is in addi-
tion to an already high public cost for retail
workers. Zabin, Dube and Jacobs (2004)
found that woskers in the retail industry in
general in California rely disproportionately
on public assistance programs, compared to
wotkers in other industries,

Table: Family Level Public Assistance—

Workers at Wal-Mart and L.arge California Retailers

Heaith Other Total Public
Related Assistance
Wal-Mart
Public Assistance $730 $1,222 $1,952
per Worker
Total Public $32,100,600 $53,800,000 $85,800,000
Assistance Going
To Wal-Mart
Workers
{ arge Retailers in California
Public Assistance 5521 $880 $1,401
per Worker
Total Public $390,800,000 | $660,000,000 |$1,050,800,000
Assistance Going
To Large Retail
Workers

Sonrce: Drogin's Testimany based on Wat-Mart Payrofl Data, Wal-Mart
Press Releases, Marel 2003 CPS, Adminisirative Data on Pubiic
Assistance Progran: Linrollment and Cost

There are 750,000 workers in large

tetail firms in California. Multiplying the aver-
age cost of benefits to Wal-Mart workers by
the total number of retail workers in the state,
we find that if other lasge California retailers

32 65, Mitler (2004) uses cligibility critesia to determine the amount of
assistance Wal-Mart employees may gra/ify for; we estimate assistance
wtilized by Wal-Mart cmployees.
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adopted Wal-Mart’s wage and benefits stan-
dards, the total annual cost of public assis-
tance to workers in lagge retailers would be
$1.46 billion, an increase of $410 million
(Figute 6). In other words, if other large retail-
ers in the state adopted Wal-Mart’s wage and
benefits policies, it would cost California tax-
payers an additional $§410 million a year. This
provides an estimate of the long-term poten-
tial impact on California taxpayers of Wal-
Mart’s effect on the retail industry 2s a whole
in the state.

Figure 6: Total Annual Public Assistance
to Workers of Large California Refatlers
{in Millions)

$1,600 g gy
$1.200 -
$800
$400
$0 | R B
Current With Wal-
Martization

Somrce: Drogin’s Testimony based an Wal-Mart Payroll Daia,
Wal-Mart Press Releases, Mearch 2003 CPS, Administrafive
Deta on Prbilic Assistance Progran: Bnroflpeent and Cost

If our estimates for California are
indicative of Wal-Mart workers’ utilization of
safety net programs nationally, as the Miiler
report {(2004) suggests, the cost to taxpayers
nationally for public assistance to Wal-Mast
workers could be as much as 82 billion a year.
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Other Potential Costs Not Considered in Our
Fistimation

We believe our results provide conservative
estimates of the indirect public subsidy to
Wat-Matt. Thete is reason to believe that Wai-
Mart affects public assistance utilization not
only through its compensation policies, but
also by actively encoutaging employees to par-
ticipate in such programs. For example, the
PBS television program Now with Bill Mayers
reported that Wal-Mart provides all new
employees with a 1-800 nuwmber to call to
determine benefits eligibility. This is impor-
tant because for many programs, fewer people
actually participate in the programs than are
cligible for them, Assistance to help employ-
ees receive benefits by Wal-Mart may increase
take-up rates. This is not factored nto our
analysis, which means we very likely wadersiaied
the true cost of Wal-Mart to taxpayerss.
Second, our public health costs are imited to
Medi-Cal and Healthy Families. In reality,
some Wal-Matt woskers ate likely neither
insured nor enrolied in Medi-Cal. When such
workers or their family members get sick, they
a particularly
expensive form of care delivery. Moreover,

might visit emergency rooms

oftentimes such care is not paid for by the
patient, leaving taxpayers to pick up the tab.
This “uncompensated care” costs California
about $5 billion each year, with the greatest
burden falling on County Health Systems.”
The share of these costs for Wal-Mart work-
ers should be raken into account in a full
accounting of the company’s impact on state
taxpayers.

13 Extrapotated from Tinocchio (2003).
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Conclusion

Wal-Mart workers” reliance on public
assistance due to substandard wages and ben-
efits has become a form of indirect public
subsidy to the company. In effect, Wal-Mart s
shifting part of its labor costs onto the public.
We estimate the cost of the subsidy to Wal-
Mart in California for state taxpayers to be $86
million 2 year. Other rerail firms that carry
their own weight by providing self-sufficiency
wages and employer-sponsored health insur-
ance are placed at a competitive disadvantage,
which can resuit in a downward cycle for
wages and benefits across the industry. As we
have shown, Wal-Mart’s long term impact on
compensation in the retail industry has the
potential to place a significant strain on the
state’s already heavily burdened social safety
net. We estimate the cost if large retalers
throughout the state adopted Wal-Mart’s wage
and benefits standards to be an additonal
$410 million a year in public assistance
expenses. The public cost of low-wage jobs
should be taken iato account by policy makers
at all levels as they make decisions about the
kinds of economic development we should
encourage in California and in our commusni-
ties.
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DMI Testimony before the NYC Council:
When Wal-Mart Comes to Town - The
Effect on Small Businesses and
Communities

by John Petro & , DMI, February 3, 2011

Delivered by John Petro, Urban Policy Analyst, before the New York City
Council Committees on Small Business, Economic Development, and
Community Developmenton February 3, 2011.

Thank you for inviting me to testify today. My name is John Petro, and I'm an
urban policy analyst at the Drum Major Institute for Public Policy, a non-
partisan think-tank based in New York City. I study and write on New York City
policy and study municipal-level policies from across the country.

The question at hand today is what effect would Walmart have on small
businesses and local communities if a store were to open in New York City.
Walmart’s poor record on complying with labor laws and its ongoing sexual
discrimination suit are troublesome enough, but are there any community
benefits associated with the retail chain that will outweigh Walmart’s negative
reputation?

Supporters of Walmart often emphasize the need for jobs as a reason to
welcome Walmart stores, but the research suggests that these stores barely
create more jobs than are destroyed in the local community, and some studies
suggest that more jobs are destroyed by a new Walmart than are created. A
study published in the Review of Economics and Statistics from 2005 found
that in counties where a new Walmart store is built, there is a net increase of
100 retail jobs within the first year.[1] However, over the next five years, fifty of
those jobs disappear as, the authors say, “some small and medium-sized retail
establishments close.” In addition, the authors found that the number of
wholesaling jobs decreases by 20 jobs over those same five years. So, although
100 jobs were created initially, seventy jobs in retail or wholesaling were lost
within the following five years.

A more recent study found that Walmart’s job-killing effects were larger than
originally thought. Published by the Institute for the Study of Labor in Bonn,
Germany in 2007, the report controls for variables that may have biased earlier
studies by giving them more favorable retail employment figures.[2] This study

http://www.drummajorinstitute.org/library/article_print.php?ID=7657 3/7/2011
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found that for every new job created at Walmart, 1.4 jobs retail jobs are lost in
the county where a new store was located. Keep in mind, the authors in this
report didn’t find that overall retail employment dropped after the store
opened, but that retail employment was lower relative to what it would have
been, based on retail job growth in that county in the years leading up to the
store opening.

Both of these studies looked at data from stores across the country, most of
which are in rural or suburban locations. A study from the Center for Urban
Research and Learning at Layola University examines the effect of a single store
opening in an urban area, the 2006 opening of Walmart on Chicago’s west side.
[3]The authors looked at employment in the zip code where the store was
located as well as adjoining zip codes. They found that there was a “modest”
increase in the zip code in which the Walmart store was located, but that retail
employment trends in neighboring zip codes showed a “negative effect” after
the Walmart opened.

Based on this evidence, if a Walmart store opens in New York City we should
expect a small increase in the number of retail workers initiaily, with the
number of retail jobs sinking back to their prior level or even below the
expected rate of growth over the next several years. In the case of the Chicago
Walmart, neighboring counties experienced a decrease in the number of retail
jobs after Walmart opened. Plus, sales tax data from Chicago suggest that there
was no observable increase in sales tax revenue after the store there opened.

Walmart stores seem to displace economic activity rather than create it, and
therefore are not very effective economic development engines. Walmart stores
are actually correlated with higher poverty rates. A study found that in counties
that had a higher number of Walmarts or added the most new Walmart stores
between 1987 an 1998 actually experienced larger increases in family poverty
rates than those with fewer Walmarts.[4] Each new Walmart was associated
with a 0.2 percent increase in the county poverty level.

That’s not surprising considering that new Walmart stores tend to drive down
wages for workers in the community. For instance, a study from UC Berkeley’s
Center for Labor Research and Education found that a new Walmart store
lowered the average retail wage in the county by between 0.5 and 0.9 percent.

(5]

The effect of Walmart in Brooklyn may not have an effect of that magnitude,
given that Kings County has over 2.2 million people. But Walmart’s average
retail wage in New York State, as listed on its website, is still $1,600 less than
the average retail wage in Kings County (Walmart average wage, at $12.21an
hour, 40 hours per week for 52 weeks, is $25,369). So if Walmart was to build a
store in Brooklyn, the wages paid at the store would undercut the average retail

http://www.drummajorinstitute.org/library/article _print.php?ID=7657 3/7/2011
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wage in the community.

I just want to make two more point before closing. First, do not trust any deal
made with Walmart representatives unless you get it in writing. According to
newspaper accounts, the Chicago Board of Aldermen gave Walmart its approval
for a second Chicago store based at least in part on the presumption that they
had a deal with Walmart for higher wages. But shortly after the store was
approved Walmart announced that there was, in fact, no deal.

Second, the choice presented to you by Walmart supporters, the choice between
low-paying jobs and no jobs, is a false one. There are other successful retailers
that pay good wages and still create jobs for New Yorkers. New York has many
successful industries that provide living-wage jobs to its workers, like film and
television production. And even service industry jobs can be made into good
jobs without hurting the growth of that sector, like in New York’s hotel industry.
Within retail, there are also employers that pay their workers living wages. The
vision should be transforming the retail sector into a one that continues to grow
while providing good-paying jobs. Introducing a low-wage retail employer will
make it that much more difficult to turn New York’s growing retail sector jobs
into jobs that will allow families to climb out of poverty. New Yorkers need jobs,
but they need good jobs from good employers.

The bottom line is: Walmart’s record of labor abuses, and the fact that the
largest sexual discrimination suit in history is currently pending against the
company, should give City Council members pause. The evidence shows that
Walmart is a job killer, not a job creator as their community relations
department suggests.

[1] Emek Basker, 2005. “Job Creation or Destruction? Labor Market Effects of
Wal-Mart Expansion,” The Review of Economics and Statistics, Vol. 87, No. 1.

[2] David Neumark, Junfu Zhang, and Stephen Ciccarella, 2007. “The Effects of
Wal-mart on Local Labor Markets,” Institute for the Study of Labor Discussion
Paper Series, [ZA DP No. 2545. Institute for the Study of Labor, Bonn,
Germany.

[3] Julie Davis, David Merriman, Lucia Samayoa, Brian Flanagan, Ron Baiman,
and Joe Persky, 2009. The Impact of an Urban Wal-Mart Store on Area
Businesses: An evaluation of one Chicago neighborhood’s experience. Center for
Urban Research and Learning, Layola University Chicago.

[4] Stephen J. Goetz and Hema Swamintham, 2004. Wal-Mart and County-
Wide Poverty. Pennsylvania State University, Department of Agricultural

http://www.drummajorinstitute.org/library/article_print.php?ID=7657 3/7/2011
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Economics and Rural Sociology, Staff Paper No. 371.
[5]Arindrajit Dube, T. William Lester, and Barry Eidlin, 2007. A Downward

Push: The impact of Wal-Mart stores on retail wages and benefits. UC Berkeley
Center for Labor Research and Education.
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Executive Summary

Wal-Mart is the world’s largest retailer with more than 4,300 stores in the United States and over
8,000 worldwide, with global sales topping $400 billion in 2009." It is the largest retailer in the
U.S., where more than half its revenue comes from grocery sales.” Wal-Mart’s formula for
financial success includes: low-wage labor, limited health benefits, and leveraging of
government subsidies

Hundreds of studies, reports, and articles have been written about the negative impacts|of Wal-
Mart. This document represents a thorough review of key literature between 2002 and 2010, and
points to many of the retail giant’s negative impacts. It examines over fifty studies conducted
over the past seven years on Wal-Mart’s impact on both local and national economies. |It
represents research encompassing all fifty states, including the first research conducted regarding
Wal-Mart in a major U.S. City: Chicago.

Since opening its first store in Bentonville, Arkansas in 1962, Wal-Mart has steadily spread from
its base in the South and Midwest to dominate the suburban and rural retail market across the
U.S. Having effectively saturated these markets, Wal-Mart’s most lucrative opportunities for
growth are now outside the U.S.. However, the company has also begun to move aggressively
into those more densely populated central cities that have so far been off limits, either for lack of
space in which to shoe-horn the mall-size Wal-Mart outlets or due to local antipathy tq the
company because of its negative impact on small businesses and the local economy.

Wal-Mart is addressing the first obstacle — store size — by changing its standard big bok model to
a more flexible one involving stores of widely varying sizes, perhaps even as small as a few
thousand square feet, the size of many local grocery stores. According to Garrick Brown, Vice
President of Research at Colliers International, “Smaller designs, in the twenty thousar[ld square-
foot range, and mostly groceries — that’s where the money is.”® For example, four stores are
planned for the Washington, DC area, including multi-story buildings in both central city and
suburban settings.’ Twenty-four new stores are planned for the San Francisco Bay Area. Several
years ago the company opened its first store in Chicago and is planning a dozen more.”

! Wal-Mart. “Corporate Facts: Wal-Mart by the Numbers.” March, 2010. hitfp: Nal-

Martstores.com/download/2230.ndf

Z ABMN Staff. “BusinessNews: Wal-Mart Hopes to Expand to San Francisco.” September 22, 2010.

;vaw.americanbankingnews.com/2(}‘1{)/09/22/walﬂnarl‘-nvse-mnt-hm)es-to-exuand—to-san-f}'ancisco/
ibid

4 Dan Malouf. “Will Wal-Mart be Urban? Part 1: Brightwood.” Greater Greater Washington. November 21,

2010. http://greatergreaterwashington.org/post/8208/will-Wai-Mart-be-urban»part-i-brightwoog[

% ibid; Stephanie Clifford. “Wal-Mart Gains in its Wooing of Chicago.” The New York Times. June 24,2010.

http:/ /www.nytimes.com/2010/06/25/business/25 Wal- Mart.html
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Although Wal-Mart has overcome the challenge of fitting its stores into urban environments,
these smaller stores continue to bring negative overall economic impacts on the communities
where they are located. The retail giant is undertaking a major public relations campai(;n‘
however, the corporation has made only minor concessions and their promises about job creation
and tax revenues are not realized.

The overwhelming weight of the independent rescarch on the impact of Wal-Mart stores on local
and national economies — including jobs, taxes, wages, benefits, manufacturing and existing
retail businesses — shows that Wal-Mart depresses area wages and labor benefits contributing to
the current decline of good middle class jobs, pushes out more retail jobs than 1t creates, and
results in more retail vacancies. There is no indication that smaller “urban™ Wal-Mart stores
scattered throughout a dense city in any way diminish these negative trends. Rather, such
developments may actually result in more widespread economic disruption.

1. Wal-Mart’s Economic Impacts: Net Loss of Jobs, Fewer Small Businesses

e Wal-Mart store openings kill three local jobs for every two they create by
reducing retail employment by an average of 2.7 percent in every county they
6

enfer.

e  Wal-Mart’s eniry into a new market does not increase overall retail activity or
employment opportunitics. 7 Research from Chicago shows retail employment did
not increase in Wal-Mart’s zip code, and fell significantly in those adjacent.

o Wal- Malt s enfry into 2 new market has a strongly negative effect on existing
retailers.® Supermarkets and discount variety stores are the most adver; sely
affected sectors, suffering sales declines of 10 to 40% after Wal-Mart moves in. ?

¢ Neumark, David, Junfu Zhang, and Stephen Ciccarelta, January 2007. “The £ffects of Wal-Mart on Local Labor
Markets.” Institute for the Study of Labor Discussion Paper #2545, University of Bonn.
http://papers.ssrn.com/sol3/papers.cfm?abstract_id=958704.

?Julie Davis, David Merriman, Lucia Samyoa, Brian Flanagan, Ron Baiman, and loe Persky. “The Impact of an Urban
Wal-Mart Store on Area Businesses: An Evaluation of One Chicago Neighborhood's Experience.” Center for Urban
R@search and Learniﬂg, Lovola University Chicago. December 2009, hitp://luc.cdu/curl/pdis/Media/wal-

Local Labor Markets." IZA Dsscussion Paper No. 2545 {January 2007). hitp//iep.ize.ore/dplsal ndf

8 rikanth Parachuri, Joel A.C. Baum, and David Potere, “The Wal-Mart Effect: Wave of Destruction or Creative
Destruction?” Lconomic Geography 85.2 {2009): 209-236.

? Kenneth E. Stane, Georgeanne Artz, and Albery Myles. “The Economic impact of Wal-Mart Supercenters on
Existing Businesses in Mississippi.” Mississippi University Extension Service. 2002, itip//Wal-

Mart3cdn net/6esad41247:902d7 homGbofde.ndi ; 0. Capps, and L.M, Griffin, “Effect of a Mass Merchandiser
on Traditional Food Retailers.” Journal of Food Distribution 29 (February 1998): 1-7
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e Stores near a new Wal-Mart are at increased risk of going out of business. After a
single Wal-Mart opened in Chicago in September 2006, 82 of the 306 small
busin?gses in the surrounding neighborhood had gone out of business by March
2008.

o The value of Wal-Mart to the economy will likely be less than the valug of the
jobs and businesses it replaces. A study estimating the future impact of Wal-Mart
on the grocery industry in California found that, “the full economic impact of
those lost wages and benefits throughout southern California could approach $2.8
billion per year.””

e (Chain stores, like Wal-Mart send most of their revenues out of the cominunity,
while local businesses keep more consumer dollars in the local economy: for
every $100 spent in locally owned businesses, $68 stayed in the local economy
while chain stores only left $43 to re-circulate locally.”

2. Wal-Mart’s Costs to Taxpayers

e Wal-Mart has thousands of associates who qualify for Medicaid and other
publicly subsidized care, leaving taxpayers to foot the bill."”® For instance in Ohio
Wal-Mart has more associates and associate dependents on Medicaid than any
other employer, costing taxpayers $44.8 million in 2009."

e According to estimates, Wal-Mart likely avoided paying $245 million i taxes
2008 by gaying rent to itself and then deducting that rent from its taxable
income."

Vishal P. Singh, Karsten T. Hansen, and Robert C. Blattberg. “Impact of a Wal-Mart Supercenter on a Traditional
Supermarket: An Empirical Investigation.” February 2004.
http://chicagobooth.edu/research/workshops/marketing[archive/WorkshopPapers/hansen.pdj;_l{usu'n L.
Ailawadi, Jie Zhang, Aradhna Krishna, and Michael W. Kruger. “When Wal-Mart Enters: How Incumbent Retailers
React and How This Affects Their Sales Outcomes.” Journal of Marketing Research 47.4 (August 2010).

% bavis et al, id

11 Martin Boarnet, and Randall Crane. “The Impact of Big Box Grocers on Southern California: Jobs, Wages, and
Municipal Finances.” Orange County Business Council. September 2009.

http://www.coalitiontlc.org/big box study.pdf

12 Civic Economics. “The Andersonville Study of Retail Economics.” October 2004.
http://www.andersonvillestudy.com/AndersonvilleSummary.pdf

13 4Good Jobs First” reports that in 21 of 23 states which have disclosed information, Wal-Mart has the largest
number of employees on the Medicaid rolls of any employer. ;
http://www.goodjobsfirst.org/corporate_subsidy/hidden taxpaver costs.cfm |

 Ohio Department of Jobs and Family Services. “Ohio Medicaid Recipients by Employer.” September :?009.
http://pnohio.3cdn.net/5ddd17f44b6d3a8a58 simébxlew.pdf :

15 nited Food and Commercial Workers International Union. “Outline of Data and Methodology for Estimating
Amount of Tax Avoided By Wal-Mart.” hitp://wakeupWal-Mart.co m/facts/statebudgetsappendix.html.
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o 'Wal-Mart has admitted a failure to pay $2.95 billion in taxes for fiscal year
2000.'°

3. Wal-Mart’s low paying jobs contribute to the decline of the middle class

s Median household income declined by 1.8% nationally and 4.1% in New York
City in 2009." This decline will be exacerbated by low paying Wal-Mait jobs.

o  Wal-Mart’s average annual pay of $20,774 is below the Federal Poverty Level for
a family of four.'®

e A Wal-Mart spokesperson publicly acknowledged in 2004 that, "More than two
thirds of our peoplc are not trying fo support a family. That’s who ouw jobs arc
designed for.”"”

o Wal-Marl’s 2010 health care offerings have a high annual deductible of $4,400
which means a family would have to spend $5,102 of their own money on health
care before Wal-Mart’s insurance pays anything. Based on the average|salary of a
Wal-Mart employee this payment represents almost 25% of their annuaj income.™

21

For these reasons, we conclude that the entry of even a single Wal-Mart store in New York City
could have a snowball effect and result in a negative long-term cumulative impact on the city’s
economy and continued decline of the middle class. A single small Wal-Mart, or a single
superstore, could mean the demise of existing food retailers, end local retail, and hurt working
farmilies. Considering Wal-Mart’s aggressive plans for expansion into urban mar kets all across
the country, there is no reason to believe the company would be satisfied with only ong store in
the nation’s largest city.

* Tom English, and Mark 1. Cowan, “The Challenges of Transparency in Corporate Tax Departments,” The CPA
Journal, October 2007; Wal-Mart Stores Inc. Form 10-K for fiscal year ended lanuary 31, 2010. Consolidated
Fmanc:al Statements, Note 8, pg. 36

7 tipy e crainsnewyork.com/article/201 00809/ REE/T 00802838

18 L caleulation assumes that a full-time Wal-Mart worker works an average of 34 hours a week, 52 wecks a year.
The average of 34 hours a week is obtained from an internal Wal-Mart memo
http:/fwww.nytimes. covn/packages/pdi/business/26Wal-Mart.pdf

2 Transcript of PBS Newshour, 23 August 2004

2 rpe calculation was performed for a family with one earning member who earns the Wal-Mart average wage of
$11.24/hour, and works an average of 34 hours a week for 52 weeks a year. i

A This information is taken from the guide to annual enrollment that Wal-Mart distributed to its assomates in
September-October 2009 for benefit year 2010.
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The Negative Socio-Economic fmpacts of Wal-Mart

Net Loss of Jobs, Fewer Small Businesses

While City representatives may have engaged in discussions with Wai-Mart or its agents, there
has been no public review of Wal-Mart’s plans or assessment of potential impacts. However, the
case of the new Wal-Mart store in Chicago strongly suggests negative impacts that New York
City could expect to experience with the introduction of Wal-Mart stores. A 2009 study by the
Center for Research & Urban Learning at Loyola University surveyed a four-mile radius before
and after the opening of Chicago’s first Wal-Mart in September 2006.% The survey found that
Wal-Mart’s entry led to local business failures, no measurable increase in retail employment or
sales in the immediate area of the new store, and a noticeable drop in jobs and sales in
surrounding arcas. To be more precise, 25% of retail businesses within a mile of the Wal-Mart
closed within a year.

The Loyola study confirmed a basic principle of retailing in urban arcas: total sales arcl for the
most part based on a finite pool of disposable consumer income, and new retailers caninot simply
create new sales without taking them away from others. “For Wal-Mart’s own zip code, 60639,
there is no evidence of an overall upturn in sales,” concluded the researchers. Retail emiployment
also declined overall: “Retail employment levels in Wal-Mart’s own zip code show no
significant change, presumably because of the addition of Wal-Mart’s own employees] But retail
employment trends in neighboring zip codes show a negative effect after Wal-Mart’s opening.
This effect is significant in the period 2003-2008.”% The rescarchers found that the haidest-hit
businesses were selling electronics, toys, office supplies, general merchandise, hardware, home
furnishings and drugs. A University of Iinois analysis of a proposed Wal-Mart in Chigcago in
2004 had accurately predicted that the megastore’s arrival would lead to a net job loss and only a
minimal increase in net tax revenues.”

Other research shows that Wal-Mart’s arrival in a new market has a particularly damaéing effect
on ethnic retailers including supermarkets, bodegas, electronics and furniture stores.” A recent
study in Florida found that drugstores and stores specializing in apparel, sporting goods, home
furnishings, cards and gifts, and other essential consumer houschold goods are likely to suffer the

* Davis et al, id
* ibid.

2 11C Center for Urban Economic Development. “The Economic Impact of Wal-Mart: An Assessment of the
Wai-Mart Store Proposed for Chicago’s West Side. March 2004, htiy: //www.uic.edu/eybpa fuicugd
5 center for Research & Urban Learning & Loyola University, 2009.

i
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most.2® Take a stroll down neighborhood retail strips in Washington Heights, Flushing, or East
New York and it’s clear that these are the products most commonly sold by localty-owned retail
shops in New York City.

Another study that cxamined the impact of new Wal-Mart stores in seven markets around the
country found that Wal-Mart’s entry had substantial negative impacts on sales of mass-produced
consumer staples by local vendors: “In the year following entry, mass stores suffer a median
sales decline of 40% and supermarkets suffer a median sales decline of 17%, while drug stores
experience a much smaller median decline of 6%. This magnitude of sales impact is broadly
consistent with prior research’™’

Small locally-owned businesses are not the only Wal-Mart victims. Other chain stores and
discount retailers also suffer from Wal-Mart’s manipulation of prices. One study of a nationwide
dataset of Wal-Mart’s effect on previously existing discount retailers found that roughly half of
small discount stores closed after Wal-Mart’s arrival.™ The unfortunate result is a redugtion of
competition and many empty storefronts.

Independently owned local businesses are an essential part of New York City’s vibrant
residential neighborhoods. Chain stores are concentrated in a few outer-borough malls and in
heavily-trafficked parts of Midtown and Lower Manhattan, while independent retailers
predominate in most of the rest of the city. Independent retailers flourish, for example, in the

dense commercial districts serving immigrant communities, in Flushing and Corona (Queens),
Sunset Park (Brooklyn), Melrose (The Bronx) and Washington Heights (Manhattan).

As Jane Jacobs observed in her classic work The Death and Life of Great American Cities:

“Commercial diversity is, in itself, immenscly important for cities, socially as well as
economically...wherever we find a city district with an exuberant variety and pienty in its
commerce, we are apt to find that it contains a good many other kinds of diversity also,
including variety of cultural opportunities, varicty of scenes, and a great variety in its
population and other users. This is more than a coincidence.” (p. 148)

The benefits of the small business economy are clear to see in districts like Downtown Flushing
where small business has served as the engine of neighborhood growth and has led to the
emergence of a uniquely diverse urban center that attracts residents and visitors from throughout
the city and region. Linkages among small businesses strengthen them and help sustain them in
hard times. Linkages between small businesses and civic and social organizations in |

8 parachuri et al, id
¥ pitawadi et al, id

% panle }ia. "What Happens When Wal-Mart Comes to Town: An Empirical Analysis of the Discount Retailing
Industry.” Econgmetrica 76.6 {(November 2008): 1263-1316.
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communities’ help neighborhoods thrive and develop. Innumerable personal ties between local
merchants and residents are enormous assets to a thriving urban environment.

Locally owned businesses are crucial to the vitality of our economy because they keep a higher
percentage of their resources in the local economy by procuring their goods and ser vices from
the local area. Locally-owned businesses recirculate dolltars in the neighborhood while cham
stores send revenues to corporate headguarters. A 2004 study found that for cvery $100 spent in
locally owned businesscs, $68 stayed in the local economy while chain stores only left $43 1o re-
circulate focally. The local owners tend to live in the community, spend mme on labor,; are twice
as likely to use local supply networks, and contribute more to local charities.”

Small businesses are the engines of local economic development, leaders in innovationand
change, and arc more productive than large chains.” In New York City, small retail businesses
are a particularly important means of economic and social advancement for immigrant families.

Even if Wal-Mart imitates the appearance of our small business retailers by subdividing into
small outlets, it will still operate as a global monopoly with the same giant supply chaiﬁ, and the
same low wages and substandard labor policies.

Our observations about the critical importance of locally-owned businesses are widely shared
among those who have studied urban economies in depth. According to economists at Winthrop
University, States with a higher percentage of very small businesses, those with 20 employees or
less, have a more productive workforce and higher levels of GDP growth than states with fower
levels of very small businesses. Furthermore, states that are rich in very small businessrs have
lower rates of un(-:n”q:)loym(:nt.31

i
Wal-Mart is trying to take advantage of the current economic downturn by promising En
immediate infusion of jobs and investment dollars in city neighborhoods that have beer hit hard
by the recession, Considering the body of independent research that clearly demonstrates Wal-
Mart’s negative long-term impacts on local econoimies, it would be shortsighted to aliow this
destructive retail monopolist to enter the New York City market via the Trojan Horse of “job
creation.”

Lastly, Wal-Mart typically sells promotable products below their cost as a loss leader 10 draw in
customers.”? Wal-Mart has the ability to lower these pru,e% even if it means losing money for up
to ten years, something small businesses cannot afford.™ After driving out competition, the

™ Civic Economics, id ;
* parachuri et al, id
31 b K. Robbins, L.J. Pantuosco, D.F Parker, and B.K. Fuller. “An Empirical Assessment of the Contribution of Smali
Business Employment to U.5. State Economic Performance”. Small Business Economics 15 {2000): 293-302.

32 B. Lund. “Predatory Pricing Practices and the Toy Industry.” Global Toy News. August 27, 2010
hiin/fwwweglobaltoynews. com/2010/08 /Wal-Mart-predaiory-pricing-and-the tov-industry.hemi

* MacPherson; Lintereur, id
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company increases prices on those products. Artificially lowering prices impacts not only small
Jocal businesses, but has major ramifications on manufacturing and the global economy.

Predatory pricing forces competing retailers to sell at a loss, or cancel orders for promotable
products because they cannot compete with the artificially low prices. This hurts those small
businesses and has major implications for manufacturers. Consumer products will ultimately sell
fewer units because Wal-Mart will be the only store left selling these products. This capses
losses for manufacturers by devaluating goods and impacting quamities.‘m

According to Bloomberg News, this was done on a massive scale this holiday season. Wal-Mart
managers in the U.S. received instructions to mark up an average of 1,800 types of toys per store
this holiday season, according to a company e-mail send the month before Christmas."]

Wal-Mart’s power to sell products below their typical market value has led to the laying off of
employees and the closure of U.S. plants in favor of cutsourcing products from overscas.
Fighty-five percent of Wal-Mart’s items are made overseas. The mega-retailer has faced
numerous accusations of unacceptable conditions in the factories of their suppliers. Reported
abuses include: “forced overtime, locked bathrooms, starvation wages, pregnancy 1ests, denial of
access to health care, and workers fired and blacklisted if they try to defend their rights.”37

Costs to Taxpayers

Because many of Wal-Marl’s employees do not earn enouglh to make ends meet they often turn
to public assistance. Each Wal-Mart store, averaging 200 employees, costs taxpayers
approximately $420,750 annually in public social services used by siore employees.38 Wal-Mart
has thousands of associates who qualify for Medicaid and other publicly subsidized care, leaving
taxpayers to foot the bill.*® For instance, Wal-Mart has the greatest number of associates and

associate dependents on Medicaid in Ohio, costing taxpayers $44.8 miltion in 2009.*

According to the group Wal-Mart Subsidy Waich, a non-profit watchdog group, Wal-Mart has

already received subsidies worth about $52 miltion in New York State. At least eight Wal-Mart
locations in Mew York have challenged their property tax assessment, recouping about
$766,000.%' Wal-Mart has already cost New Yorkers miltions of dolars, even before entering the
state’s largest marketplace.

34 D, Moberg. “The Wal-Mart Effect: The How's and Whys of Beating the Bentonville Behemoth.” June 10, 2004
M. Boyle. “Wal-Mart Raising Prices on Toys, Squeezing More Out of Holidays.” Bloomberg News. December 15,
2010

* Eishman, id

3 nited Foad and Commercial Workers International Union. “Wal-Mart and Sweatshops.”
o/ fwewufow.ore/lake action/Wal-Mart_workers campaisn info/facts and fipures/Wal-
wartsweaishons,cim

38 Congressman G. Miller, “Everyday Low Wages: The Hidden Price We All Pay For Wal-Mart” February 16, 2004.
* Good Jobs First, id

 Shio Department of Jobs and Family Services., id.
" www. Wal-Martsubsidywatch.org/index.html
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Wal-Mart also uses controversial methods to reduce the taxes it pays. They use a Capital Real
Estate Investment Trust (REIT) where the corporation pays rent 1o itself and then deducts that
vent from its taxable income. ¥ It is estimated that Wal-Mart likely avoided paying $245 million
in 2008 using this strategy nationwide.™ By its own admission, Wal-Mart likely owes billions in
taxes.

Wal-Mart's entry into the New York City market may also negatively affect the tax base by
displacing the better compensated employees of the existing retail sector. This 1s especially
relevant for the unionized workers of the grocery sector. A study of Wal-Mart's potential entry
into the San Francisco market estimated that if Wal-Mart were to take ten to twenty percent of
the grocery markets and replace thousands of union supermarket employees with Wal-Mart
workers, the region would fose $300 to $576 million dollars in employee wages and bepefits,**

Wal-Mart’s low paying jobs conivibute to the decline of the Middie Class

According to the 2009 Census Bureau's survey of income and poverty in the United States,
Median household income is falling in the vast majority of U.S. states and in virtually every
single major U.S. city, representing a shocking decline of the middle class. Unemplquﬂent has
also skyrocketed in recent years and it has become much harder to get a good middle class job.‘lS

According to the Census Bureau, median household income declined in thirty four U.S! states in
2009 and almost all U.S Cities.

s In New York City, median household declined 4.1% to $55,980.

e In Detroit, median household income declined 10% to $48,535.

o In Orlando, median household income dropped almost 10% to $46,356.
e In Cleveland, median household income fell 8.5% to $45,395.

e In Miami, median household income declined 8.2% to $45,946.

-]

In Indianapolis, median household income dropped 7.1% to $50,140.

With an average annual pay of $20,774, significantly below the Federal Poverty Level for a
family of four, Wal-Mart’s workforce can largely be classified as working poorf“”47 Wal-Mart’s
1.3 million employees being forced to accept poverty level wages and bare bones health benelits

“ Drucker, id
* Good Jobs First, “Wal-Mart Subsidy Watch.” hiip:/fwakeunWalk-Mart.com/ffacts/siatghudaetssopen e htmd
“Marlon Boarnet, Randall Crane, Daniel G. Chatman, and Michael Manville, “Emerging Planning Chalienges in
Retail: The Case of Wal-Mart.” Journal of the American Planning Association 71.4 {2005): 433-449.
45 1.5 Census Bureau “Income, Poverty, and Health Insurance Coverage in the United States: 2009" September,
2010.
% The calculation assumes that a full-time Wal-Mart worker works an average of 34 hours a week, 52 weeks a year.
The average of 34 hours a week is obtained from an internal Wal-Mart memo.
http://www.nytimes.com/packages/pdf/business/26Wal-Mart.pdf

4 1.5, Department of Labor Buresu of Labor Statistics “A Profile of the Working Poor, 2000” March 2002
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will only exacerbate the continuing decline of the middle class, including in New York City.* A
Wal-Mart spokesperson was quoted in 2004 saying, "More than two thirds of our people...are not
trying to support a family, that’s who our jobs are designed for.*

A study done by the UC Berkeley Institute of Industrial Relations compared Wal-Mart’s wages to
other large retailers, as well as other industry segments. Wal-Mart employees constitute of 55%
of all general merchandise workers, and 71% of large general merchandise workers. The study
found a significant gap in pay for Wal-Mart employees. Looking at comparable retailers and
adjusting wages for local labor markets, Wal-Mart employees earned less than their counterparts at
other retailers. On average, general merchandise workers made 17.4% more and large general
smerchandise workers made 25.6% more than the Wal-Mart average for similar employeesso.

Not only are employees being paid less than fair wages, only half of Wal-Mart employees are
receiving healthcare. And those who do receive benefits are enrolled in plans that provide
inadequate coverage.

Wal-Mart’s 2010 health care offerings include low premiums of $27 per pay period for family
coverage, or $702 per year; however this plan has a high annual deductible of $4,400.°" With a
$4.,400 annual deductible, a family would have to pay $5,102 of their own money before Wal-
Mart’s insurance pays for anything. For a family whose only income comes from a Wal-Maxt
associate, making Wal-Mart average wages of $11.75 an hour, this equals atmost 25% of their
annual income.’? New Yorkers cannot afford to devote one forth of their incomes to healthcare
before their insurance kicks in.

% Arindrajit Dube, and Steve Wertheim, “Wal-Mart and loh Quality — What Do We Know and Why Sho ild We
Care?” UC Berkeley Center for Labor Research and Education. October 16, 2005.
nitp//laborcenter barkeley edu/retail/Wal-Mart inbauakiv.od!

# Transcript of PBS Newshour, 23 August 2004

30 bid

51 This information is taken from the guide to annual enrollment that Wal-Mart distributed to its associates in
September-October 2009 for benefit year 2010.
52 The calculation was performed for a family with one earning member who earns the Wal-Mart avergge wage of

$11.24/hour, and works an average of 34 hours a week for 52 weeks a year.
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AGENDA MEMORANDUM

DATE: February 16, 2011

TO: David A. James, City Planner, Community Development Director
Thomas G. Garrett, City Manager
City of Tehachapi

115 South Robinson Street RECE;VED
Tehachapi, CA 93561-1722 N -
S FEB 1§ 26
FROM: William L. Nelson

P.0. Box 308 CITY OF &
Tehachapi, CA 93581-0308 HACHAP

RE: Appeal proceeding of the City for Architectural Design
and Site Plan Review No. 2007-11, Walmart Stores development
application within City jurisdiction; preparation for
new Hearing before the City Council;

Henry L. Schaeffer, apparently a resident of the City, filed
for an Appeal hearing before the City Council, in the referenced
matter, said appeal filed February 10, 2011.

It is hereby requested that the City make a determination

if Mr. Schaeffer's Appeal is made solely on his own behalf, or

if other parties or party's standing are involved with the

Appeal as filed. A news article written by Tina Forde published

by the Tehachapi News, February 16, 2011, states that Mr. Schaeffer
"filed the one-page Appeal Application...on behalf of Tehachapi
First, an organization dedicated to stopping the Walmart project.”
1 do not place reliance on the accuracy of Ms. Forde's reporting,
“and the material consequences of the Appeal are such, that a

formal City clarification is in order.

I have raised a number of objections to the referenced
project, including the need for a more responsive and revised
Environmental Impact Report; a Re-circulation of a revised EIRj
and more informed and exhibited public infrastructure costings
and nexus attributions. In that respect, the City Council,
the original Applicant for the Project as proposed, the Appellant(s),
and participants joining the new Hearing proceeding, deserve
an informed explanation of the implications of a timeline of
review attendant a revised and Re-circulated EIR,

1 did not find a time period mandated within the ordinances
governing the setting of appeal hearings before the City Council.
While such hearing should not be unduly delayed, it also would
not serve for City Staff to act with haste in setting the hearing
date. The Project and questions are complex, and since responsive-
ness is a major challenge area, and City staff has indicated the
report will be revised for Council reviews -- these factors recommend
due consideration for hearing preparations. I will underline
again here the assertion of EIR inadequacy of the Alternative
Project analyses. Further, I am in profound disagreement on the
choice designated as the "environmentally superior' alternative,
i.e. a location in proximity to E. Tehachapi Boulevard.

e Gl > T
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AGENDA

MEMORANDUM
DATE: February 10, 2011

TO: David A. James, City Planner, Community Development Director
Thomas G. Garrett, City Manager
City of Tehachapi
115 South Robinson Street RECEIVER

Tehachapi, CA 93561-1722 -
FEB 1 g 204
FROM: William L. Nelson -

P.0. Box 308 | CITY OF TE
Tehachapi, CA 93581-030 HACHAP|

1

RE: Proceedings of the City for Architectural Design and
Site Plan Review No. 2007~11, Walmart Stores development
within City jurisdiction; potential Appeal of City Planning
Commission decisions, integrity of proceedings;

Two individuals, Henry Schaeffer and Shannon Turner, have
since February 7, 2011, indicated that they may be involved in an
Appeal of the January 31, 2011 decisions by the City of Tehachapi's
Planning Commission on the application for development of a
Walmart "'supercenter" within the City, as referenced above. The
following information is conveyed in the interest of the maintenance

of the integrity of City administrative proceedings.

In a telephone conversation on February 9, 2011, Mr. Schaeffer
indicated to me that he intended to participate in such Appeal,
filing as a named Appellant "TEHAGCHAPI FIRST." Upon further
enquiry, I have learned that Mr. Schaeffer and Ms. Turner, on
February 9, 2011, made and filed a Fictitious Business Name
Statement ("FBN"), setting forth that they were partners in a
Joint Venture, dba "TEHACHAPI FIRST," that apparently is operated
from the respective addresses of the two venture entities. Mr.
Schaeffer's address is within City jurisdiction, and Ms. Turnmer's
is in Kern County's jurisdiction. The JV's mailing address is
within the City at a PMB facility. Please see three (3) Attachments

for background.

It is noteworthy that the FBN informationmal sheet clearly
of fers choice for stating that "unincorporated association" is
available to groups in an early formation stage, or otherwise.
Given Mr. Schaeffer's experience, it is reasonable to assume he L5

is cognizant of the choices offered. "
- more - k&']"}J .



AGENDA achapi/W 1art application proceedin Page 2 of 2
H, 2011 .

All information available to me at this time supports a
conclusion that "TEHACHAPI FIRST" was/is a loose civic/political
association of individuals identifying for the purpose of making
public statements on the referenced Walmart application, at least
until Mr. Schaeffer and Ms. Turner filed the FBN in Kern County.
Ms. Turner stated to me on February 8, 2011 that Mr. Schaeffer was
the prospective primary financing entity supporting her efforts
publicly perceived as "TEHACHAPI FIRST." Mr. Schaeffer responded
to my telephone enquiries on Febrﬁary 9, 2011 regarding his authority
for "TEHACHAPI FIRST," when he stated "I pay all the bills" and
explained other formational activity that took place, apparently

that same day.

Whether or not Ms. Turner's and Mr. Schaeffer’'s enterprise
conclusively extinguishes the prior civic association of individuals
is an open question. I am not a member of said civic association.
The City should exercise caution in accepting any administrative
filings by any person or persons asserting legal entity status as
"TFHACHAPI FIRST." Obviously a FBN does not constitute sufficient
capacity for acting as a party in many public administrative and
Court proceedings. Mr. Schaeffer stated to me on February 9, 2011
that his legal counsel was functioning as legal counsel for
TEHACHAPT FIRST, but did not identify that person.

Additionally, I request that the City verify Mr. Schaeffer's
City Business License status for TEHACHAPI FIRST at the address
he has declared as a JV partner with the County of Kern FBN Statement.

This communication is made to the City as a publicly interested
citizen, in furtherance of maintenance of the integrity of City
proceedings and administration. If called, I will attest to the
facts and my best information set forth herein.

Att: FBN filing No. 2011-B0910
FBN informational sheet William L. Nelson

Black's Law Dictionary ref. ///Zégg% d;zgég?’éz
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1

ANN K. BARNETT ’

Kern County Auditor-Controller-County Clerk
415 Truxtun Avenue, Bakersfield, CA 93301
1(661) 868-3588

FICTITIOUS BUSINESS NAME STATEMENT

"1 [Eictitious Business Name (DEA) (If listiig mote than two DBAS, attach addendum sheets as needed.) .
4 |osa ¥ | TEHACHAPE FIRST y 2011-86910
OBA #2: ' |
. - T ”
2 Sireet address of principal place of business; Maliing address of business:
21201 SIERRA VISTA DR, PMB 570, 785 TUCKER RD, SU. "G"
Chy: State: | Zips County: City: State: | Zign
TEHACHAP! CA | 93561 KERN TEHACHAP! CA | 93561
Last name of Individual, partner, o name of Corporation, LLC, o LP: ‘ . State of
A TURNER ' oorporation or
First name of individual or partrer: organization:
| SHANNON
Sireet address: (7.0, Box ot socepiable) City: Soate:  Zip:
21201 SIERRA VISTA DR, TEHACHAPI CA 93561 .
“iast name of individual, partner, of name of Corpocation, LLC, or LP: State of
B SCHAEFFER Wncorporation or
. .., [First name of ndiiduat or parter: organization:
‘| HENRY :
Street address; {P.0. Box not acoeplable City: State: Zikr
415 SNYDER AV, T - TEHACHAP! CA 93561
4 xmmmmmtmmmm'mwuam&mmm: J
{See instructions for table of one-tetter codes.) - st s
; 1mnmmmmewﬁmmmmummmmmmmwm )
R 01110/2011
A

NOTICE: TN ACCORDANGE WITH SUBDIVISION (A) OF SECTION 17920, A FICTITIOUS NAME STATEMENT GENERALLY EXPIRES AT THE
END OF FIVE YEARS FROM THE DATE ON WHICH IT WAS FILED IN THE OFFICE OF THE COUNTY CLERK, EXCEPT, AS PROVIDED IN
SUBDIVISION (B) OF SECTION 17920, WHERE IT,EXPIRES 40 DAYS AFTER ANY CHANGE IN THE FACTS SET FORTH IN THE STATEMENT
PURSUANT TO SECTION 17913 OTHER THAN A CHANGE IN THE RESIDENCE ADDRESS OF A REGISTERED OWNER. A NEW FICTITIOUS
BUSINESS NAME STATEMENT MUST BE FILED BEFORE THE EXPIRATION. THE FILING OF THIS STATEMENT DOES NOT OF ITSELE
AUTHORIZE THE USE IN THIS STATE OF A FICTITIOUS BUSINESS NAME IN VIOLATION OF THE RIGHTS OF ANOTHER UNDER FEDERAL,
STATE OR COMMON LAW (SEE SECTION 14411 ET SEQ., BUSINESS AND PROFESSIONS CODE.)

I declare that all the Information in thid statement Is true and correct. (A reglstrantwhododamas true any
matarial matter pursuant to this sections that he o she kiows to be false ls. g ‘of a-misdemesncsy) =
6 5!9%7 7. - ,
or type name and i of LG, state tile:
NGB NNAN N2 WO CR

Te ne d ) e
bl 2% 19K o

50 ROT TYPE OR WHITE BELOW THIS LINE - COUNTY CERIUSEGNLY /
Date Statement Fled: Date Statement Expires: ANN K, BARNETT, ot '
02092011 | 0210912016 N ROBRIGUEE T 2P C//7>

T#%* PUBLICATION NOTICE ¥¥%7 .- 7 "\

Y] Initlal/renewa! with changes~Must be. edt once a week for four successive 'weeks (publication to.start Wiiir30 doys of the fle, .
date) and an afidavit of publication must bé filed with the y Clark within 30 d ication has been X :
L] | Renewal — Pubtication Is ot required, purstant:to Business and Professions Code Section 17917(c)
*ex BANK CERTIFICATON ***
1 hereby certify that the foregoing Is a comect copy of the original filed in my office om:
ANN K. BARNETT, Auditor-Controller-Ci Clerk, By: , Daputy Clerk,

' SOUNTY CLERK COPY | ] o] - | DBA #1: 2011-B0810 _

AcOD



INSTRUC "ONS FOR COMPLETING AND M TUENG:
_ (NOTE: 1nstruction numbers correspond to FBi~ form)

i | Insert the fictitious business name(s): (B&P 17913(b)(1))
Only those businesses operated at the same address by the same owners may be listed on one statement.

If your business will be conducted as a:
Corporation, you must attach an endorsed copy of your Articles of Incorporation;
Limited Liability Company, you must attach an endorsed copy of your Articles of Organization;
Limited Partnership, you must attach an endorsed copy of your Certificate of Limited Partnership; or
Limited Liability Partnership, you must attach an endorsed copy of your Certificate of Limited Liability

Partnership

AGENDA

In ace of business: (B&P 17913 (b)(2)) _
If the registrant has a place of business in this state, insert the street address of his or her principal place of
business in this state.” Post Office Boxes are not acceptable. : :
If the registrant has no place of business in this state, insert the street address of his or her principal place of
business outside of California and file with the Clerk of Sacramento County.

Insert the mailing address of the business:
This address will be used fo send notices, whether required or as a couriesy of this county to provide such

notices and Post Office boxes are accep able. Do not ent te word “same” for an address.

Insert the name of the registrant(s): (B&P 17913(b)(3))
If the registrant is an individual, insert the full name and residence address.

If the registrant is a husband and wife, insert the full name and residence address of each.

If the registrant is a state or local registered domestic partnership, insert the full name and residence address.
If the registrant is a partnership or other association of persons, insert the full name and residence of each
general partner. : '

If the registrant is a limited liability company, insert the name of the limited liability company as set out in its
articles of organization and the state of organization.

If the registrant is a trust, insert the full name and address of each trustee.

If the registrant is a corporation, insert the name of the corporation as set out in its

the state of incorpor

article of incorporation and

Insert the oncletter code that best describes how the business is being conducted (please see .A Sor in-

depth descriptions of the following ways fo Sfile):

(B&P 17913(bY4)) ' .
A | Individual E | Unincorporated Association I | Husband and Wife
B | General Partnership F | Corporation J | Joint Venture
C | Limited Partnership G | Trust L | Domestic Partners
Limited Liability Com H | Co-Partners M | Limited Liability Partnership

Insert the date the business commenced to transact business: -(B&P 17913(b)(5))
Please use this format; mm/dd/yyyy. If the business has not start Ii

6 | Insert the signature of registrant; (B&P 17914)
If the registrant is an individual, the staternent shall be signed by the individual, .

If the registrant is a husband and wife, the statement shall be signed by one of the individuals;

If the registrant is a state or local registered domestic partner, the statement shall bé signed by one of the
individuals;

If a partnership or other association of persons, by a general partner;

If a limited liability company, by a manager or officer; if a trust, by a truste€;

ion, by an officer

ST

ot accept strikeovers, whiteouts or alte on Fictitious
or Withdrawal Form. Forms sent to our
ack for completion of 2 new form.

T Ger st

**P t Qur office does n
Rusiness Name Statement Form, Abandonment Form,
office with such alterations will not be processed and will be sent b
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each other, unite in causing single injury. Sev-
eral siates have adopted the Uniform Contribu-
ton Among Tortfeasors Act. See also Comiri-
bution.

Joint trial . The tria! of two or more persons for
the same or similar offenses conducted within
the framework of one trial. See also Joinder;
Trial. )

secured to the wife, and (o take effect on the
decease of the husband, and to continue during
her life at the least, unless she be herself the
cause of its determination. Property provision
for wife, made prior to marriage, in Heu of
dower,

Joint venture. A legal entity in the nature of a
partnership engaged in the joint prosecution of
a particular transaction for mutual profit. An
assoclation of persons jointly undertaking
some commercial enterprise. H requires a
community of interest in the performance of
the subject matter, a right to direct and govern
the policy in connection therewith, and duty,
which may be altered by agreement, to share
both in profit and losses.

A one-time grouping of two or more persons
in a business undertaking. Unlike a partner
ship, a joint venture does not entail a continu-
ing relationship among the parties. A joint
venture is treated like a partnership for Federal
income tax purposes.

See also Communily of interest; Joint adven-
ture; Joint enterprise,

Joint venture corporation, See Corporation.

Joint verdict. Jury verdict covering more than
one party to the action and combining two or
more verdicts in one. See also Verdict,

Joint will, See Wil

Jones Act. Federal statute passed in 1920 which
provides that a seaman injured in the course of
his employment by the negligence of the own-
er, master or fellow crew members can recover
damages for his injuries. 46 U.S.C.A. § 688,
Similar remedies are available under the Act to
the personal representative of a seaman killed
In the course of his employment. See also
Longshoremen’s and Harbor Workers’ Compen-
sation Act,

Journal. A daily book; a book in which entries
are made or events recorded from day to day.
The place where transactions are recorded as
they occur. The book of original entry.

In maritime law, the journal (otherwise
called “log” or “log-book”) is a book kept on
every vessel, which contains a brief record of
the events and occurrences of each day of a
voyage, with the nautical observations, course
of the ship, account of the weather, efc. In the
system of double-entry bookkeeping, the jour-
nal is an account-book into which are tran-
scribed, daily or at other intervals, the items
entered upon the day-book, for more conve-

Black's Law Dictionary—15
Abridged Ed.

Jointure., A frechold estate in lands or tenements

JUDGE

nient posting into the ledger. In the usage of
legislative bodies, the jownal is a daily record
of the proceedings of either house. If is kept
by the clerk, and in it are entered the appoint-
ments and actions of committees, introduction
of bills, motions, votes, resolutions, ete., in the
order of their occurrence.

Journal entry. A recording in a journal of equal

debits and credits, with, when necessary, an
explanation of the transaction.

Journal entry rule. Regularity of enactment of

statute may be inquired into by examining leg-
islative journals.

Journalists’ privilege. In the law of defamation, a

publisher is protected in actions of defamation
if the publication constitutes fair comment on
the subject of public officers and employees in
matters of public concern. Such privilege is
qualified and hence is lost on proof of malice
which, in this context, consists in publishing
material either knowing it to be false or heed-
less in the reckless disregard of whether it is
true or false when, in fact, it is false. See also
Shield laws.

Jourpeyman, A craftsman who has propressed

through an apprenticeship and is qualified in
his trade.

Judge. An officer so named in his cormmissioi,

who presides in some courf; a public officer,
appointed to preside and to administer the law
in a court of justice; the chief member of a
court, and charged with the control of proceed-
ings and the decision of questions of law or
discretion. A public officer who, by virtue of
his office, is clothed with judicial autherity.
Any officer authorized to function as or for
judge in doing specified acts.

“Judge”, “justice”, and “court” are often
used synonymously or interchangeably.

See also Magistrate.

Judge advoeate. An officer of the Judge Advo-

cate General's Corps of the Army or the Navy
or an officer of the Air Force or the Marine
Corps who is designated as a judge advocate.
10 U.S.C.A. § 801,

In American usage, the term “judge advo-
cate’” no longer refers to any of the parties
involved in a court-martial. Instead, it refers
to the principal legal adviser on the .staff of a
military commander (usually with a more de-
finitive title, such as Staff Judge Advocate,
Post Judge Advocate, or Command Judge Ad-
vocate) or, more broadly, to any officer in the
Judge Advocate General's Corps or Depart-
ment (i.e., branch) of one of the U.S. armed
forces. British usage is different.

Judge advocate corps. Staff of Judge Advocate

General.

Judge Advocate Generaf, Senior legal officer and

chief fegal advisor of the Army, Navy, and Air
Force and, except when the Coast Guard is
operating as a service in the ~Naww the Generd
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AGENDA CITY OF TEHACHAPI

TRANSMITTAL AND MEMO RECEIVED

MAR 03 2011

Environment . Culture . Energy COMMUNITY DEVELOPMENT

William L. Nelson U.S. Mail: P.O. Box 308 785 Tucker Road, PMB G-424
Citizen-Advocate Tehachapi, CA 93581-0308 Tehachapi, California 93561
Tel & Fax: (661)822-7087

WNIDIH0

DATE: March 3, 2011

TO: David A. James, City Planner, Community Development Director
City of Tehachapi
115 South Robinson Street
Tehachapi, CA 93561-1722

L Al
FROM: William L. Nelson Jé;{ A = ; Y

P.0O. Box 308
Tehachapi, CA 93581-0308 EE wgis= [

RE: Transmittal of video record, Public Hearing on Tehachapi
Walmart Application, before the City of Tehachapi Planning
Commission, January 10, 2011;

Please find under this cover, a certified copy (2-disc set)
of the referenced Public Hearing held January 10, 2011, before
the City of Tehachapi Planning Commission in the matter of:

Architectural Design and Site Plan Review No. 2007-11,
application by GreenbergFarrow (Irvine, CA) for Walmart
Stores, Inc.-owned retail complex, at Tucker Road,

APN 415-130-28 & 69

Please ensure that this videographic record is made part of the
administrative record of the identified application proceeding.

Protest. With this transmittal, I further reaffirm and
register the protest I made at the referenced hearing, protesting
the limitation of oral testimony to three (3') minutes by
members of the public appearing in opposition to the application.
No such limit was placed on presentations by consultants and
representatives appearing on behalf of the application. I also
reaffirm the position here, that City officials refused to take
foreseeable and reasonable steps to ensure participation in the
hearing by all who arrived at the hearing site that day. I
reaffirm here the objection that the Chair of the Planning
Commission, Kim Nixon, failed to maintain an orderly and civil
hearing, one effect being interference with my testimony before
the Planning Commission.

Violation of Government Code 54953. The City is hereby
noticed of its Planning Commission violation of California Govern-
ment Code 54953, when at the outset of the referenced meeting,
Chair Nixon serially conducted deliberations of the Commission,
to arrive at a Commission decision in response to the disorderly

meeting setting that prevented public members from participation.

-= gnd -~
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VIDEO MEMCORIES

Award Winning Video Productions

CERTIFIED COPY

>£DVD ____Videotape CD Audio Tape

AdOI

L MARK 3 Wil so/  Certified Legal Videographer of

Video Memories, 5640 District Blvd, Suite 103, Bakersfield, CA 93313, 661-398-7075,
do hereby state that | have accurately duplicated the recording marked as:

POBLIC Hetene D TEA9CHYY WAL AHTT AP/ AT/,
PEFope 7#HE /7y OF TP, RANA M G- Corryssias,
TAN KL JO, 207/, GRAVEL TO &4 VL #s5< ] oFz
No alterations, additions or deletions were knowingly made thereto, except that the

original time clock caption displaying Pacific Daylight Time, was corrected to display
Pacific Standard Time.

| further certify that | am a disinterested person and that | am in no way interested in the
outcome of any legal action.

A S
Signature P ﬁ
’ /,/:2. / ///
Date

5640 DISTRICT BLVD., SUITE 103 BAKERSFIELD, CA 93313-2184 (661) 398-7075
www, vidmem.com ~ FAX: (661) 398-8097
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VIDEO MENMORIES

Award Winning Video Productions

CERTIFIED COPY

MpvD  Videotape CD _ Audio Tape

' . VAN b
/V//Z)/Z/( Jo Wil sor , Certified Legal Videographer of

Video Memories, 5640 District Blvd, Suite 103, Bakersfield, CA 93313, 661-398-7075,
do hereby state that | have accurately duplicated the recording marked as:

A0

POBLIC. fetape on F2489582Y WAL A2 7 AP A7
PEFope 745E /7y 0f 725592/ RANN MG COMAT/SS a5,

TAN A FKLL fO, 2O/, EAVEL TO SAVEL M5<2 0FZ

No alterations, additions or deletions were knowingly made thereto, except that the

original time clock caption displaying Pacific Daylight Time, was corrected to display
Pacific Standard Time.

| further certify that | am a disinterested person and that | am in no way interested in the
outcome of any legal action.

N e

=7 "’/{{'/{ _’,.»6‘5"?’ = e e

//w///

S:Qnature

Date

5640 DISTRICT BLVD., SUITE 103 BAKERSFIELD, CA 93313-2184 (661) 398-7075
AL VI8 m.conT FAX: (661) 398-8097
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AGENDA MEMORANDUM

DATE: TFebruary 16, 2011

TO: David A. James, City Planner, Community Development Director
Thomas G. Garrett, City Manager
City of Tehachapi ‘
115 South Robinson Street REQE;VFD

Tehachapi, CA 93561-1722 —
FEB 1§ 20
FROM: William L. Nelson -

P.O. Box 308 {jf]‘yOFT
Tehachapi, CA 93581-0308 | EHACHAP

RE: Appeal proceeding of the City for Architectural Design
and Site Plan Review No. 2007-11, Walmart Stores development
application within City jurisdiction; preparation for
new Hearing before the City Council;

Henry L. Schaeffer, apparently a resident of the City, filed
for an Appeal hearing before the City Council, in the referenced
matter, said appeal filed February 10, 2011,

It is hereby requested that the City make a determination

if Mr. Schaeffer's Appeal is made solely on his own behalf, or

if other parties or party's standing are involved with the

Appeal as filed. A news article written by Tina Forde published

by the Tehachapi News, February 16, 2011, states that Mr. Schaeffer
""filed the one-page Appeal Application...on behalf of Tehachapi
First, an organization dedicated to stopping the Walmart project."
I do not place reliance on the accuracy of Ms. Forde's reporting,
“and the material consequences of the Appeal are such, that a

formal City clarification is in order.

I have raised a number of objections to the referenced
project, including the need for a more responsive and revised
Environmental Impact Report; a Re-circulation of a revised EIR;
and more informed and exhibited public infrastructure costings
and nexus attributions. In that respect, the City Council,
the original Applicant for the Project as proposed, the Appellant(s),
and participants Joining the new Hearing proceeding, deserve
an informed explanation of the implications of a timeline of
review attendant a revised and Re-circulated EIR.

I did not find a time period mandated within the ordinances
governing the setting of appeal hearings before the City Council.
While such hearing should not be unduly delayed, it also would
not serve for City Staff to act with haste in setting the hearing
date. The Project and questions are complex, and since responsive-
ness is a major challenge area, and City staff has indicated the
report will be revised for Council reviews -- these factors recommend
due consideration for hearing preparations. I will underline
again here the assertion of EIR inadequacy of the Alternative
Project analyses. TFurther, I am in profound disagreement on the
choice designated as the "environmentally superior" alternative,
i.e. a location in proximity to E. Tehachapi Boulevard.

e ol O b
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AGENDA
MEMORANDUM

DATE: February 10, 2011

TO: David A. James, City Planner, Community Development Director
Thomas G. Garrett, City Manager
City of Tehachapi ,
115 South Robinson Street ?ngggygﬁ:rj
Tehachapi, CA 93561-1722 T
FEB 1 g 20y
FROM: William L. Nelson N v
P.0. Box 308 CITY OF TEHAGHAP)
Tehachapi, CA 93581-0308

RE: Proceedings of the City for Architectural Design and
Site Plan Review No. 2007-11, Walmart Stores development
within City jurisdiction; potential Appeal of City Planning
Commission decisions, integrity of proceedings;

Two individuals, Henry Schaeffer and Shannon Turner, have
since February 7, 2011, indicated that they may be involved in an
Appeal of the January 31, 2011 decisions by the City of Tehachapi's
Planning Commission on the application for development of a
Walmart "‘supercenter" within the City, as referenced above. The
following information is conveyed in the interest of the maintenance

of the integrity of City administrative proceedings.

In a telephone conversation on February 9, 2011, Mr. Schaeffer
indicated to me that he intended to participate in such Appeal,
filing as a named Appellant "TEHACHAPI FIRST." Upon further
enquiry, I have learned that Mr. Schaeffer and Ms. Turner, on
February 9, 2011, made and filed a Fictitious Business Name
Statement ("FBN"), setting forth that they were partners in a
Joint Venture, dba "TEHACHAPI FIRST," that apparently is operated
from the respective addresses of the two venture entities. Mr.
Schaeffer's address is within Gity jurisdiction, and Ms. Turner's
1s in Kern County's jurisdiction. The JV's mailing address is
within the City at a PMB facility. Please see three (3) Attachments

for background.

It is noteworthy that the FBN informational sheet clearly
offers choice for stating that "unincorporated association" is

available to groups in an early formation stage, or otherwise.

Given Mr. Schaeffer's experience, it is reasonable to assume he K@

‘o

is cognizant of the choices offered. { @_‘
e

- more - :.\‘}U’ -~
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AGENDA ehachapi/W art application proceedin Page 2 of 2
0, 2011

All information available to me at this time supports a
conclusion that "TEHACHAPI FIRST" was/is a loose civie/political
association of individuals identifying for the purpose of making
public statements on the referenced Walmart application, at least
until Mr. Schaeffer and Ms. Turner filed the FBN in Kern County.
Ms. Turner stated to me on February 8, 2011 that Mr. Schaeffer was
the prospective primary financing entity supporting her efforts
publicly perceived as "TEHACHAPI FIRST." Mr. Schaeffer responded
to my telephone enquiries on Febrﬁary 9, 2011 regarding his authority
for "TEHACHAPI FIRST," when he stated "I pay all the bills" and
explained other formational activity that took place, apparently
that same day.

Whether or not Ms. Turner's and Mr. Schaeffer's enterprise
conclusively extinguishes the prior civic association of individuals
is an open question. I am not a member of said civic association.
The City should exercise caution in accepting any administrative
filings by any person or persons asserting legal entity status as
“TEHACHAPI FIRST." Obviously a FBN does not constitute sufficient
capacity for acting as a party in many public administrative and
Court proceedings. Mr. Schaeffer stated to me on February 9, 2011
that his legal counsel was functioning as legal counsel for
TEHACHAPI FIRST, but did not identify that person.

Additionally, I request that the City verify Mr. Schaeffer's
City Business License status for TEHACHAPI FIRST at the address
he has declared as a JV partner with the County of Kern FBN Statement.

This communication is made to the City as a publicly interested
citizen, in furtherance of maintenance of the integrity of City
proceedings and administration. If called, I will attest to the

facts and my best information set forth herein.

Att: FBN filing No. 2011-B0910
FBN informational sheet William L. Nelson

Black's Law Dictionary ref. - ‘;?;%?iiéz
/%'{ e - L G —_—
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AGENDA

1

ANN K. BARNETT |
Kern County Auditor-Controller-County Clerk
115 Truxtun Avenue, Bakersfield, CA 93301
. (661) 868-3588
Ol FICTITIOUS BUSINESS NAME STATEMENT
|1 [Fictitious Business Nameo {(DBA) (If listlhg mote than two DBAs, attach addendum sheets as needed.)
1. -joea#i: | TEHACHAP! FIRST L 2011-80910
DBA #2: |
2 Street address of principal place of business: Mshing address of business:
21201 SIERRA VISTA DR, PMB 570, 785 TUCKER RD, SU. "G*
City: State: 1Ty Courdy: City: State: |Zim
TEHACHAPI CA | 93561 KERN TEHACHAP! CA | 93561
Last name of Individual, partnet, or name of Corporation, LLC, or Lt State of
A TURNER _ | lorporation or
First name of individual or parties: ; ongarization:
| SHANNON
Street address: (P.0. Box 1ot accepiable) City: State: Zip:
21201 SIERRA VISTA DR, , TEHACHAPI CA 93561
. Elast name of Individual, partner, or name of Corporation, LLC, or tP State of
8 SCHAEFFER ‘ lncorporation or
. .., [First name of diigual or partrer: organtzation:
HENRY ;
Streat address: (P.O. Box not acoeptisble) Chty: State;  Zip:
415 SNYDER AV. : TEHACHAPRI CA 93561
A [nsert e one-fette code That best JEsciles Fow the bUsiness s being conducied p
(See Instructions for table of one-letter codes.) -¥ ol Voruso
T inwert B daté the business commenced. T e buskness Ras 1ok STarted, enter "N/ -
_ - 01/10/2011
|

NOTICE: TN ACCORDANCE WITH SUBDIVISION (A) OF SECTION 17920, A FICTITIOUS NAME STATEMENT GENERALLY EXPIRES AT THE
END OF FIVE YEARS FROM THE DATE ON WHICH T WAS FILED IN THE OFFICE OF THE COUNTY CLERK, EXCEPT, AS PROVIDED IN
SUBDIVISION (B) OF SECTION 17920, WHERE IT, EXPIRES 40 DAYS AFTER ANY CHANGE IN THE FACTS SET FORTH IN THE STATEMENT
PURSUANT TO SECTION 17913 OTHER THAN A CHANGE IN THE RESIDENCE ADDRESS OF A REGISTERED OWNER. A NEW FICTITIOUS
BUSINESS NAME STATEMENT MUST BE FILED BEFORE THE EXPIRATION. THE FILING OF THIS STATEMENT DOES NOT OF [TSELF
AUTHORIZE THE USE IN THIS STATE OF A FICTITIOUS BUSINESS NAME IN VIOLATION OF THE RIGHTS OF ANCOTHER UNDER FEDERAL,
STATE OR COMMON LAW (SEE SECTION 14411 ET SEQ., BUSINESS AND PROFESSIONS CODE)

I deciare that ail the information In thid statement Is true and correct, (A registrant who declares as true any

inaterial matter pursuant to this sections that he or she kriows to be false Is gulity of a misdemeanor,) -
6 |Senghresy/ -
(,M
tor type name and # Corp or LLC, siate tte:
INAONNAN 2 WO CK
Daytime Telephone ; y —
Tolol - 2% Y19

"PO NOT TYPE OR WRITE BELOW THIS LINE - COUNTY CERIUSEGNLY
Date Statement Flled: Date Statement Expifes:

02/09/2011 02!Q9!2Q16m By: M RODRIGUEZ W%/?}

%% PUBLICATION NOTICE *¥&7 = "\

= Trialjremenal WIth Chages-MUSt be PUbISed Gce & Week for four SUCCESSIVE WEeKs (DUBICATN 0o Start WHFIT20 Cays of the e
= i date) and an affidavit of publication must 3 i after publication has been compiated. ‘

] [Renewal - Publication s ot required,

“¥%* BANK CERTIFICATON ++*
I hereby certify that the foregoing Is a corect copy of the original filed in my office on:

ANN K., BARNETT, Auditor-Controller-County Clerk, By: , Deputy Clerk,

COUNTY CLERK COPY] | N [ OBA #1: 2011-B0910




AGENDA INSTRUC "ONS FOR COMPLETING AND M~ LING:
(NOTE: instruction numbers correspond to FBiv form)

1 | Insert the fictitious business name(s): (B&P 17913(b)(1))
Only those businesses operated at the same address by the same owners may be listed on one statement,

If your business will be conducted as a:
Corporation, you must attach an endorsed copy of your Articles of Incorporation;
Limited Liability Company, you must attach an endorsed copy of your Articles of Organization;
Limited Partnership, you must attach an endorsed copy of your Certificate of Limited Partnership; or
Limited Liability Partnership, you must attach an endorsed copy of your Certificate of Limited Liability

Partnership

of State’s Office. (B&P Code Section 17910.5)

T {msert the street address of the principal place of business: (B&P 17913 (b)Y2)) .
If the registrant has a place of business in this state, insert the street address of his or her principal place of

business in this state.” Post Office Boxes are not acceptable. : .
If the registrant has no place of business in this state, insert the street address of his or her principal place of

business outside of California and file with the Clerk of Sacramento County.

Insert the mailing address of the business:
This address will be used to send notices, whether required or as a courtesy of this county to provide such

notices and Post Office boxes are acceptable. Do not enter the word “same” for an address.

3 | Insert the name of the registrant(s): (B&P 17913(b)(3))
If the registrant is an individual, insert the full name and residence address.
If the registrant is a husband and wife, insert the full name and residence address of each.
If the registrant is a state or local registered domestic partnership, insert the full name and residence address.
If the registrant is a partnership or other association of persons, insert the full name and residence of each

general partner. .
If the registrant is a limited liability company, insert the name of the limited lability company as set out in its

articles of organization and the state of organization. :
If the registrant is a trust, insert the full name and address of each trustee.
If the registrant is a corporation, insert the name of the corporation as set out

the state of incorporation.

in its article of incorporation and

4 | Insert the one-letter code that best escribes how the business is being conducted (please see Page 2 for in-
depth descriptions of the following ways to file): '

(B&P 17913(bX4)) &

A | Individual E | Unincorporated Association | I | Husband and Wife

B | General Partnership " | F § Corporation J | Joint Venture

C | Limited Partnership G | Trust L | Domestic Partners
Co-Partners M | Limited Liability |

5 Insert the date the business commenced to transact business: -
If the business has not started, enter “Not Applicable”.

6 | Insertthe signature of registrant: (B&P 17914)
If the registrant is an individual, the statement shall be signed by the individual;
If the registrant is a husband and wife, the statement shall be signed by one of the individuals;
If the registrant is a state or local registered domestic partner, the statement shall be signed by one of the
individuals;
If a partnership or other association of persons, by a general partner;
If a limited liability company, by a manager or officer; if a trust, by a trustee;

Or if a corporation, by an officer.

%; :. SRy gk al e %
**Please note: Ouro does not ac
Business Name Statement Form, Abandonment Form, or Withdrawal Form. Forms sent to our

office with such alterations will not be processed and will be sent back for completion of a new form.




AGENDA

135

each other, unite in causing single injury. Sev-
eral states have adopted the Uniform Contribu-
tion Among Tortfeasors Act. See also Coniri-
bution.

Joint trial. . The trial of two or more persons for
the same or similar offenses conducted within
the framework of one trial. See also Joinder;
Trial,

secured to the wife, and to take effect on the
decease of the husband, and to continue during
her life at the least, unless she be herself the
cause of its determination. Property provision
for wife, made prior to marriage, in lieu of
dower.

Joint venture. A legal entity in the nature of a
partnership engaged in the joint prosecution of
a particular transaction for mutual profit. An
association of persons joinily undertaking
some commercial enferprise. It requires z
community of interest in the performance of
the subject matter, a right to direct and BOVern
the policy in connection therewith, and duty,
which may be altered by agreement, to share
both in profit and losses.

A one-time grouping of two or more persons
in a business undertaking, Unlike a partner-
ship, a joint venture does not entail a continu-
ing relationship among the parties. A joint
venture is treateq like a partnership for Federal
income tax purposes.

See also Cormunity of interest; Joint adven-
ture; Joint enterprise,

Joint venture corporation. See Corporation.

Joint verdict. Jury verdict covering more than
one party to the action and combining two or
more verdicts in one. See also Verdict.

Joint will. See Wil

Jones Act. Federal statute passed in 1920 which
provides that & seaman injured in the course of
his employment by the negligence of the own-
er, master or fellow crew mermbers can recover
damages for his injuries. 46 U.S.C.A. § 688.
Similar remedies are available under the Act to
the personal representative of a seaman killed
in the course of his employment, See also
Longshoremen’s and Harbor Workers® Compen-
sation Act.

Journal, A daily book: 2 book in which entries
are made or events recorded from day to day.
The place where transactions are recorded as
they oceur, The book of original entry.

In maritime law, the journal (otherwise
called “log" or “log-book™) is a book kept on
every vessel, which contains a brief record of
the events and occurrences of each day of a
voyage, with the nautical observations, course
of the ship, account of the weather, etc, In the
system of double.entry bookkeeping, the jour-
nal is an account-book into which are tran-
scribed, daily or at other intervals, the items
entered upon the day-book, for more conve-

Black's Law Dicliongry-—15
Abridged Ed.

Jointure, A freehold estate in lands or tenements’

JUBGE

nient posting into the ledger. In the usage of
legislative bodies, the jowrnal is a daily record
of the proceedings of either house. It is kept
by the clerk, and in it are entered the appoint-
ments and actions of committees, introduction
of bills, motions, votes, resolutions, etc., in the
order of their occurrence.

Journal eniry, A recording in a journal of equal

debits and credits, with, when necessary, an
explanation of the transaction.

Journal entry rule, Regularity of enactment of

statute may be inquired into by examining leg-
islative journals.

Journalists’ privilege, In the law of defamation, a

publisher is protected in actions of defamation
if the publication constitutes fair comment on
the subject of public officers and employees in
matters of public concern. Such privilege is
qualified and hence is lost on proof of malice
which, in this context, consists in publishing
material either knowing it to be false or heed-
less in the reckless disregard of whether it is
true or false when, in fact, it is false, See also
Shield laws,

Journeyman. A craftsman who has progressed

through an apprenticeship and is qualified in
his trade.

Judge., An officer 50 named in his comrmnission,

who presides in some court; 2 public officer,
appointed to preside and to administer the law
in a court of justice; the chief member of a
court, and charged with the control of proceed-
ings and the decision of questions of law or
discretion. A public officer who, by virtue of
his- office, is clothed with judicial authority.
Any officer authorized to function as or for
judge in doing specified acts.

“Judge”, “justice”, and “court” are often
used synonymously or interchangeabiy.

See also Magistrate,

Judge advocate. An officer of the Judge Advo-

cate General's Corps of the Army or the Navy
or an officer of the Air Force or the Marine
Corps who is designated as a judge advocate.
10 US.C.A. § 801,

In American usage, the term “fudge advo-
cate” no longer refers to any of the parties
involved in a court-martial, Iastead, it refers
to the principal legal adviser on the staff of a
military commander (usually with 2 more de-
finitive title, such as Staff Judge Advocate,
Post Judge Advocate, or Command Judge Ad.
vocate) or, more broadly, to any officer in the
Judge Advocate General's Corps or Depart-
ment {ie, branch) of one of the U.S. armed
forces. British usage is different.

Judge advocate corps, Staff of Judge Advocate

General.

Judge Advocate General. Senior legal officer and

chief legal advisor of the Army, Navy, and A_x'r
Force and, except when the Coast Guard is
operating as a service in the Navy, the General
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Roxanne Davis

e e e e T Y O TEHACHAPRE
. ) . . RECEIVED
From: denise@stallionspringsproperties.com
Sent:  Thursday, February 03, 2011 10:29 AM FEB 03 208
To: Roxanne Davis
COMMUNITY
Subject: Thank you DEVELOPMENT

Decisions on this scale are not easy.

T know many people who will benefit from the "yes" vote you gave to this entire community.

Again, THANK YOU !

Denise Hatfield

2/3/2011
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Roxanne Davis

From: Nastysmom44@aol.com RECEIVED
Sent:  Saturday, February 05, 2011 5:04 PM EEB 07 201
To: Roxanne Davis
. ) COMMUNITY DEVELOPMENT
Subject: {no subject)

yes yes please get this store going already all the new people who live here the last past 3 or 4 years want
walmart ifor one moved away but came back here in oct do to the walmart coming that was a big thoutht should

i or not but my son said it looks like we are getting walmart that made up my mind to come back to tehachapi
thank u rosrmary

27772011
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CITY OF TEHACHAPI
RECEVED

Roxanne Davis

From: Rodney Whitfield [classy12@earthiink.net] c

Sent:  Tuesday, February 01, 2011 3:57 PM OMMUNITY DEVELOPMENT

To: Roxanne Davis
Subject: A Good Decision

Thank you for your decision to bring Walmart to Tehachapi. My wife and | are reaily please and cannot wait for
this store to open.

Thanks again,
Rod Whitfield

2/1/2011
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CITY OF TEHACHAR!
RECEIVED
Roxanne Davis FEB 0% 201
From: Eric Dyer [edyer@billwright.comj COMMUNITY DEVELOPMENT

Sent: Tuesday, February 01, 2011 3:43 PM
To: Roxanne Davis
Subject: Thank you for your blessing!

To Tehachapi Planning Commission:

Thank you very kindly for your blessing (approval) of the future Tehachapi Wal-Mart. We will all henefit
because of your vision of the future of Tehachapi. Keep up the good {and I'm certain, hard) work!

Eric & Sawitree Dyer and family

o Information from ESET NOD32 Antivirus, version of virus signature database 5838
(20110201)

The message was checked by ESET NOD32 Antivirus.

hitp://www.eset.com

2/1/2011
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CITY OF TEHACHAPY
Roxanne Davis RECEIVED
From: Betty [betty@stallionspringsproperties.com] gEB it ? Z 6%
Sent:  Wednesday, February 02, 2011 3:18 PM COMMUNITY DEVELOPMENT
To: Roxanne Davis )

Subject: Walmart approval

Thank you for approving the building of a Walmart here in Tehachapi,

| have lived here since 1969 and have atways wanted enough shopping so | didn't have to brave Hwy.

58 to get things 1 need.

Please do not let the opposing side rob us of the jobs, tax base and shopping. The most verbal is a transplant of
5 years. There is a solution for these people. They ¢can continue to shop in the stores they so love. We can shop
in a beautiful fully stocked, reasonable priced Walmart.

Thank you again for a good decision for Tehachapi.

Betly Ramirez

2112011
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DONALD P. GLYNN, General Adjuster

FIRE =+ WATER =« WINDSTORM 1
PMB # 135 25101 BEAR VALLEY ROAD a6
TEHACHAPI], CALIFORNIA 935618311 B 7
PHONE (66 1) FAX(661)821-14 %L ; RN
@ES‘Q‘M e GRI- lefal,
e & = N €
L CENE | R \ca-:zoA gg‘m%e
e VST 9\ CITY OF TEHACHAFI f_—":%Z[ %ﬁ“g (n MREON]
<© o PLANNING COMMISSION 8 WKC oy INES as
o OF RE: WALMART I1ssUES (I EERNERN LU

= @(r? ee’?Z F{ @@
M iﬁ
My name is Don Glyan. 1 am your neighbor in nearby Bear Valle ears after Ieavmg C?IZSB
Goleta in Santa Barbara County. The issues regarding Walmart will also effect this community. We
all hope they can be resolved to the satisfaction of Tehachapi and surrounding communities. For
most of my career | handled large catastrophic claims related to hurricane, floods and fires all over
California and areas of Washington State, Florida and North Carolina as a licensed general adjuster
and arson investigator involving suspicious fires of arson related to commercial and residential
fires. 1 also am a retired Sgt. from Santa Barbara Sheriffs Dept. and had the honor of protecting
President Ronald Reagan when he visited his ranch in Santa Barbara County, El Camino Cielo,
assisting the secret service as needed. ' :
From my take of the Walmart issue, some service firms and local merchants are concerned
that they will lose business and customers from a big box store like Walmart. There will definitely *
be some changes on both sides. Some firms may be required to “re-invent” themselves. But I seri-
ously doubt there will be stores closing as some predict. ,
There is room for both local merchants and a box store on the positive bright sxde Walmart
will bring a large volume of shoppers both local and in the surrounding communities. It will in-
flate the tax base revenue, which will benefit the city of Tehachapi. You have great overall public
service facilities already in place and room for growth Fire Dept.; Tehachapi P.D., Tehachapi H.S.,
The Depot, The Railroad, and City Officials, Mayor and Council who encourage tourism and a-
business climate.
I have no doubt the issues raised by those who are concerned for Tehachapi’s future can be
successfully resolved with a meeting of the minds on both sides. '

/5

Retired SBSD Sgt./Geyfe

SERVING KERN » TULARE - KINGS » FRESNO < NORTHERN LA COUNTIES
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Roxanne Davis

From: Brian Trott [brian trott@sbcglobal.net]

Sent:  Thursday, February 10, 2011 11:41 AM vy OF TEHACHAP!

To: Roxanne Davis RECEVED

Subject: Walmart FE{B 10 201
Thank you for working to bring a Wal-Mart to Tehachapit COMMUNITY DEVELOPMENT
Brian Trott

2/10/2011
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Roxanne Davis

RECEIVED
From: LeeAnn Att.net [LeeAnn. Rivera@att.net]
Sent:  Friday, February 11, 2011 6:54 AM FEB 14 200
To:  Roxanne Davis COMMUNITY DEVELOPMENT

Subject: Wal-mart

My family just found the perfect home to move to from Bakersfield to
Tehachapi. We have dreamed of living there for awhile now.
Wal-mart is clearly my favorite store. They are the nicest people and
company policies acually benefit both employees and consumers.
Thank you so much for making the right decision in bringing Wal-Mart to
Tehachapi.
This action shows my family, that we made the right decision, to move to
this beautful community.
Don't worry, down the road the people who oppose this wonderful company
will be thanking you for allowing it to come in.

Thanks again, I know your decision was trully one for the benefit of the
community.

LeeAnn Rivera  husband Rick 2 sons Ryan and Derek

2/14/201}
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CITY OF TEHA
Roxanne Davis RECEN{;SHAP&
From: sid Brand [brandsofr@yahoo.com] FEB 4 700
Sent: Monday, February 14, 2011 4:58 PM COMMUN
iTY DEV]
To: Roxanne Davis ELOPMENT

Subject: support

I am a four year resident of Tehachapi area and feel there is a great need to have a new walmart store in
the area. we have very limited shoping in this town. with the price of fuel

climbing everyday its getting to expensive to go to Bakersfield to shop .and we surely need the jobs it
will bring to the Town my family of four say YES to walmart.

SIDNEY BRAND

2/14/2011
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i vy OF TEHACHAP
Roxanne Davis ~ . “"Yorcewed ...
From: mary rentz frentzmary@hotmail.com] CER 22 704
Sent: Monday, February 14, 2011 9117 PM
To: Roxanne Davis SOMMUNITY DEVELOPMENY

Subject: Walmart

I am emailing you to encourage support of walmart coming to Tehachapi. 1 believe that it will greatly benifit the

city and the people of Tehachapi with jobs and revenue for the city. Thank you for your consideration to support
walmart.

Mawy Renty

2/22/2011
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Roxanne Davis GITY OF TEHACHAPI
From: Mickie York {mickie_york@att.net} F EB 9 2 7 Em
Sent: Tuesday, February 15, 2011 5:00 AM

To: Roxanne Davis COMMUNITY DEVELOPMENT

Subject: For Walmart

To the Tehachapi City Council,

We are a retired couple living in Stallion Springs who travel all the way to Bakersfield for most of
our shopping. It would be a major help to us to have affordable and more comprehensive markets in
Tehachapi. Please permit Walmart to build here. Every town we have lived in (Santa Rosa, CA and
Green Valley, AZ) had groups who protested the building of Walmart, saying it would destroy local
business and the quaint nature of the community. And yet Walmart came and people shopped. Change
is not bad but our unwillingness to adapt maight be.

Yes to Wallmart,
Chuck and Mickie York
28301 Preakness Dy

I Mickie York

272212011
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Roxanne Davis

From: Dottie Jean Connolly [dottconn@aol.com] RECEIVED
Sent:  Tuesday, February 15, 2011 7:19 AM e ¢
To: Roxanne Davis I“Eb‘ 2 2’ ZGH

Subject: Walmart CONMUNITY DEVELOPMENT

Tehahapi needs a Walmart and I am 100% for them coming to our
town.

It will bring jobs, a balance in the price of food, prescriptions, etc.

Walmart will come to town whether some oppose it or not, it will
happen.

Dottie Jean Connolly, CRB, CRS, GRI, SFR
Manager/ Co-Owner

Coldwell Banker Best Realty

765 Tucker Rd

Tehachapi, Ca 93561

#661-822-5553 ext. 259

(2 661-822-1258

H 219-688-3688 cell
1.,,,‘,‘?”,‘,,,,]dottie.connolly_@coldwel]banker.com

2/22/2011
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Roxanne Davis

i

“om: Shirtey Hornbeck [hornbeck@s-hornbeck.com] RECEIVED
:nt: Tuesday, February 15, 2011 7:56 AM - P,
To: Roxanne Davis FEB 2 2 2{}?‘5
Subject: Walmart
COMMUNITY DEVELOPRMERT

PLEASE don't let these opponents of the Walmart store stop progress! We NEED that store. | am so sick of having to go
to town early in the a.m. to do food shopping as it's impossible to find a parking spot or get in a short line if you go after
noon. We NEED more shopping. There may be some who will not survive but maybe they don't deserve to survive
anyway. | tried to go to a local hardware store the other day at 6:30 and they were closed! That's the same almost
everywhere in this town after dark...they roll up the streets. We need stores like Home Depot and Walmart who open early
and stay open late. You can't do ANY shopping to speak of early in the morning in this town as no one opens up early and
no one stays open late.

| am s0 tired of driving to Bakersfield to shop. | only wish we had a Costco and a Trader Joes to go along with Walmart!
K-Mart doesn't cut it and neither does Albertsons and Savemart with their limited shopping. They have something you buy
for a while then quit carrying it and you have to go to Bakersfield to find it again in a larger store.

I am of the firm opinion that the opposition consists of unions, local store owners, and stores like Albertsons and Savemart
who will prabably suffer the most when Walmart comes in. The PEOPLE and the SHOPPERS want the storel Maybe if
these other stores who oppose it would give us better shopping hours we wouldn't need o shop elsewhere.

Hurry up WALMART.... we are waiting!

Shirley Hornbeck - hornbeck@s-hornbeck.com



AGENDA

. CiTY OF TEHACHAPRI
Roxanne Davis RECEIVED
Trom: Donna Gentle [mtnnonnie@sbcglobal.net] FER 22 2011
ent: Tuesday, February 15, 2011 10:21 AM
To: Roxanne Davis "
Subject: walmart COMMUNITY DEVELOPRMENT

Ptain and simple, | support the planning commission's vote to bring the Wal-Mart to Tehachapi. We NEED it! I'm tfired of
shopping @ K-Matt, and am tired of driving over 100 miles (roundtrip} to Bakersfield to do "bigger” shopping. Gasis NOT
cheap and getting more expensive every week, plus the wear and tear on my car.

Thank you for your consideration.

Sincerely,

Donna Gentle
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Roxanne Davis

From: Cinderwhosmom@aol.com oITY F?EECSVED

Sent:  Tuesday, February 15, 2011 11:58 AM B

To: Roxanne Davis FEB 22 23 ﬁ
Subject: Re: Walmart COMMUNITY DEVELOPMENT

Dear City Counsel of Tehachapi, CA,

| am writing regarding my support for the new Walmart store. There are so many of us who can not afford to
travel to Lancaster or Bakersfield to shop at a Walmart. | know we have Kmart, but they are higher priced and
do not have the selection that Walmart has. We really need jobs here for families so hard hit by the economy.
We are a small mountain town and will never become a metropolis as some fear, We will not get the traffic from
Lancaster or Bakersfield here, as they already have the shopping they need. There are many items | do without
or buy off the internet. | am sure the revenue from such a store would become a blessing here, and so very
much of the revenue that is going to other places would come home to Tehachapi.

Sincerely,

Lois Rogers

2/22/2011
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Roxanne Davis

From: Peggy Hom [itsa3ringcircus@earthlink.net] cwygggg@légmm
Sent:  Tuesday, February 15, 2011 1:04 PM EER 99 701

To: Roxanne Davis ~

Subject: Walmart Support COMMUNITY DEVELOPMENT

Dear Mayor Ed Grimes,

Mayor Pro-Tem Phil Smith,
Councilmember Linda Vernon,
Councilmember Shane Reed,
Councilmember Susan Wiggins,

I would like to express my support in having a Walmart in Tehachapi. The jobs it will create are by far
the most important advantage. [ also think it will help competition in our little town. Hopefully prices
will be driven down a little. Please vote "Yes" in support of a Walmart in Tehachapi.

Thank you,
Margaret M. Horn

2/22/2011
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Roxanne Davis

From: Chickering, Linda {Ichickering@teh.k12.ca.us} RECEIVED

Sent:  Tuesday, February 15, 2011 1:49 PM FER 2 2 20

To: R Davi _
oanne A COMMUNITY DEVELOPMERT

Subject: Walmart Support Letter

To whom it may concermn:

| am fully in support of Walmart coming to Tehachapi. 1 moved here in 1988 when the town was smaller and
everyone knew everyone. It was nice - but be realistic - it is no longer that little mountain town. The freeway
changed that a long time ago and it has continued to grow. Rumors fly about how bad Walmart is to their
employees and how it runs other businesses out of town. It is called free enterprise and competition and is what
makes America what is. Other businesses need to find ways to compete by offering higher quality, personalized
service and products that Walmart doesn't offer. My daughter worked for Walmart while attending college. She
earned a fair wage, was treated weill , they worked her schedule around her classes and was encouraged to finish
her education. They do a great deal to give back to the community in many ways. |t would offer more choices
than we have now and will certainly bring jobs, which in turn will bring more revenue to Tehachapi. Don't falt
victim to the lies that have been used to fight Walmart wherever they try to build. 1 can't help but believe that the
unions are behind the lies as there is never as big a protest when a Lowes, Home Depot, or even a Costco wants
to build - no matter what town it is. To those who don't ike Walmart - then don't shop there.

Linda Chickering

212272011
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Roxanne Davis C!"T'YF?&:CTE%%JSSHAP&
From: gail dean [deanp@att.net] FEB 22 204
Sent:  Tuesday, February 15, 2011 3:59 PM i
To: Roxanne Davis COMMUNITY DEVELOPMERT

Subject: walmart

My wife and | moved to Stallion Springs five years ago. Before that we lived in a small town of
7000 people named Yreka, Ca. Thank goodness we had a Walmart because the closest one
was in Medford, Ore. which was 45 minutes away. If it snowed hard on the Siskiyou Summit,
you wouldn't be able to drive north into Oregon. We really didn't notice exira traffic from it
being there and it sure was nice to shop there and save. It wasn't a Super Walmart, our fown
sure loved it being and so did the surrounding small towns. We think that K-Mart is a joke and
would be very pleased to see a Walmart come in.

Patrick and Galil Dean
Stallion Springs

2/22/2011
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From: Fonnie [davisf777@gmail.com] FER 2 2 0%

Sent:  Tuesday, February 15, 2011 4:07 PM —_
{

To: Roxanne Davis COMMUNITY DEVELOPMEN!

Subject: WalMart Store

Just want to say it is about time Walmart comes to Tehachapi .... The community has
been over charged long enough and the community needs jobs ....so | truly hope that
everything get's settled and WalMart comes to Tehachapi...

Sincerely Mr Fonnie L Davis

2/22/2011
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CrrY OF TEHACHAR
RECEIVED

From: Carol Miller [soldbycarol@att.net]
Sent:  Monday, February 14, 2011 5:33 PM COMMUNITY DEVELOPMENT

To: Roxanne Davis

Roxanne Davis

Subject: Walmart

Please deny the appeal ~ as a resident and business owner, we are in full support of this project

Carol Miller, REALTOR, SRES
DRE #01744133

Certified HAFA Specialist

The Carcl Group

Keller Williams Realty
661 972 6044 divect

www.TheCarolGroup.com

2/22/2011
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Roxanne Davis

From: Jessica Chavez [chavezj2904@hotmail.com]

: ; SITY OF TEHACHAP!
Sent Monday, February 14, 2011 6:00 PM ot OF TEteD
To: Roxanne Davis {
Subject: Wal-Mart FEp 22 204
To whom it may GOMMURITY DEVELOPRE?
concern,

February 14, 2011

Hi my name is Jessica Chavez. | am a supporter of Tehachapi Wal-Mart. Please say yes to the
Wal-Mart. | am so tired of paying high prices for my prescriptions, everyday items, and food. Having a Wal-Mart
here would help keep my families spending down by offering lower prices. It will also bring more jobs. As of now
we drive to either Bakersfield or Lancaster to do are shopping. | would much rather spend my money locally.
Thank you.
Sincerely,
Jessica Chavez
661-822-8432

2/22/2011
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Roxanne Davis
T e CITY.OETEHACHAPY

WED
From: Patricia Sgherzi [psgherzi@hotmail.com] RECE
Sent: Monday, February 14, 2011 7:18 PM E“EB 22 z&ﬁ
To: Roxanne Davis COMMUNITY DE.‘\JELQFM%

Subject: Re: Proposed Tehachapi Wal Mart

Dear City Council Members;

I have lived here in this wonderful city since May 2000. I am also employed by Tehachapi Hospital as a nurse, 1
Jove this community. T am very grateful and humble that in this dire economy 1 have a stable and well paying job.

1 am deeply disturbed by those who oppose the building of a Wal Mart in this community. I do not feel it will
bring about the downfall of our community; nor the problems that have plagued other communities with their
Wal Mart stores. We have a strong police presence for which I am extremely grateful having lived and worked in
the Los Angeles and Bakersfield areas and have seen the gangs and corruption. The city government of
Tehachapi needs to be praised for spending the monies to hire and maintain this fine police department.
However, this community needs to grow; not only in advantageous places to shop but also in tax dollars and
revenues gained from new husinesses. Far too much money has been leaked out and spent in the communities
of Bakersfield and the Antelope Valley. We also need employment for our local citizens so that they will not have
to spend gas dollars commuting to places of employment outside of the community and in addition spending their
monies buying lunches, coffee and other items while at work! These individuals will be spending their lunch
money here at home; which they will do whether they are employed here or out of this area.

I would imagine the majority of "naysayers™ are those who own small businesses here in the city. Did they never
expect the town to grow? Or are they so blind as to not see change as being a good thing? I remember the
fight against building the well known Bakersfield Marketplace in the mid-1990s and of how one woman wanted to
keep the land empty and desolate surrounded by a chain link fence because of the fears that it would cause the
fancy homes across the street to drop in value. Well, it was built anyway and you can believe that those that
opposed it so vehemently were the first ones over there when it opened.

While I have heard and read a lot of negative reports about the Wal Mart corporation in general, I do not believe
all is bad. I know that Wal Mart performs many philanthropic gestures in communities where the stores are
based; and from what I have personally witnessed the vast majority of employees are happy in their various
positions within the company.

I am in full support of this store and feel it will become a valuable asset to our community.

Sincerely,

Patricia L. Sgherzi

2/22/2011
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Roxanne Davis

From: Teresa & Bob Foley [rifoley@att.net] CITY OF TEH ACHAPI
Sent:  Monday, February 14, 2011 8:06 PM RECEIVED
To: Roxanne Davis ﬁ:EB 99 zg’g‘ﬁ

Subject: Walmart

COMMUNITY DEVELOPMEN
Ms. Davis,

We have lived in Tehachapi for the last 12 years. Due to the high local prices, we currently shop almost

exclusively in Bakersfield, but would prefer to shop in Tehachapi. We would also prefer that our tax dollars stay

in Tehachapi. Let the citizens decide. If someone doesn’t like Wal-Mart, they don’t have to shop there. Let
capitalism prevail

The Foley Family

2/22/2011
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: GITY OF TEHACHAP!
Roxanne Davis Y 'meceVed
From: Lana Lethcoe [fethcoel@ilive.com] ?EE} @2 ?;E}ﬁ
Sent:  Monday, February 14, 2011 8:11 PM OPMENT
-
To: Roxanne Davis COMMUNITY DEVEL

Subject: Tehachapi Watmart Store

i have been waiting for years for the Walmart store to be built in Tehachapi. t drive 60+ miles to shop
at Walmart stores in Lancaster and Bakersfield.

| would much rather spend my dollars here in Tehachapi than going elsewhere to buy the items [ need.
| do believe that the extra tax dollars that this store would generate would be a great help in financing
services and projects needed for this community. Young people and adults have a hard time finding
jobs locally and this store would be a great opportunity for many of us to work close to home.

I do hope that you will do everything possible to move this project forward as soon as possible. It
would be another disappointment to see this store delayed further because a few people protest

against it, when the majority of people in Tehachapi support a Walmart store coming to Tehachapi.

Lana tethcoe
Tehachapi, CA

212212011
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Page 1 of |

Roxanne Davis

ITY OF TEHAGHAP!
From: robert jones [rjonesd@bak.rr.com]
Sent:  Monday, February 14, 2011 8:16 PM FEE 22 ‘ZEWE
To: Roxarne Davis COMMUNITY DEVELOPMENT

Subject: Wall Mart

Dear Sir,

Just a short note to voice my support for the new Walmart in Tehachapi. My
name is Robert Jones and my address is 22611 Camp drive, Tehachapi. Thank you

2/22/2011
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Roxanne Davis

From: Bonnie [mbbs@dslextreme.com] cityY QECEIVED

Sent: Thursday, February 17, 2011 1:21 PM ‘E

To: Roxanne Davis FEB 2* 2 Zm
Subject: wal-mart CONMUNITY DE\IELQWB@

Dear councit member,

| am in support of a local Wal-Mart as it provides everything our family uses and needs on a daily basis. We live
in tough economic times and as food prices and the prices on clothing rise WE NEED A BREAK. Tehachapiis
the city that should benifit from the revenue not Bakersfield or Lancaster as this is where us regular wal-mart
shoppers already go. Please consider our appeal to allow this project to go through. Our town will benefit from
this. My huimble oppinion is that our unique stores in town will not close , rather as the report brought out we
would lose kmart and a market. K-Mart has already had problems before and prices at our 2 local markets are
going up-up-up. And so is the price of fuel . Wal-Mart would be a welcome addition . Also people passing through
Tehachapi will shop there and maybe spend more time shopping and or dining in our town if they pull off the fwy.
when they see wal-mart. Please consider these things as you consider the appeal.

Thank you.
Bonnie Lysse

212272011
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Roxanne Davis

From: chris [chris@designsinkart.com] oY gchNED

Sent:  Thursday, February 17, 2011 5:44 PM E:E% 99 zm%

To: Roxanne Davis “ ]
Subject: WalMart Commentary COMMUNITY DEVELOPMEN

Letter to the Editor:

As a four decade business owner and professional picture framer | have had my share of "big box stores" moving
in around me and I've heard the gaggle of complaints about them taking away business and jobs from the smaller
independent operations. A great many of my colleagues have given up when large retailers challenged their
livelihood by continuing to handle business as usual, and in that they set their own demise.

Wal-Mart may indeed challenge local businesses, but no more than Home Depot did a few years ago. Our local
hardware stores modified their businesses and stepped up their game to offer more customer service, education
and inventory not handled by the big box Home Depot and all of them are still here. The same will happen with
any independent retailer who offers what Wal-Mart does not. Sit on your hands and you may very well lose
business. The choice is up {0 you.

When a large chain store moves in retaiters are all forced to take a good look at who their customers are and
what they specialize in. It is those that specialize that wilt endure..as | have. The choice is yours to step up your
game and go the extra mile for your customers, or throw in the towel because new discount competition has
moved into town. This should increase our markets not decrease them.

We have built up cur town to attract visitors and new homeowners, so why are we upset about the growth of retail
opportunities. It will bring in tax revenues and shoppers, and isn't that progress? Please allow our community to
continue on it's path of growth by allowing Wal-Mart to bring in new shopping and employment opporfunities to us
all.

Sincerely,

Chris A Paschke, CPF GCF
Designs Ink: Gallery & Framing
785 Tucker Road, Suite G-183
Tehachapi, CA 93561

P 661.821.2188

F 661.821.2180

2/22/2011
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Roxanne Davis

From: Kitty Bower [kittybower@yahoo.com]

ciTY OF TEHACHAP!
Sent:  Friday, February 18, 2011 6:15 PM RECEIVED
To: . Roxanne Davis FEE 29 Zgﬁ
Subject: Walmart Support

COMMUNITY DEVELOPMENT

Tehachapi City Council:

I am writing in support of Walmart's efforts to build a store in Tehachapi. As a
resident of Tehachapi for over 20 years, | believe that we need to have
competitively priced shopping locally. | currently do very little shopping at our
local SaveMart and virtually no shopping at Albertson's due to exorbitant prices,
so find myself driving to Bakersfield every other week to fill my pantry.

The addition of a Walmart to the Tehachapi Community would provide needed jobs;
affordable shopping and services; and the competition necessary to bring the
current pricing of the Save Mart and Albertson's stores in line with their sister
stores in other areas.

Sincerely,
Catherine Bower

PO Box 225
Tehachapi, CA 93581

2/22/2011
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AGENDA
Roxanne Davis
From: Mary Wright [mary.ennisb5@yahoo.com] RECEIVED
Sent: Sunday, February 20, 2011 12:59 PM FEB 42 2@%
To: Roxanne Davis
COMMUNITY DEVELOPHENT

Subject: wal mart

My husband Gary and | suppoert Wal Mart coming to Tehachapi. It will be good for Tehachapi and the residents in

the long run.

Mary and Gary Wright
21921 Fig Ct
Tehachapi

2/22/201)
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Roxanne Davis

From:  Rykki Swenson [rdswenson2007 @yahoo.corm] cry ROEFCTSI"JQSHAPE
Sent: Monday, February 21, 2011 6:25 AM e 6y f

To: Roxanne Davis E’h% & 2 2@%@

Cc: tehachapiwmtcan@gmail.com COMMUNITY DEVELORMENT

Subject: Appeal Fited; Tehachapi Walmart

To Whom it May Concern:
There is no doubt Tehachapi is growing; in order to meet the needs of our expanding community, we
need Walmart.

Inarguably, Walmart will bring jobs and tax revenue to Tehachapi. Walmart will also bring additional
options and promote competitive pricing. As a consumer, my first choice is to keep my buying power
Tocal; however, many times 1 am forced to shop elsewhere because local businesses are not competitive
and/or do not have sufficient selection. Walmart in Tehachapi mean more local options and competitive
pricing, which will encourage consumers to keep their buying power local, which in turn benefits the
community.

Thank you,
Rykki Swenson

————— Forwarded Message ~---

From: Tehachapi Walmart Community Action Network <tehachapiwmtcan@gmail.com>
To: rdswenson2007@yahoo.com

Sent: Mon, February 14, 2011 4:35:27 PM

Subject; Appeal Filed; Tehachapi Walmart

Having trouble viewing this email? Click here

Save money. Live better,

Tehachapi CommunityAction Network

Tehachapi Planning Commission votes 4-1;
Approves Walmart Project

Take Action! Dear Supporter,
A Thank you to ali of our Community Action Network members. As
e Aftend a mesting you know, the Tehachapi Planning Commission voted 4-1 in

favor of the Tehachapi Walmart project. Nearly 700 people
attended the hearing to voice their opinions and you were heard

2/22/2011
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Roxanne Davis

From: Cherie [Cherieof5@alpinewireless.net) CITY OF TEMACHAMI
Sent: Monday, February 21, 2011 8:39 AM RECEIVED
To: Roxanne Davis FEB 2 2 ?Dﬂ

Subject: Why?
GOMMUNITY DEVELOPMENT

Hello, | Mrs.Mercer s one that is for the Super Wal-mart.

Why are so many against this is unbelievable stupid.

This would give much more jobs. People complain of needing a job.
And also look at it this way,you allow how many Mexican restaurant's and other food chains to come here we
need more than
Just K-mart, and Alberison's and Save-mart. | for One drive up and down this Hill because prices are {oo high to
shop here.
| have an Yukon XL and with Gas prices going up and will continue to rise over which we all know 5.00 a gallon. |
personally would like to Not travel up and down this hill
to do Shopping. Here's Why! Albertson’s produce is twice as expensive then anywhere | have shopped, Save-
mart doesn’t offer a lot of things there either, and prices are
high there as well. So On that Note | like to say This town | have lived in over 23 years has change and for the
Good | might add. But look to do
we have a variety of restaurant's NO. a lot Like | said before Mexican foods, how about like KFC, Carl's Jr,,
Wendi's No one ask about adding these to are town.
| am My self tired of eating out and only think wow not many choices there. Here's an another example.We have a
McDonald’s in tawn, and at the end of town at Love's
Truck stop now. We didn't need that either Wow there was one in Mojave,just like someone said there a Wal-mart
in Lancaster and Bakersfield. Well | for One Want it a Wal-mart
Here cause | can't afford to travel up and down this hili at 5 dollars a gallon of gas. | love Wal-mart it save me time
and money and doesn’t mean | won’t go into Albertson and other places here, and maybe they should look at
their prices them selves. Tehachapi is a very Expensive Place to live and | see Price’s going out of control here.

I'm looking forward {o this Super Wal-mart, &7

Thank you,

Mrs.C.Mercer

2/22/2011
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CiTY OF TEHACHAP!
Roxanne Davis RECEIVED

From: Chris Walters [cjjj24@gmail.com] FEB 22 Zgﬁ

Sent: Monday, February 21, 2011 11:11 AM COMMUNITY DEVELOPMENT
To: Roxanne Davis

Subject: Tehachapi Walmart

I think a Walmart in Tehachapi is a very good idea. As it is now many, many of us drive to Palmdale or
Bakersfield to go to Walmart because the price for things we shop for are cheaper. In this economy the
consumer is looking for the best value. 1 believe Walmart will do that for the citizens of Tehachapi.

The small businesses in Tehachapi, I feel, will not be impacted as much as it is publicized as many of
those businesses are "specialty” type businesses. I would continue to shop those business assuming their
prices are competive with Walmart. Those businesses right now can charge whatever they want because
we are at their mercy because of the limited shoppiong here.

i also heard that Walmart will be coming to the area, whether it is in Tehachapi or on the outskirts. If
Walmart is now allowed in Tehachapi and does in fact come to an outskirts are 1 would still go to
Walmart wherever it is. As I mentioned above, I already drive an hour to Bakerstield or Palmdale, if
one comes in closer that's definitely where I'll shop. The point is, if Walmart is going to come in
anyway (whether it is in Tehachapi or on the outskirts) why not allow it in Tehachapi where the City can
reap the tax benefits and all the jobs it will bring in. If Walmart is now allowed in Tehachapi and 1s
built in the outskirts of the City people WILL STILL SHOP THERE and Tehachapi will not get the
benefit of the tax dollars that it could be getting. People will still get jobs there they will just have to
drive farther, but wouldn't it be nice for them to be right here in town? Walmart in Tehachapi will also
bring traffic in from the 58 which will substantially increase the amount of money the City would
benefit from. A Walmart between Palmdale and Bakersfield would be fantastic for commuters.

You've probably heard all this before but my prayer is that the City Council will take into consideration
all of the benefits to having a Walmart in our City. The City has grown substantially since I moved here
almost 11 years ago and there is a need for a business like Walmart in our city. The tax dollars and

jobs that Walmart would reap for Tehachapi is golden.

Thank you.

Christine Walters

2/22/2011
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Roxanne Davis

From: Pamela Mowry [pamelamowry1@bak.rr.com]

=HACHAPIE
Sent:  Tuesday, February 15, 2011 8:08 AM cITY ggggvgg
To: Roxanne Davis aa
Cc: Tehachapi Walmart Community Action Network' FEB &2 i
Subject: Walmart COMMUNITY DEVELOPMENT

Dear City Council,

This is a letter of support on the issue of Walmart. 1 have only lived in Tehachapi for two and a half years, but
one of the things that | find everyone | have met has in common is they all go out of town to shop. | can’t
believe the gas we waste going to Bakersfield or Lancaster. On this one point alone would be worth it. However,
there are other reasons.

| lived in Paso Robles when their Walmart started. My son in law was born and raised in Paso. | have been going
to Paso Robles for over thirty years. Kmart even didn’t last in Paso Robles.  And yes, there were a few that
fought it. They lost. | knew several of these people and they now love their Walmart. Downtown Paso Robles
was not in very good shape. The businesses went in and out through the years, dress store, fabric shops,
restaurants, they would last maybe a year or so then fail. People went to San Luis Obispo or Santa Maria to
shop. When Walmart went in people stayed in town for most of their needs. Downtown Paso is beautiful and
thriving. There are very few vacancies in downtown Paso. Their revenue stayed there. We can use this
revenue. Our schools will benefit from there generous support and so will our charities.

We have quite a few retirees in this town and it would provide many full and part-time jobs. And as all of you
know we have very few job here. | realize Kmart would go under but they don’t create near the employee
openings Walmart does. We have two quilting store, which actually surprised me. If they are solid now they will
be fine. Walmart has stopped carrying all but a little fabric, much to my dismay.

| ask people where ever | go in Tehachapi what they think. 1 have only found one person on the fence and that
was due to the fact they had friends who owned businesses here. However, they weren’t even businesses that

would be affected.

Thank you for hearing my opinion. | do appreciate all
of your hard work deciding this matter,

To say the least | am in favor of Walmart.
Sincerely,
Pamela Mowry

22040 Mid Way
Tehachapi, Ca

272272011
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Roxanne Davis CITY OF TEHACHAP!
From: Carolyn [ctrost@hughes.ne] FER 99 204
Sent:  Tuesday, February 15, 2011 9:57 AM

To: Roxanne Davis COMMUNITY DEVELOPMENT

Subject: Support for Walmart

My family is certainly hoping that we will have the proposed Walmart in Tehachapi. My husband and
I, like so many others in Tehachapi, are senior citizens and as the years go by are finding the shopping
trips to Bakersfield or Lancaster are much more difficult for us to make. Please help us to be able to
shop locally at a Walmart.

Sincerely,
David and Carolyn Trost

2/22/2011
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Roxanne Davis CITY OF TEHACHAP!
From: Warren Rabe [teachpeace02@yahoo.com] é‘MEB’ ? Y
Sent:  Tuesday, February 15, 2011 10:15 AM kB 22 204

To: Roxanne Davis COMMUNITY DEVELOPMENT

Subject: Walmart
Hello -

Even though you've heard/read much of this already I want to add my two cents worth to the mix. fam a
teacher who commutes to Palmdale. My wife is a Realtor who does most of her business in Bakersfield.
We both have ample opportunities to shop in either Bakersfield or the Antelope Valley but prefer not

to. We have spent the last 10 years residing in Bear Valley Springs, our three children growing up and
attending all three levels of schools in Tehachapi. We want to see continued progress m our community,
and we feel a large part of that progress is upgrading the services offered in our community with an
emphasis on retail businesses. We feel Tehachapi Walmart's upside clearly outweighs its downside; the
horror stories are exaggerated and don't relate to our unique situation. Approve the Walmart; not doing
so will be viewed as a regrettable error in judgement.

Sincerely,

Warren Rabe

Don't pick lemons.
See all the new 2007 cars at Yahoo! Autos.

212272011
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Roxanne Davis

From:
Sent:
To:

Subject: walmart

ronnie melton [rmelton326@bak.rr.com]
Friday, February 18, 2011 10:07 PM EER 22 200
Roxanne Davis

Page 1 of' ]

erTY-OE TEHACHAPY
o RECEIVED

COMMUNITY DEVELOPMENT

To the Mayor and Members of the City Council of Tehachapt:

| have lived here all my, it seems to me that the council should make the best choice
That will benefit the city and surrounding area in both economical and financially by
Using common sense.

#1.

#2.

#3.

#o.

HE.

#7.

#8.

#9.

#10.

#11.

2/22/2011

Walmart will bring considerably a lot more revenue to the city of Tehachapi

you can see that by looking at the amount people that are doing business

at any Walmart store, they are always packed.

This town is growing very fast and it only a short matter of time before

we are going to need more stores in it and more jobs too or will we just continue
to tell the people to drive to Bakersfield or Lancaster to look for work and get

what they need and keep other stores out to.

By forcing people to drive out of town to shop is wrong. It is expensive

for them, some of them cannot afford to, some don’t have any transportation

and we are supposed to be trying to cut pollution not add to it by forcing

people to go out of town to shop because of the high prices here.

4. Walmart means more jobs for the community both in building it and running it after it is
built.

Local businesses in this town now have a monopoly on the prices that they

set and the variety of merchandise or produce they have to carry because of the expense and
inconvenience of the people having to go out of town to shop for belter prices and variety, if
Walmart comes in it will be mostly up to the local businesses whether they stay in business or not
because they will have compete.
They talked about the way Walmart was supposed to look to make the area look good, drive
down Tehachapi Blvd from tucker to Curry St and and look at the businesses and tell me that
looks good, you could put a wrecking yard there and

it would not look out of place. | have not seen a run down Super Walmart store but | have seen a
lot of run down looking Kmart's.
The cost of police should be fair and no more than any of the other businesses that we already
have, have to pay. The new road conditions and lights should be charged as any other business
would have to pay for them.
Do not consider the businesses we have in town such as Save Mart, Albertson’s and Kmart as
Mon's and Pop's stores because they are not, they are part of the line of chain stores owned by a
large corporation, the private oned stores like the ones that we had that had to close down when
bigger chain stores moved in such as Save Mart and Albertson were the Mon's and Pop'’s of
Tehachapi.
The decision that you make should be in the best interest of the majority of the people in
Tehachapi and surrounding community not based on a small group of Hippogratic Liberals that
do not like Walmart and are trying to stop it here like they have in other areas.

Because we are such a fast growing community | think Walmart will benefit the city and
community both economically and in jobs to, | also think that it will make that part of the area look
very modern and good such as Walgreen's did.

At the Planning Commissioner Board Meeting there was 700 people that attended only few spoke
up but we were informed that there were 2700 in favor of Walmart and only 700 against.

Thank You Very Much for your time,
Ronnie W Melton
21308 Sunnybrook Dr
Tehachapi Ca.
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Roxanne Davis oy oSE IEHQ&QQF’!
RECEIVE

om; Carolyn Thurman fcarpinesi@att.nef]
_ent: Tuesday, February 15, 2011 6:35 PM EER 22 201
To: Roxanne Davis

COMMUNITY DEVELOPMENT
Dear Ms. Davis,
Our family urges you to support the Walmart for Tehachapi. There are three people in our family. One is my sister and
she is severely handicapped. My husband and | drive to Bakersfield to shop at Walmart and Costco at least twice a
month. We would love to be able to spend our money in Tehachapi. Unfortunately, the stores in Tehachapi are not able
to compete with the Walmart prices. | am hopeful that we will not have to make that commute and that the tax revenue
derived from the Tehachapi Walmart will benefit the community.
With the cost of fuel climbing, it is extremely important to us that the store in opened as quickly as possible.
Thank you in advance for your help.

Sincerely,

Carolyn Thurman
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Roxanne Davis

. o RECEIVED
From: Steven Toombs [steventcombs@sbcglobal.net]
Sent:  Wednesday, February 16, 2011 6:24 AM FER 22 201

To: Roxanne Davis

Subject: Walmart COMMUNITY DEVELOPREN

Tehachapi City Council

My family and | are 14 year residences of the Tehachapi Valley & for
those 14 years we have drove down to Bakersfield or Lancaster for much
of our needs. When we first moved here our population was about one
half of what it is today, the traffic on the 58 was not too bad. Today the
drive down the hill has become down right dangerous with all the truck
traffic, Walmart will reduce this trip.

The new Walmart would also save us $$ in gas & help clean our air by
less commutes down the hill & the economics for my family would also
be greatly improved. We need this store, & | think the people of this town
that would frequent this store, just as Kmart & Home Depot are what
makes the store what it is (Clean vs Dirty) & neither of those are bad.

Thank You

Mr. Stephen Toombs
21617 Quail Springs Rd.
Tehachapi
661-822-9612

202272011
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Roxanne Davis

From: tim [tgurley2@atf.net] oy gggg‘t}ég

Sent:  Wednesday, February 16, 2011 7:33 AM ; .

To: Roxanne Davis E:E% 2 2 E%ﬁ
Subject: Walmart COMMUNITY DEVELOPMENT

To the city council of Tehachapi
My name is Tim Gurley

I am a Supporter of Walmart, I have been to two of the meetings ,I
heard ridiculous statement,about Walmarts,that it would bring crime
to Tehachapi,But said to say we already have crime,and it would make
Tehachapi a Ghost town.When I moved here 35 years ago

I shoped at the markit but everthing else i went to landcaster or
bakersfield to by it was to high

Walmart has bought 25 ac and meet all the codes all the EIR and all the
city's crite'ria,and all the standards of judgment;standards;rule.

This should not be up to the people to vote on

this is only thejob of the City Council,

I know that you have been yelled at for no reason but that is people,l
pray to the City council to let Walmart come in PLEASE

Iwill be at the next meeting Tim Gurley
238-5464

2/22/2011
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Roxanne Davis oY OFTEHAGHAPL
From: Kerri Hurst [todker@att.net] RECENED

Sent: Wednesday, February 16, 2011 4:46 PM FE}j 2, 2 ?ﬁﬁ

To: editorial@tehachapinews.com

Cc: Roxanne Davis

Subject: Walmart

Hello, my name is Kerri Hurst and I would like to express my support for the building
of the Walmart in Tehachapi. I think that Walmart coming to Tehachapi is a very
great and needed addition for our community. Bringing a Walmart to Tehachapi is
going to help keep business local, rather than having the residents travel to
Bakersfield or Lancaster to go to Walmart because they cannot find what they need
or want at the local KMART. No only will Walmart give the residents more shopping
choices, it will also bring in more jobs for those residents of Tehachapi who cannot
find work, as well as more revenue for the city itseif. The people who have lived here
for 20, 30 years or more, do not want change, because they feel that change is going
to change the lives of all the mom and pop businesses. On the contrary, there is still
going to be those items that are not available at Walmart or KMART that people need
and want, and the people are going to go to those trusted and long time Tehachapi
businesses.

People need to ask themselves, how often do I travel to Bakersfield or Lancaster to
go to Target, Walmart, Beds,Bath and Beyond, Kohl's, Big Lots, etc.. Wouldn’t they
rather stay in town than drive 50 plus miles plus their gas to shop at one of these
retailers? Why not have the convenience of Walmart right around the corner. We
need convenience, we need options, we need Waimart!

Personally, I think that a Walmart is just what this community needs. A bigger and
better shopping option, as opposed to the ONLY big shopping option we have.

For those that have stated that Walmart will only bring in robbery, rape, murder and
vandalism to our town, I have this to say; do they live here or somewhere else?
Every town in every city in every state has these problems, and people cannot sit
there and place the blame on Walmart. They need to place that blame on the
individuais or groups committing those crimes. These things already have and do
take place here. The year my husband and I moved up here, both of our cars were
broken into the same night. Walmart wasn't here then, so can we really place the
blame for the bad things that happen on Walmart's shoulders? I think these people
really need to wake up and smell the coffee. Life is full of bad, but change is full of
prosperity. Again, Walmart cannot bring into our community was already exists in our
community.

Tehachapi needs change. Tehachapi needs more revenue. Tehachapi needs more
jobs. Tehachapi NEEDS Waimart.

A yes for Walmart is a yes for community growth, outreach as well as economic
growth. Isn't that what Tehachapi needs most?

My vote is a resounding YES for the building of Walmart here in Tehachapi.

Kerri Hurst, Tehachapi resident for 8 years

Please do not pubtish not address or phone number.

2/22/2011
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\ L ACHAP!

From:  bill rentz [ewrentz@hotmail com cER 22 20
Sent:  Wednesday, February 16, 2011 5:17 PM
To: Roxanne Davis

COMMURITY DEVELOPHENS

Subject: walmart

1 would like to give you my yes vote regarding walmart. i think that it would be a wonderfut thing for the city as
well as for the residence of Tehachapi.

Thank you
Ellard Rentz

2/22/2011
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Roxanne Davis

From: Michiel Roach [michielroach@hotmail.com] [ﬂ;L;E‘NEQ
Sent:  Wednesday, February 16, 2011 7:41 PM b s v o ?m“@

To: Roxanne Davis

Subject: Target Shopper for Watmart in Tehachapi

Dear Roxanne Davis and the members of the Tehachapi City Coundil,

I am a resident of Tehachapi, I do not shop at Walmart, but I am very much in favor of Tehachapi allowmg a
Walmart in town under the proposed plan approved by the planning commission on January 31.

I moved to Tehachapi from the city of Tustin in Orange County three and a half years ago and I moved into the
very first phase of KB Homes in Orchard Glen across the street from the high school. T only mention this so that
you understand that I am a resident of Tehachapi, not some miscellanecus Walmart supporter e-maifing you from
outside city limits, and to give you a quick understanding that I come from the "big city" so that you can may
understand my point of view,

1 am married with two children who attend Tompkins Elementary and my wife and I do not shop in town, T make
a reasonable salary working in Palmdale at one of the big aerospace companies and I commute down the
mountain every weekday. On average, once a week I stop by Target on Avenue K in Lancaster {on my drive
home) to buy dry goods, snacks, and beverages to bring back up the mountain. On average, twice a month my
wife and I travel down the mountain on a weekend to either Palmdale/Lancaster or usually Bakersfield to shop for
home supplies, clothes, or other items. We never shop at Walmart. Walmart stresses my wife out. It's usually
very crowded, not terribly clean, fairly unhelpful staff, (it doesn’t help that they put pailets in the middie of the
aisles) and we're generally much happier shopping at a cleaner, more organized Target store. Since moving to
Tehachapi, I am also shopping online a lot more often. I use Amazon.com for book and DVD purchases and my
wife uses a variety of different retailers to purchase clothing. The items we want to buy simply are not available
in this city, or if they are they can't compete with the prices online or down the mountain. Besides occasional
purchases from K-mart for little kid birthday parties, or Albertsons for necessities like milk which I can't bring
back from down the mountain, or the occasional restaurant trip we simply do not have enough selection in this
town to keep my family from driving to places where the items we want to buy can be found.

I am interested in seeing this town grow; {'ve seen towns grow before. Before living in Tustin, my wife and I
came from Temecufa California, a small town that isn't so little anymore., My wife moved into Temecula in the
mid-80's, when the town had one stop light. According to Wikipedia, Temecula had a 1980 population of 1,783
people. T moved into Temecula in the early 90's, when the population had grown to 27,000 people (one thousand
percent growth in a single decade). The population as of the 2010 census has the town at 105,000 people with
growth of about 100% decade over decade for three decades {and this doesn't count the similar growth found by
neighboring towns like Murrieta). I don't mention this because I expect the same massive growth to occur in
Tehachapi, I only mention it so you'll understand that change can and will happen, and that cities, even the
tiniest of towns should plan well for future growth. Growth is not a bad thing. My wife and I are amazed at the
growth in Temecula, not just because of the items they have that were simply not there when we lived there (the
mall, the restaurants, the Apple Store) but because the growth in town makes sense. In my opinion, the town's
growth was planned well, I'm sure that Temecula had the same fears of losing it's identity that Tehachapi seems
to be facing. Temecuia has a strong Old Town presence; Temecula Rodeo, annual Balloon and Wine Festival,
downtown car shows, that I'm positive people thought the town would lose as big box stores grew in what
seemed to be every corner of the town. The new mall and the new businesses grew around Old Town and
instead of destroying, strengthened the identity of the town. Old Town has flourished amidst the tourism that the
new stores and food choices have brought in. T don't know if this is because of city planning, or just simply pure
fuck, but I like comparing Temecula to Tehachapi in terms of potential. Temecula flourished because is was a 45
minute longer alternative to San Diego, a town of 700,000 back in the 80's. Tehachapi can flourish because it sits
about 45 minutes away from Palmdale/Lancaster and Bakersfield (whose combined population is about 600,000
now). To be perfectly honest, Tehachapi is a far better alternative to Paimdale/Lancaster or Bakersfield and I
gladly spend my time on the road each day 1o live in a better climate, with better views, a better community, and
safe and excellent schools. Having a Walmart in town won't ruin that, Having any new business in town won't
ruin that, as long as the correct plan is in place.

1 sat through all five hours of the planning commission meeting on January 31. I sat outside the Beekay for the

202272011
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better part of an hour on January 10 when T wasn't allowed in during the first planning commission meeting. I
didn't go to those meetings to get in a fight; I knew going in that there would be two sides to this story, that
hoth parties would be present, and I knew that I wasn't going to stand up to speak. I sat through the January 31
meeting to understand the plan in place for Walmart to come into the town, to hear what everyone had to say,
and more importantly to see what was was going to happen next. The first hour and a half or so of the January
31 meeting was probably the most interesting of the night. The plan for the Walmart was laid out in exquisite
detail and the full environmental impact study was summarized. That meeting was the culmination of years of
preparation and it was well done, thoroughly thought out, and made Walmart concede to what Tehachapi wanted
and needed. I heard alf of the concerns and fears and 1 felt all of the emoticns of the crowd that night, but at the
end of the night the commission made the right decision. The current plan is perfect for this town and it's exactly
what most Tehachapians want and need. Please don't let the fervent pleas of a few outweigh the years of
planning that has occurred to make this particular Walmart, Tehachapi's Walmart. I personally do not think that
the fears of the residents I heard will come to pass, be that out of my Temecula experiences or just out of my
understanding that this town went through the same thing when Home Depot first came in.

I don't know what's next in this process, but I look forward to attending the next event if there's going to be an
event, this time 1 will speak my voice if given the chance, and more than anything, I hope that the right decision,
the decision made on January 31, is made again.

I look forward to shopping in town when this Walmart finally opens up.

Please, please, please let that happen.

(1f you choose otherwise, I hope Target comes in next. I don't think the town would be having such an emotional
discussion if it were Target instead of Walmart. 1 know my wife would be happier with that choice)

Michiel Roach

2/22/2011
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Roxanne Davis CITY OF TEHACHAPY
From: Ken Hoiden [holden@dishmail.net] .
Sent: Sunday, February 20, 2011 10:43 AM FEB & 2 ng

To: Roxanne Davis COMMUNITY DEVELOPMERT

To Whom it may Concern,

This letter is written in support of WalMart coming to the city of Tehachapi to provide
the products and cost needed in today's economy especially for those of us that are on a fixed
income. My wife and | have been living in the Tehachapi area for 4 years now and our biggest
expense is the cost of gas driving to Bakersfield, Lancaster & Palmdale to do our shopping.
We believe that when WalMart comes in we will not be making these long trips to do the bulk
of our shopping which in turn as you know would keep these dollars here in Tehachapi which
would include gas, dry goods & groceries. My wife and | sincerely hope that the City Counsel
does not take the path to prevent the progress of having WalMart come to our city do to a
handful of individuals who oppose this new companies goals. We truly believe that this will not
only keep a lot of dollars here in Tehachapi but also believe that it will also generate a large
amount of residual business to the City of Tehachapi.

Please Address the needs of the many.

Kenneth & Doris Holden

272212011
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Roxanne Davis

From:
Sent:
To:

LEOPOLD VALEK [cyberbuddy210@gmaii.com]

Friday, February 18, 2011 2:32 PM
Roxanne Davis

Subject: SUPPORT FOR TEHACHAPI WALMART

HELLO SIR OR MADAM

CITY OF TEHACHAPI

Page | of |

FEB 22 201

COMMURNITY DEVELOPMENT

WE, LEOPOLD J. VALEK, AND SANDRA J. VALEK, SUPPORT BUILIING A WALMART IN
TEHACHAPIL

2/22/2011
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. CITY OF TEHACHAPI
Roxanne Davis RECEIVED
From: Mcinnes, Daniel G. [dgmcinne@lasd.org] FEB 2 2 Z@‘%‘E
Sent: Wednesday, February 16, 2011 3:05 PM COMMUNITY DEVELOPMENT
To: Roxanne Davis

Subject: Tehachapi Wal Mart
Tehachapi Coundil:

Please put this matter to an end! Approve the matter and move forward. Many of us travel to
Bakersfield or Lancaster to either shop at Wal Mart or Costco. When a Wal Mart is built in Tehachapi, we will
spent our meney in our own city. It is a matter of improving our city and planning for the future.

Dan Mcinnes
Bear Valley Springs

2/22/2011
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Roxanne Davis

Y OF 1ERACHART

“om: Father of 5 [richgaines4 1@yahoo.com] RECEIVED
2nt: Tuesday, February 15, 2011 10:12 PM »
To: Roxanne Davis FEB 2 Z Z@?@
Subject: Fw: Let Freedom reign! Allow Walmart in.
COMMUNITY DEVELOBRMENT

Dear R Davis.....please ighore anyone that attempts to influence you to prevent
Walmart from coming to town.  Especially please recognize that all the
arguments against Walmart are specious, self serving or shameless is using lies
and propaganda to dissuade you. It will bring many jobs and save a lot of

money on groceries for thousands of people. 1t is not the end of the world if
Kmart or Savemart goes out of business. Most of those employees at those
stores will get hired by Walmartl  and we should not approve a business
because of exira tax revenues. [t is not the business of government to look

for ways to spend taxpayers money. Mt is the business of government to look

for ways not to spend the taxpayers money: government does not earn the money,
government confiscates the people's money, who worked hard to earn it. We
should approve Walmart because in America, we believe in FREEDOM and Capitatism.

————— Forwarded Message ~-—

From: Father of 5 <richgaines4 1@yahoo.com>
To: edilorial@tehachapinews.com

Sent: Tue, February 15, 2011 9:36:53 PM
Subject: Let Freedom reign! Allow Walmart in.

Capitalism is the engine that drives America, and the Socialists among us desire

destroy America, so they must attack Walmart, the greatest example of Capitalism. Unions are threatened because
.valmart's business model (hire many peopie, treat them well, have low profit margins) is honest, straight forward, as
opposed to unions, who encourage mediocrity, dishonesty (dont give a full day's work for a full day's pay), and often are
extortionist in nature when negotiating with management. In shert, union "culiure” encourages employees to “just get
by" -- dont outperform others and get yourself promoted through your
hard work. Walmart, on the other hand, does exactly that: it rewards hard work

and initiative! It is no wonder Union leadership feels so threatened, for when
the "light of day" reveals the deficient ways of organized labor, they are embarrassed.

If the business model of Walmart spreads, we will not need unions-- and unions know this. In their hysterical parancia,
they resort to scare tactics and lies

to prevent Walmart gaining entrance into a town. The same scare tactics and lying propaganda methods are used by so-
called "environmental” groups. These groups could care less about the environment---their real agenda is to destroy
capitalism and freedom. These environmentalist groups names in realily are masks for their real identity : they are, as
Rush Limbaugh accurately points out, the new home of old Soviet style Marxism, which still intends to overthrow America.

The whining of the few must give way o the needs of the many. If these whiners

want to prop up a small business {that wants to continue over-charging) after Walmart opens in Tehachapi, they are free to
do so. But they have no right to
stop the rest of us from saving money at Walmart. If these opponents of
progress ever decided to open up a business, how would they feel if a small
minority used lies and propaganda to stop them from making a living? They
shoutd be ashamed of themselves for their hypocrisy--assuming they have the
capacity to feel shame. They fail to realize that Capitalism is a creation of
ture's God : Christ.  And they also fail to realize that without American
wapitalism, there would be no piace for the oppressed of other nations to escape

to. America is the last, best hope for a ruined world, and if they dispute that, just 80 miles south of the Florida keys is a

1
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where there is no freedom, no Walmart, no Capitalism, but a boatload of misery and suffering.

Respectfully submitted,

lichard Gaines



AGENDA CITY OF TEHACHAR]

RECEIVED
Roxanne Davis : EUF 06 evras
M= X1
“rom: Weinroth Lorie [pwnutboy@gmail.com]
ant: Tuesday, February 15, 2011 9:32 PM COMMUNITY DEVELOPRMENT
To: Roxanne Davis
Subject: Hi I support Walmart 11!

I am Lorie Weinroth of 27200 Cumberland rd Teh. cal 93561. | want the walmart in town and so does all my friends.
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CITY OF TEHACHARY
Roxanne Davis RECEIVED

From: dolores [adt49er@bak.rr.com]

Sent:  Tuesday, February 15, 2011 8:12 PM COMMUNITY DEVELOPMENT
To: Roxanne Davis

Subject: | support WALL MART

| am a self employed resident of Tehachpi and at first was nof for Wall Mart, i feel different now that our ¢ity has
grown a little bit we need to keep our money in our home town, and this would benefit not just the city, but also
the other business it will bring people from our surrounding areas,to use services and spend money here,just like
when i fravel to shop ou! of town to Bakersfield and Lancaster my family spends money there for eating out and

other stores are visited. It will bring lots of jobs and possibably more people to buy homes here, so every body
benefits!

2/22/2011
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CITY OF TEHACHAPR(
REGEIVED

From: Betty Del.any [ddelany@bak.rr.com]
.
Sent:  Monday, February 14, 2011 5:59 PM GOMMUNITY DEVELOPRMERT

To: Roxanne Davis

Roxanne Davis

Subject; Walmart

We are in favor of the new Walmart as we are seniors on a fixed income and go
to Bakersfield to buy our products. We are always told to buy local so why
don't the buisnesses here lower their prices so we could. We also think it will
support our youth here for jobs.

Dave & Betty Delany
20733 Ridgecrest Dr.
Tehachapi, Ca.

661-823-7317

2/22/2011
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Roxanne Davis City !_?F TEHA&HAPE
om: Robert Newell [newellpost@att.net] —rp 44
2nt: Monday, February 14, 2011 5:30 PM [EB 2 2 Zaﬁ

To: Roxanne Davis

Subject: We support Walmart COMMUNITY DEVELOPMENT

You cannot keep Tehachapi in the dark any longer.... The community is growing and hopefully with a store like Walmart
the tax base will remain here and not Bakersfield or Lancaster....Are you going to penalize the people who live here
because a few want to keep us all in the dark? We recently purchased a | Pod and a new TV in Bakersfield at
Walmart....wouldn't that sales tax better used in Tehachapi? Please vote yes for Walmart and save our gas $$%$$$ and we
will shop local....and give the community more jobs....1 have friends who have worked for Walmart and loved their jobs.

J. Newell

Tehachapi
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Thomas C. and Eileen Carlisle
27240 Deertrail Drive
Tehachapi, CA 93561
661-821-5010 email: humbletom@yahoo.com

January 13, 2011

City of Tehachapi, Planning Commission
c/o Community Development Director, David James
115 So. Robinson St. Tehachapi, CA 93561

Dear Mr. James:

I am frustrated that 1 have to write a letter, because an appeal has been filed. I fear that
the minority will continue to appeal andfor file lawsuits to prevent the Tehachapi
Walmart from becoming a reality for our community.

The BEconomics of our Country are changing rapidly; many of the people who live in our
community are retirees and lower income residents, several just don’t have the choice of
leaving Tehachapi to find better bargains so they can live within their means. As
gasoline prices rise; more and more of us will find it difficulf to make the commute to
Lancaster or Bakersfield,

When a selfish minority puts their opinion above the will of the people, it endangers our
democracy and our way of life. What is so upsetting is that all of their objections and
concerns were heard and addressed; now this minority s trying (o circumvent the will of
the people. The Commission has an obligation to look at the facts, not interject their
personal viewpoint as to whether or not to go forward with the Walmart, Letus
remember that no one will be forced to shop at Walmart. All of these people that are
opposed to the Walmart will have the freedom o shop wherever they choose. The only
people who will lose their rights are the Tehachapi residents who support the Walmart.

Thank you for your time.

Sincerey o ; .

"homas C. Carlisle
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DOREEN AND GEORGE HARVEY o
' AT OF TERACHAR
RECEIVED

21401 Prospect Avenue
Tehachapi, Ca 93561 M .
661-822-4986 FEB 28 201

February 21, 2011 BC;?TY CLERK'S OFFICE

Dear Tehachapi City Council.

We are voicing our opinion on the construction of the upcoming Wal-Mart Super Store to be built in
Tehachapi.

As seniors of this community, it is getting more and more difficult to drive the distance to Lancaster or
Bakersfield to do our shopping. I realize we have the choice of doing our shopping locally, which we do
when needed, but it is too costly to do it on a regular basis. I keep sceing the signs that say to shop locally
but I do not see that the service and prices have improved. Why would we wan t to shop where the prices
are sometimes double and triple what we can get if we go elsewhere. Yes it is a shame that we cannot shop
and support our local businesses but , truth be told, most of the local businesses do nothing to earn or keep
our business, We need a Wal-Mart here and hopefully the businesses that will result from it. Please heed
the voice of the vast majority of Tehachapi citizens and give this a go ahead. With all the of the delays, our
costs just keep going up. Thanking you for your consideration and also for the amount of effort it took to
get this moving.

Sincerely,

g)&w@z, g Aoege Aorosy
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Roxanne Davis

From: Kristine Chaligren [crafty323@hotmait.com] RECEIVED

Sent: Sunday, February 20, 2011 12:21 PM - E;Eg ) 5 Zﬁ‘i‘%

To: Roxanne Davis

Subject: Tehachapi residents for Wal-Mart COMMUNITY DEVELOPMENT

'd love to have Wal-Mart here in town!
'd like to address some of the anti-Wal-Mart concerns.

First

The small businesses here aren’t paying their employees any better {minimum wage) than Wal-
Mart and don't offer their employees medical insurance. Let’s see the small business step up and
teil everyone how many full time employees they have, what’s their average wage paid out is
and about the medical insurance offered to those employees.

Comparatively speaking Wal-Mart will be offering many times over, more jobs with the
opportunity to earn a slightly higher wage than the small businesses’ can pay. If the Wal-Mart
employee is full time they will also be offered insurance.

Second

As stated on the Tehachapi first face book page these small business owners are our "friends and
neighbors." | want to commend our "neighbors and friends" the small business owners for over
charging the town by double, triple and often more. This over charging is being done in the
name of connivance. We don't shop here, nobody I've met in 33 years exclusively shops here!
They don’t even know the amount of business lost annually because we are not shopping here.
These great "friends and neighbors" don't care about our safety either as we are forced to drive
down the mountain during winter weather. There seems to be no concern for our large senior
population and their tight budgets. With their advancing age they can’t or won't drive down
the mountain for the better prices. They've been forced to rely on friends and family to take
them or go with out many necessary items. With "friends and neighbors" like that who needs
enemies?

Third

The Barn door was opened years ago when Save-Mart, Thrifty's and K-Mart were aloud in. Are
these business” proposing we shut down the grocery stores, K-mart, drug stores, Big five and
Home Depot? There was no out cry when Savemart opened, just a collative sigh of "thank
goodness, a real store to shop at with reasonable prices!” Nobody seemed to care that every
small independent grocery store went under. There was no “big” fuss made over Albertson’s,
Wallgreen’s, Big 5 or Home Depot. Would that be because those big stores didn't personally
affect those small businesses? Big businesses ARE coming and this progress is making our
community a better place to live...

Forth
There are concerns about traffic, noise, and air quality issues caused by Wal-Mart being brought
to Tehachapi. Really, why is that a concern? How do we create more traffic, noise and smog

2/22/2011
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by staying home and shopping here?

It's not logical to assume that were going to have all the people coming form Mojave or Cal
City.... It's not always safe to drive up the mountain during winter because of the weather!
Also it’s just as close to go in to Lancaster to any one of the larger Wal-Mart's there. People
from Bakersfield aren’t coming up to shop as there are numerous Wal-Marts to choose from
and again there is the weather to consider.

Fifth and lastly

It would be naive to assume that Wal-Mart will higher exclusively from the community. It is
obvious that there will be departmental managers and some associates in place for training
purposes. It is also ridiculous assume that Wal-Mart would higher too many employees from
out of town who can't get up the mountain or arrive on time because of poor weather,
Logically there is going to be some employees transferred in with the bulk of the employees
from town.

In closing...

As unfortunate as it would be for the town to lose some of the small businesses', many, many of
these businesses come and go with or with out Wal-Mart. It's very hypocritical of the
opposition to complain over Wal-Mart’s wages, insurance, and putting out other businesses,
When one of these small business opened who did they put out? Again as stated on Tehachapi
first they say “In the spirit of enterprise and independence that as Americans we value,”
remember when one business opens and another can’t compete and closes. If indeed these
businesses support families it is only their family with no concern to their employees by only
paying them minimum wage and no insurance offered. They've not shown our community or
our seniors any concern as their high prices have indicated.

The opposition complains we'll lose our “small town” feel by allowing the big bad box stores.
Do they purpose we halt all progress? Should we halt the building of any more new homes and
not allow any other small businesses to open? Pull the stop signs and stop lights and we can go
back to one lane roads with horse and buggies. Yes our “small town” has and is changing and
progress marches on. Our city council and building commission have been diligent with what is
aloud and is keeping our town a place we can all continue to love and affordably live!

Give us Wal-Mart and these businesses will have to compete or close. The town needs Wal-
Mart and with any luck it will entice other large merchants to join us offering more jobs and tax
revenues. It will continue to encourage the community to shop in town.

Thank you,

Kristine Challgren
661-822-4573

2/22/2011
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Roxanne Davis

From: andy franchere [andyfranchere@gmail.com] CiTY OF TEHACHAP|

Sent:  Thursday, February 17, 2011 8:20 AM RECEIVED
To: Roxanne Davis FEB 20 01t

Subject: Walmart Letter
COMMUNITY DEVELOPMENT

Dear Tehachapi City Council,

I'm writing to voice my opinicn on the Walmart issue. I have lived in Tehachapi for almost my whole
life, and I am in favor of Waklmart opening up shop. Here is what those who oppose the super store
coming in must realize. If Walmrt has done all their research and surveys then Walmart is coming,
whether it's in the city limits (= tax dollars for the city) or right outside the city limits ( = tax dollars for
the county). Either way [ want to save as much of my hard earned money as I can. Local businesses have
never made me any deals to keep my business local. More often times than not they say "if it's cheaper
in Bakersfield then enjoy your drive." If everyone in Tehachapi was well to do and did not need to
worry about saving money, then trying to stop Walmart might be a noble cause. The fact that Tehachapi
has young families and needy families, as well as being a growing community proves that stores such as
Walmart will benefit the town. [ hope that Walmart will be the front runner for more businesses to come
into town raising the profile of the town and provide

Andy Francher

2/22/2011
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Roxanne Davis

From: ken slighton [ken.slighton{@sbcglobal.net] RECEIVED
Sent:  Thursday, February 17, 2011 4:33 PM @»E{g P 9 Z@Eﬁ
To: Roxanne Davis
- GOMBMUNITY DEVELOPRMENT

Subject: Tehachapi New Wal-mart

Good Day Sir

Just a note to say that 1am totally for a new walmart
here in Tehachapi.

I Welcome 1t whole hearty, 1t would save me a ton
of money since 1 now drive/shop in Bakersfield.
plus new job new taxes / revenue etc.

Ken & Becky Slighton 600 so Dennison Rd
‘Tehachapit Ca 93561

PH 661-771-9049

212212011
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David James

rom: Ken 8. Williams [schmedley7682@att.net] CITY OF TEMACHAP}
went: Tuesday, February 22, 2011 11:37 AM RECEIVED
To: David James
Subject: Wal-Mart FEB 22 2018
COMMUNITY DEV, MENT
Mr. James, HOP

| believe that it is time for the City to allow Wal-Mart to build its Supercenter on Tucker Rd. Most of the
complaints seem to be based on emotions that are unfounded. As to losing our ‘rural’ feeling, that will
depend on us who live here, not on a store. | read the EIR and believe that it is very thorough and complete .

| am sure that Wal-Mart will be here and | would prefer that it be inside the city where we can control how it
looks and is taken care of, and receive that revenue that it produces.

Ken S. Williams,

A City Resident
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DONALD P. GLYNN, General Adjuster

FIRE - WATER L WINDSTORM

PMB# {35 25101 BEAR VALLEY ROAD

TEHACHAPI, CALIFORNIA 93561-8311
PHONE (6611821-1072 - FAX{661)821-1439

2-15-2011  rERrrw
CITY OF TEHACHAP]

CITY OF TEBACHAPI

ATTN.: CITY COUNSEL

] received my Tehachapi News this morning and what a surprise! There stood Henry Schaef-

fer handing out a big fat check $1,561.00 for an appeal to keep Walmart from coming to town and

~opening. Come on Henry, get a grip, you can’t buy your way in with appeals. What happened to

free enterprise??? The public and voters have spoken!! Give it up - you had your day, there is room

in town for you both. Your customers won’t desert you! You are a respected business man. Walmart

_is a big plus to Tehachapi. No more driving to Bakersfield, Lancaster or Palmdale dodging wacky
drivers or the big semis. What about the tax base for the city (thousands of dollars! Hoo-rah!)

W

Don Glynn

Sheriff’s Sgt. Ret. #1017

Santa Barbara S. O.
Adjuster/Investigator

Fire Arson, Windstorm, Water, Felonies
D. Glynn L/CPL USMC

8 Years

oL

SERVING KERN + TULARE - KINGS - FRESNO « NORTHERN LA COUNTIES
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Roxanne Davis

. e dd TY QF TEHACHAPE
. . . RECEIVED
From: Fonnie [davisf777&gmail.com]
Sent: Tuesday, February 15, 2011 4:07 PM FEB 2 2 Zﬂﬁ
To: Roxanne Davis )
° e COMMUNITY DEVELOPMENT

Subject: WalMart Store

Just want to say it is about time Walmart comes to Tehachapi ....The community has
heen over charged long encugh and the community needs jobs ....so | truly hope that
everything get's settled and WalMart comes to Tehachapi...

Sincerely Mr Fonnie L Davis

2/22/2011
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AGENDA CITY OF
TEHA
RECEACHAP]
FEB 2 8 2018

Roxanne Davis

From: GARY WINGERTER [garlind_2@msn.com} COMMUNITY DEVELOPMENT

Sent:  Monday, February 28, 2011 6:35 AM
To: Roxanne Davis
Subject: WALMART

R.Davis
My wife and I are in full support of Walmart coming to Tehachapi, it is good for the people and city revenues by

giving them a local store with a broader selection of merchandise with competive pricing.

Thank You
Gary Wingerter

2/28/2011



AGENDA e b RN T

To Tehachapi City Council,

We have lived in Tehachapi for 20 years now and have seen a lot of change, some good and
some bad. Change is going to happen, just like growth happens and with growth comes choice. The
peopte of Tehachapi need to choose where they shop, not be dictated to, kind of like what has been
happening here all these years. When Kmart came here did it affect many stores, no, only a few who
were failing anyway. When Home Depot came to Tehachapi did it put anyone out of business? No, it
didn’t. So why does anyone think Wal-Mart will drive out small business? The only businesses that will
fait are the ones who continue 1o charge cutrageous prices and we all know who they are! We need
Wal-Mart here to help families choose between expensive and affordable. Why can’t we have a choice
to shop locally instead of going to Bakersfield? Those people who do not want Wal-Mart here don’t have
to shop there, let them continue to shop at the local high priced stores. Maybe if Wal-Mart does come
here these small stores will be forced to be competitive and they will stay in business. It sounds like
dictatorship to us and we are getting real tired of not only the President dictating to us but our
townspeople too. Please let us win and bring in Wal-Mart.

Thank you for taking the time to read this

Gary and Joann Jeglie
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CITY OF TEHACHAR]
RECENVED
WMAR € 9 20
Dutch and FLoinda Graham
21913 “Valley “Vista b CITY CLERK'S OFFICE
BY.

Gehachapi, €A 93561

CJ@{%/MW 25 2011

115 South Robinsan St
Gehachapi, CHA 93561

@ea/z/ ggllnda/,

D vogands tos the: issue alowts Wal Want; wes want youw to fonaus we ane very much in
favar of harving a WalTart in Gehachapic

We bhave bived here since 1992, MWMme%mmmwa%a&mﬁdd/ﬁam
that we ave on w fixed income as vetivees; we just cannat w down the kitl to shap.
“We feel the WalWMart stave will be o welcome addition to owe town, and it may give

wmwwmm%@wmwsw&@mﬂoummm Some groceuy e
are at least $1.00 mone thaw at Vdakensfield stores: @Y canrse, the mone pecple who:
stayy inv towsy to shopy %WWW%WO&W’

JWW?WCWMW

CSJM’DCO/LQ&‘{/ /

/Q / /L ?‘%M\ LL( """" }\Jak o
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Roxanne Davis ClTYé)EFCT{SI\—}égHAPI
From: Ginny Kamano [gkamano@gmail.com] MAR O 7 200
Sent:  Saturday, March 05, 2011 12:46 PM )

. COMMUNITY DEVELOPMENT
To: Roxanne Davis

Subject: YES for Wal+Mart
Mr. Davis,

1 vote yes on Wal*Mart coming to our town. 1 refuse to buy things made in China but they have a lot
that is not. It will provide revenue for the city and jobs. We need both.

Thanks,

Ginny Kamano
541 Park St
93561

Ginny~

3/172011
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. OF TEHACHAPI
Roxanne Davis C‘TYRECENED
From: Jon Flickinger [jonflick@yahoo.com] Mﬁﬁ 0 7 2011
Sent: Saturday, March 05, 2011 2:12 PM COMMUNITY DEVELOPMENT
To: Roxanne Davis

Subject: Got my support

Got your flyer today & immediately wanted to email my support as, having studied economics all my
life, know full well that the net benefit will far outweigh the negatives. Certainly one of the 2 existing
grocery chains will close, but overall, there is very little that Walmart would compete with that it would
shut down. Local restaurants & shops will definitely benefit not only from residents shopping in town
as opposed to outside, but from shoppers coming in from outlying areas like California City, Mojave,
Hart Flat & even Rosamond.,

The only complaint is that it would have been better closer to the freeway, say Capitol Hills, where it
would have generated much more business having quick access for travelers who would be much more
tempted to stop off for supplies as opposed to the proposed location which is decidedly off the freeway
even 1f it is only 5 minutes. In addition, there will undoubtedly be heavy congestion around Valley &
Tucker. This will require expensive expansion of those roads which I hope will be paid for by Walmart.

Nonetheless, if relocation is not feasible, the net benefit of Walmart is too strong to ignore. It absolutely
has my support.

3/7/2011
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CITY OF TEHACHAPI

) RECEIVED
Roxanne Davis _

From: Stanley Morgan [marganst60@yahoo.com] _

Sent:  Saturday, March 05, 2011 3:53 PM COMMUNITY DEVELOPMENT

To: Roxanne Davis
Subject: Tehachapi Walmart

Please vote YES on a Walmart supercenter in Tehachapi. I absolutely SUPPORT a walmart in
tehachapi and look forward to its completion. Thank You.

Stanley Morgan

804 Anita Dr

Tehachapi, ca 93561

3/7/201H
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CITY OF TEHACHAP
. RECEIVED :
Roxanne Davis
From: Lydia Caudle [l.caudle@live.com]
Sent:  Saturday, March 05, 2011 4:24 PM COMBMUNITY DEVELOPMENT

To: Roxanne Davis
Subject: WALMART NOW1

Urging City Coundil to VOTE YES! on the building of the New Walmart Store in Tehachapi.
Keep the Tax Revenues in town and also aquire NEW JOBS! NOW!

VOTE YES! VOTE YES! VOTE YES!

God Bless You Always, Lydia

Lydia Caudle

912 Cathy Ln

Tehachapi, CA 93561

3/7/2011
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Roxanne Davis ClTYF?é:CEEgégHAPE
From: Cindy Randall [blonderan@yahoo.com] és?f&f{‘ 0% 20
Sent:  Saturday, March 05, 2011 10:01 PM COMM
To: Roxanne Davis UNITY DEVELOPMENT

Subject: WALMART, Yes!

I want to formally request that Walmart be allowed to come to Tehachapill I'm a mother of three
children and find my time very valuable. Currently, I try to shop in Bakersfield or Lancaster at
least once a month and replenish in between from the stores in Tehachapi. I would keep all my
business in Tehachapi if Walmart comes to town!

Sincerely,

Cynthia Randall
661-243-5554

3/7/2011
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Roxanne Davis CITY OF TEHACHAPL

Vi=L)
From: Dennie Wagnon [dmbolvr255@bak.rr.com]
Sent: Sunday, March 06, 2011 7:37 AM MAR O %7 70%
To: Roxanne Davis
Subject: In support of Walmart COMMUNITY DEVELOPMENT

Dear City Council members,

Fam in Tull support of the Walmart building project proposed here in Tehachapi. Not only will the Walmart store provide an
additional shopping choice for Tehachapi residents, along with competitive prices for goods and services, it will provide
additional employment opportunities. | urge the City Council to vote to approve the project.

Mary "Dennie” Wagnon
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. CITY OF TEHACHAPI

From: Bruce Wagnon [bwagnon@bak.rr.com] MAR O Y 11
Sent:  Sunday, March 06, 2011 9:35 AM 0
To: Roxanne Davis MMUNITY DEVELOPMENT

Subject: Walmart

Roxanne
Please add me to the list of those who would ask the CC to APPROVE the Walmart project.

Bruce Wagnon

3/7/2011
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CiTY OF TEHACHAPR]
RECEIVED
Tehachapi City Council February 27, 2011 EﬁAR 0% me
115 S. Robinson Street

Tehachapi, CA 93561 , : COMMUNITY DEVELOPMENT
Honorable Mayor Grimes and City Council Members:

1, Alice Juckes, would like the Tehachapi City Council to approve the Wal-Mart building and

doing business in Tehachapi. A few of the reasons | would tike Wal-Mart to open in Tehachapi
are listed below, -

The City of Tehachapi, in particular, David James, has done an excellent job in putting together
the Cities objectives and making sure that Wai-Mart has met all of the reguirements. The draft
of the new Wal-Mart store looks attractive, practical and one that Tehachapi can be proud of.

Tehachapi needs to grow along with the population. Current opponents seem to be small
business owners, their families and friends, in not wanting any competition. Communities that
do not grow, die, and the United States is built on competition and free enterprise, it's not only
good for the economy but for the citizens. Yes, it will bring more traffic to the area (not that
much more) since that's one of the major roads to and from our City, but the City along with
Wal-Mart have come up with the peifect way to handlé the traffic, new signal and middie of
the road barriers. Other opponents of this project seem to be citizens that live close to the
project area. if they have moved here in the last 12 years then they would have known that the
Tucker Road corridor was for commercial use. My family lived on a busy street in Riverside
knowing that at some point businesses would be moving in and we dealt with it.

t understand why the small business owners are concerned and am sorry that they have to go
through with change, but change is good. If the businesses are willing to change and learn
different ways of doing business they should be able to thrive with Wal-Mart. We have
approximately 40,000 Tehachapi area residents and only a small amount actually purchase from
the downtown and small local businesses, (I'd say not more then 2,000) and | do believe those
same customers will continue to purchase from those businesses if they have good customer
service and their prices aren’t too high. Downtown businesses on the whole, see more out of
the area guests visiting their establishments, i.e. Apple Shed, Kohens, Train Store.

The propaganda against Wal-Mart seems to be from Unions (I was a member of the Teamsters
and Retail Clerks in my earlier years and know how manipulative they can be) and also groups
that are hoping to keep all purchases kept in the U.S., made by the U.S. Although that would be
nice, it's impossible if the American people want low cost purchases. A complaint 've heard
from a few citizens is that Wal-Mart buys items from China, checking that out | find that many
stores purchase their products from China especially the Dollar Store! Most of what 1 buy
clothes especially, are not made in the U.S. because | like lower prices and | bet the Wal-Mart
opponents are also wearing clothes made from outside the U.S.
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Page 2

~ Another complaint I've heard is that Wal-Mart will ctose down after 10 years. Do these people
have a crystal ball and are able to predict this? Wal-Mart is successful and smart enough to
build where they see only success for many, many years to come. | have never heard of a
company spending the time and money that Wal-Mart does only to stay in an area for 10 years.
Sure they have closed a few doors around the country but because of the economy, or
problems that might have happened in that area, i.e., large companies closing, people moving
to areas that have jobs and all the other reasons cities die.

Opponents also bring up employee lawsuits, but they are just a few considering the size of the
WalMart Company and they have thousands of employees. Most companies, especially larger
companies, have employee lawsuits going on, but we don’t have the facts regarding those
problems and can’t say that Wal-Mart is a bad employer. In my 40 plus years business
experience [ found that 70% of the lawsuits or complaints are created by bad employees, not
bad employers.

In summary, we need better retail options, lower prices for the citizens, better choices. We
need to keep spending dollars here in Tehachapi, and the city should benefit from those sales
dollars. We need more jobs and | heard that Wal-Mart pays 511 per hour, which is not bad,
much better than most small businesses. Tehachapi needs to grow with the population in
sensible ways, a city that does not grows, dies. It’s impossible to make everyone happy; you
have to do what's best for the city and the whole community.

Please vote yes on the Wal-Mart project.

Thank you.

Respectiully,

Alice luckes

25101 Bear Valley Road, PMB 131
Tehachapi, CA 93561
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CITY OF TEHACHAPI
Roxanne Davis RECEIVED
From: Margo Hayes [margonjohn@gmail.com] %AR G ? Zm%
Sent:  Sunday, March 06, 2011 1:01 PM COMMUNITY DEVELOPMENT

To: Roxanne Davis
Subject: Walmart

This email is in response to a flyer from Walmart left at our door. We are in favor of the Walmart
coming to town... more jobs, more choices on products and services, better prices. We look forward to
not having to drive to Bakersfield or Lancaster to shop for groceries or clothing, ete.

We support Walmart coming to Tehachapi.

Sincerely,

John & Margo Hayes

721 Silver Oak Dr.

Tehachap:

3/7/2011
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From: Chuck Lewter [chuckiewter@yahoo.com} MAR 0w ?G?E
Sent: Monday, March (7, 2011 3:03 PM
To: Roxanne Davis COMMUNITY DEVELOPMENT

Subject: walmart

This letter is in HUGE support and many many Thanks for helping to bring this superstore to
Tehachapi. I have lived in the city, golden hills, and now just outside the city limits for over 24 yrs. 1
remember shopping and C&P grocery store for yrs hoping that one day our town would see such a
convienent and reasonable place to shop. People whined when Kmart and other larger stores came to
town. BEven Albertson's was met with some opposition. The facts are that people go out of town to
either Bakserfield or Lancaster to shop at Walmarts. This will be a huge huge influence for the
community in the way of tax revenues as well as creating a movement of developement for other
bussinesses that are waiting in the wings. The disadvantages for our community because of the Walmart
pale in comparison to what benefits lic ahead. I am dissappointed to find the tire and auto repair was cut
from the proposed store, however, the supercenter will still be a fantastic opportunity and great addition
to our little "town on the hill". Thank you, again!!

Regards,
Chuck Lewter

Chadeau Mountain Clydesdales

Breeder of Champion Registered Clydesdales
http://www.chuck.clydesdales.net

20038 Dennison Rd.

Tehachapi, CA 93561
661-333-3519

3/77/2011
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Roxanne Davis

From: leonard lagasse [lagasse_leonard@hotmail.com] R AT
Sent: Monday, March 07, 2011 4:04 PM
To:  Roxanne Davis

COMMUNITY DEVELOPMENT

l.eonard Lagasse Rosa Lagasse

Yes we want Walmsrt store in Tehachapi.We do to shop at Landcatser or Bakersfield and gas so high to at
Walmart and Castos. Tehachapi has no deasent place to shop. We need jobs and a place to shop.what is the hold
up i thought it was settled?Please do the right thing and help us we need a store.We need more jod theres not to

many here. Gas is to high to go work in landcaster or bakersfield or to go shopping on what tehachapi dont have
that we need.,

Thank

you
Leon

3/772011
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Roxanne Davis CITY OF TEHACHAP|

e e e RECEIVED.
From: DAVID VILLANUEVA [divilla@sbcglobal.net) MAR 08 2041
Sent:  Tuesday, March 08, 2011 10:03 AM )

To: Roxanne Davis COMBUNITY DEVELOPMENT
Subject: WALMART

We want WALMART---those who dont should try going to KMART and find the shelves empty.

Or other business in town with their prices so expensive.  Sure we have so many antique shops but how
many antiques can one buy

3/8/2011
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MAR & § 201
T 1T T T T - . CITY CLEE 'S OERje
THE GUERRA FAMILY gy | CRKS OFFICE
22101 Buena Vista Si.
Tehachapi, CA 93561

(661)822-6041
Kguerra@bak.rr.com

March 6, 2011

Tehachapi City Council
115 So. Robinson St.
Tehachapi, CA 93561

Dear Councilman,

My family would like to express our support for the construction of a Wal-Mart store here
in Tehachapi. The need for new jobs, tax revenues, and access to merchandise at a lower
and fair price in this area is overwhelming.

The Wal-Mart store here will help fill a gap that is quite evident. It will provide services
at a fair cost to those of us who do not have the deep pockets that some people do. Those
on a fixed income and the elderly are at the mercy of the services that are available. With
the introduction of this store it will offer other options to make our incomes stretch
farther. 1t will also keep the marketplace competitive, which will benefit all members of
the community in the long run.

Please have the foresight to weigh all the benefits, and make a decision based on the
facts. Thank you for your consideration.

Sincercly, |
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CATY OF TERACHAP!

RECEIVED
MAR § 8 2011
R 000
((/f)f”% @éﬁ/féﬁ”ﬁ/ CITY CLERK'S OFFICE

BY

600 S. Dennison -
Spece 59
Tehachapi, C4 Y3561
(661)823-1674

Afarch 6, 2017

Tehachape Cily Councitd
115 Sor Robingon St
wahﬂ,bz; CA 93567

Decr Cotncilmary

I anu wiiting to-express my sivicere and heartielt support for the
construction of a Wal-Mart storve heve in 7ehachaps: Asa
resident of the area for the last 26 yeary, I feeld that thiy stove
wownlal ber arv asset (o oy commuandy.

The esmploymeni opportunidies fov the younges people would be
good for owr youlhy as wouldd the monies that will be brovght
oo the commandly through the taxes paid by the store; The
opportuniiies for the whole comumundily o-purchase ey al a
lower cost would be conwvenieni for those seniory who-no-longer
have the abilitly (o-dyive; while still giving them some
ndependence:

Please tafke all the informalion inlo-consideration before
making adecisiory and do-whait iy best for the communddy, let
the Wal-Mart be budlt:

Sinceredy,

O N

Rl Badlerel
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CITY OF TEHACHAR
RECEIVED

L o e e e g MAR & 8 201
SAM GURRIRA
- 502 Carroll Way CITY CLERKS OFFICE
| Tehachapi, CA 93561 BY .
- Phone (661)822-3598

March 6, 2011

Tehachapi City Council
115 So. Robinson St.
Tehachapi, CA 93561

Dear Ceuncilman,

| am writing to express my support for the construction of a Wal-Mart store here in
Tehachapi. As a resident of Tehachapi since 1950, | have seen various businesses come
and go here in this town. '

| feel that this store will provide opportunities for growth that will not hinder, but will
eenhance the quality of life here in Tehachapi.

Please take all the information into consideration before making a decision, and please
consider the benefits to our community before you decide. 1feel that if we lose this
opportunity, we will regret itin the future.

Thank you for your consideration.

Sincerely,

Sam Guerra W 4 ﬁg/"/l’—‘ -

o
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Roxanne Davis

From: Steven Toombs [steventoombs@sbeglobal.net] RECE%V?CHAM
Sent:  Tuesday, March 08, 2011 7:03 PM MAH 0 g

To: Roxanne Davis couy 207
Subject: Walmart MUMTYDEVELOP

To Tehachapi City Council

t keep reading how having a Walmart in a town almost instantly turns the
area bad. Now | can possible see that in a town that is already in a bad
area or maybe in a big city surrounded by bad areas, but | consider it an
insulf to the people of the Tehachapi Valley & surrounding areas since
we are the ones that will turn into scum the instant it's built!

This store will be no worse than Kmart, Homedepot or Alberisons & | like
the people that frequent these stores. At close to $4.00 a galion for gas
WE NEED LOCAL SHOPPING not to mention it will help make are air
cleaner by keeping all those cars from driving 80 miles to shop. Also
please don't buy into the let's move it down the road because that's just a
ploy to stop the project.

Thank You

Steven E Toombs

3/9/2011
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Roxanne Davis

From: Hopper, Dawnella [dmhopper@firstam.comj

Sent:  Wednesday, March 09, 2011 10:23 AM CITY OF TEHACHAP

To: Roxanne Davis RECEIVED

Subject: We Support Walmart! MAR 0 ¢ 2015
March 9, 2011 COMMUNITY DEVELOPMENT

Tehachapi City Council
115 So. Robinson St.
Tehachapi, Ca 93561

Re: We Support Walmart
Dear City Council,

Hello,

I would like to thank you for the opportunity to write in on behalf of a supporter. My husband and 1
support a the idea of a Walmart coming to our town and delivering a much more convenient shopping
experience. [ personally dislike commuting to Bakersfield or the Antelope Valley. However, 1 support
99% of our local businesses here in Tehachapi, with the exception of Costco.

Having a Walmart in this community would not only help me, it would help hundreds of people find jobs,
with decent pay. People having jobs can buy homes. I'm in a business where home buying matters. 1
depend on it, in fact. So please, this is a huge opportunity for us here. We really need this Walmart.

Thank you,

&Ww

Dawnella Hopper
- Tehachapi, Ca
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This message may contain confidential or proprietary information intended only for the use of the
addressee(s) named above or may contain information that is legally privileged. If you are

not the intended addressee, or the person responsible for delivering it to the intended addressee,
you are hereby notified that reading, disseminating, distributing or copying this message is strictly
prohibited. If you have received this message by mistake, please immediately notify us by
replying to the message and delete the original message and any copies inmmediately thereafter.

Thank you.~
**********************$$******************************************************************

3/9/2011
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AGENDA CITY OF TEMAGHAR
RECEIVED

MAR | 4 201
March 10, 2011 CITY CLEF
SITY CLERK'S OFFICE

Letter to the Editor:

I keep reading all this talk about Walmart coming to Tehachapi and how it will take
business away from the local stores, jobs away from people and how it is going to ruin
their small town atmosphere.

First of all Tehachapi is nof the little town that these people are trying to portray it as
anymore. Albertson’s, Save Mart, Kmart, Rite Aid, Walgreens, Starbucks, McDonalds,
Jack in the Box, Sonic and all the fancy restaurants, along with Big 5, Home Depot and
all the others too numerous to mention have already made Tehachapi a big town and not
the little homey one-street town it used to be.

Secondly, if the protesters’ continue shopping in their favorite stores no businesses or
jobs will be lost. No one is forcing these people to shop at Walmart! However, the truth
be known, they probably all do their big shopping out of town anyway and probably at a
Walmart store.

I say let Walmart come; I will shop there and save mileage and money not going by not
going Bakersfield. Those who prefer not to shop there will only allow me more room in
the aisles to get around and ultimately Tehachapi will benefit from the business Walmart
brings with it.

Sincerely,

Judi
Bear Valley Springs

ce: Tehachapi City Council
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AGENDA Page 1 of |

Roxan ne Dav:s CITY OF TEHACHAPI

L.RECENED....
From: E. Huizar [ehuizar001@bak.rr.com] MAR 23 ZU'E?
Sent:  Wednesday, March 23, 2011 3:25 PM
To: Roxanne Davis COMMUNITY DEVELOPMENT
Subject: YES on Walmart

City Council,
Tehachapi residents want Walmart. Please vote Yes on Walmart.

Thank you

3/23/2011
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March 23, 2011

City of Tehacham
City Council

Regarding: Approval for Walmart in Tehachapi

[ am wriling to you because 1 can not be at the upcoming meeting regarding approval of
Walmart in Tehachapi.

I WANT WALMART !

With the rising cost of gasoline, we all need to cut our driving. 1t is {00 expensive to go
anywhere to shop, to dine, to vacation, ete. Walmart 1s the one way that | have to reduce
my costs and stay within a budget and still be able to afford the basic needs for my
househoid. We NEED Walmart in Tehachapi to be able to survive the rising economy.

As a local Relator, I have encountered many pofential buyers who are relocating {or their
jobs. 1 have had MANY of these people refuse (o even look at Tehachapi because there
is no Walmart. They see no reason to move here when they would have to drive two (2)
hours round trip just to shop at Walmart and meet their basic needs. They would rather
live closer to Walmart, no matter what other advantages Tehachapi has over other arcas.

We need to attract home owners and renters to our City to buy and rent the many vacant
homes we have here. We MUST have a Walmart to do this.

We NEED Walmart to stimulate our local economy and help attract home buyers and {11l
those vacant homes.

Please vole to APPROVE Walmart!

Vendy H@l;gerg

Realtor

Home address:
22225 McCarthy Drive
Tehachapi, CA 93561

Home Phone: 661-823-1304
Cell Phone: 661-472-9058
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CITY OF TEHACHAR]
Roxanne Davis RECEIVED
From: Dave Whalen [whalens.4@shcglobal.net] &ME e A1t

Sent: Tuesday, March 22, 2011 3:13 PM
To: Roxanne Davis

GOMMUNITY DEVELOPMENT

Subject: New Wlamart

| ask for your approval of the proposed new Walmart store in Tehachapi. | have to go to
Bakersfield to do shopping that will only be in Tehachapi if you approve this store.
Tehachapi needs the tax revenue and there are many young people that could use a
good job. Again | ask you to give the go ahead and your approval to the new Tehachapi
Walmart. Thank you.

Dave Whalen
30240 Knight Ct.

Tehachapi, CA 93561 “iiY OF TEMAGHAP!
661-821-2550 RECEIVED
Mﬁﬁ 2 b :j)‘:’ '1
COMMUNITY DEVELOPIENT

Today's US.Als;

OF THE GOVERNMENT,
BY THE GOVERNMENT,
FOR THE GOVERNMENT.

Keep your trust in God;
The government has failed.

NOT RACIST...NOT VIOLENT...JUST NOT SILENT ANY MORE!

3/22/2011
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. OF TEHACHAP!
Roxanne Davis crry RECEIVED
From: Mickie York [mickie_york@att.net] MAR 23 2011
Sent:  Wednesday, March 23, 2011 11:30 AM COMMUNITY DEVELOPMENT
To: Roxanne Davis

Subject: support Walmart

We hope that the City Council will approve the building of a Walmart SuperStore in Tehachapi. In 2
other communities in which we have lived, we have heard the same arguments against Walmart.
However, in each of those two communities, one in Sonoma County and the other in Green Valley,
Arizona, healthy competing businesses did not go out of business and the communities did not fall
apart. We drive to Bakersfield several times a month to shop for things that we either can not get in
Tehachapi or are significantly cheaper in Bakersfield. Having a Walmart here will not end those trips to
Costco or Trader Joe's and enjoying lunch there while we shop. But those trips may be less frequent

and we will shop more and dine more in Tehachapi as we shop at Walmart. Change is not easy but it is
not necessarily painful nor bad for us either. Please support the building of Walmart,

Chuck and Mickie York

28301 Preakness Drive

Stallion Springs

EMickie York

372372011



AGENDA Page I of |

Roxanne Davis
S “EY OF TEHACHAPI

From: Anna and Jim Strasheim [anj@bearvalleywireless.net] RECEWED

Sent: Tuesday, March 22, 2011 11:13 AM i Z{}ﬁ

To: Roxanne Davis MAR g 2

Subject: Walmart support COMMUNITY DEVELOPMENT
Hi there,

I can't be at the meeting about supporting Walmart, but | wanted to send you a letter offering my thoughts.

Given the incredible difficult financial times, | welcome a Walmari that will reduce the travel (and gas expenses) |
make to Bakersfield for purchases that can't be done at Kmart. | find it shocking how many items | cannot find
available at Kmart but | always seem to find them at Walmart. Looking at environmental issues, the gas
emissions that will be reduced due to less commuting would be another positive effect of the new Walmart. The
elderly in our community would probably have an easier life with more access to products as well. To be quite
frank, 1 don't even really like Walmart; | personally prefer Target or Costco. However, Walmart makes more
sense economically for many people, including myself. Looking at employment opportunities, so many jobs would
openup. This is a huge plus, given the little employment opportunities currently available.

Granted, I'm sure some people will go out of business, but | think the positives outweigh the negatives. Yet, | also
think there are people like me that will continue supporting small businesses. Take a business like On-Board
Clothing, that | have purchased many clothes from. | would continue to support them, as well as Walmart. |
would keep buying my jeans there, but perhaps | would buy hats at Walmart, | think if people are really
concerned about certain businesses closing, they will continue to shop at their favorite locations.

You guys have a tough job in making in this decision. Whatever decision you make, | will support.
Best of luck to you.

Sincerely,

Anna Strasheim

3/22/2011]
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oiTyY OF TEHACHAPE
HECEIVED
March 16, 2010 MAR 15 201
Tehachapi City Council COMMUNITY DEVELOPMERY

115 So, Robinson Street
Tehachapl, CA 93561

Aftn: Roxanne Davis
RE: Walmart
Dear City Council,

I am a resident of Stallion Springs and a supporter of the new Walmart for Tehachapi. | helieve
having a Walman will increase the value of our homes,

give tax revenue o the City of Tehachapi and create much needed jobs. | would personally like to
have another place to shop for groceries and goods

and not have to spend my money in another city where the benefit does nothing for our town.
With the gas prices rising and weather at tirmes causes

it hard to travel to another town, we could spend our money in Tehachapi and not Bakersfield or
Lancaster as | do now.

Please approve the Walmart for Tehachapi,
Thank you W )
Jackie Shelton OM&(::;
27360 Needles Ct. /
S
Z

Tehachapi, ca

B22-6218
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Roxanne Davis

From: Dave Parrish [dparrish1@bak.rr.com} RECEIVED
Sent: Saturday, March 19, 2011 6:57 PM
To: Roxanne Davis MAR 21 201

Subject: Wal-mart Support COMMUNITY DEVELOPMENT
Tehachapi City Council,

I want to express my support for the Wal-mart store in Tehachapi

I work nights and can’t be at the meeting to support Wal-mart in there efforts to build there store
Please add my name to list of supporters of Wal-mart

Thank you

David Parrish

22812 Clover Spring P1L.
Tehachapi, Ca. 93561

3/21/2011
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City ROF TEHACHAP!
Roxanne Davis ECEIVED
From: Mary Gilman [marygilman@earthlink.net] Mﬁﬁ 2 1 ng
Sent: Saturday, March 19, 2011 6:59 FM B
To: Roxanne Davis COMMUNITY DEVELOPMENT
Subject: Walmart

Walmart will be a big help for the people in Tehachapi. The people on fixed income will be able to feel more comfortable
about the cost of food and the cost of necessities because they will be able o afford them. Please allow Walmart to feel
welcome here. Sincerely, Mary Gilman
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. CHAP
From: Rita [khermansen@bak.rr.com} MAR 16 200
Sent: Wednesday, March 16, 2011 2:12 PM
OPMENT
To: Roxanne Davis CQ“MUN‘*W DEVEL

Subject: TEHACHAPI WALMART

1 am writing in sapport of the Tehachapi Walmart. I see no reason why we cannot shop Walmart and our local
business'. In Paso Robles Walmart shopping center there is also a Kehl's, JC Penney's, Payless Shoes, Kragen's Auto
Parts and many other small stores. Across the street is another shopping center with an Albertson's, Radio Shack and

oiher small shops. Walmart did not put these other stores out of business, on the contrary, it brought in more
business.

Please vote in faver of a Tehachapi Walmart. Thank you,
Kurt Hermansen
20116 Bald Mountain Dr.
Tehachapi, Ca. 93561
661-756-3065

3/16/2011
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229 G EN B SIS A
March 20, 2011
City Council
City of Tehachapi
115 South Robinson Street \ Pl
Tehachapi, CA 93561-1722 CITY OF i

ACHARY
Subject: Documentation in Support of Wal-Mart Project

Dear City Council Persons,

I submit this for your review and anatysis in support of the proposed Wal-Mart project
prior to the Speciat City Council Meeting scheduled for March 28, 2011 in the Tehachapi
High School Gymnasium.

T am an economist by education and have owned property in Tehachapi over thirty years.
I therefore had great interest in acquiring and reviewing Appendix C Economic Study of
the EIR. I was the first public member to testify at the original Planning Commission
hearing on January 10, 2011 and met with the consultant about his report following the
hearing.

The purpose of this brief letter is to focus your attention an important issue discovered at
that time, plus 1 wish to make a few additional comments.

The Economic Study was prepared by the Natelson Dale Group (TNDG) of Yorba Linda
who was represented at the bearing by Mr. Roger A. Dale, Managing Principle.
Although he concludes his report by stating

For the reasons discussed above, a closed supermarket and/or a closed Kmart store are
unlikely to be subject to extended vacancy. Under these circumstances, the property
owners would have a strong economic incentive to maintain the buildings ina condition
suitable for re-tenanting.”

Meaning, he makes a negative finding vnder CEQA that this project would not produce
urban decay.

However, he begins his report by stating

The Wal-Mart grocery component will potentially cause one of the existing supermarkets
in Tehachapi to close.”

This assertion is based in part on the consultant's assumptions that the vast majority of
Wal-Mart grocery sales would be diverted from existing supermarkets in the City. They
write
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Tehachapi Is in a relatively isolated area, and its residents are not likely lo travel io
surrounding areas for purchasing goods in these (food) categories. Based on analysis of
available sales tax data, TND(G estimates that the two existing supermarkets in
Tehachapi currently capture approximately 78% of the overall Food category sales (see
Appendix C). The balance of sales in the overall Food category accrues to smaller
convenience and specialty markets.”

In other words, TNDG asserts that all food demand is met locally. They state that
although they assumed that there was a significant amount of "demand leakage" of
general merchandise sales to stores outside of Tehachapi, there was no demand leakage
assumed for the food category. I met with Roger Dale after the hearing and he
confirmed my observation. He then went on to add that after listening to my testimony
and the testimony of many others on the night of January 10, 2011, he would have
adjusted his figures and realized that a significani amount of food demand is already
being supplied by Wal-Mart-in Palmdale and Bakersfield, as well as Winco and Costco.

Furthermore, no new supermarket has been developed in Tehachapi since 1994 while the
number of households in the trade area has grown by 48% during that time.* We need
another supermarket in Tehachapi and we need it to be a discount market.

I would like to close by maker another ebservation about competition and economic
development. No one can be certain of which businesses thrive and which fail and why.
There has been some discussion about "Wal-Mart will put the Radio Shack out of
business."” Well there are Radio Shacks located 1.42 miles and 0.81 miles from Wal-
Marts in Palmdale and Bakersfield, respectively and they have not gone out of business.
And although citizens groups have every right to weigh in on this matter, the sight of one
local businessman putting up all the funds to try and block the will of the people and
prevent existing land owners from bringing their propesties to their highest and best use
harkens back to one of the worst ‘traditions of old Tehachapi:' a local business owner
trying to make sure no new business comes to town. It is restraint of trade and anti-
competitive and I though we had progressed beyond that mentality.

Respectfully,

g%}?earson

gwpearson_2000@yahoo.com
25101 Bear Valley Rd. PMRB 359
Tehachapi, CA 93561

cc Gregg Garrett, City Manager; David James, Community Development Director
References:
“Walmart EIR, Appendix C Economic Study, 11/4/09. p. 17 (90 of 1511 in pdf)
%bid., p. 5 (78 of 1511 in pdf)
1b1d , P27 (100 of 1511 in pdf)
9ibid., p. 8 (81 of 1511 in pdf)

2
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Cy o+
Roxanne Davis W}'EHACH 2y
From: tdykes@bak.rr.com P
Sent: Tuesday, March 22, 2011 9:15 AM HAk 2 < 281
To: Roxanne Davis o
Subject: RE:WalMart - OMMUNIWDEVELQPMQM?

To the Council Members,

My hushand and | are retired and live in Golden Hills, outside of the city limits. We are both STRONG Supporters of the
proposed WalMart in Tehachapi. Not only for the obvious , tax revenue it would bring to the city, but the convenience it
would be to not have to travel, especially to another county or city, With fuel continuing to go up, and the price of food
going up, it would be so nice to see our tax dollars remain here.

As far as the Tehachapi First group goes, they are not totally honest in their advertisements. | know first hand about
some cilies they listed in their ads. Such as Turlock. We lived there for twenty years and they do have a Walmart. They
opted not to have a Super Walmart because they already had a Walmart. | know because | worked there for a year, as a
second job, fo supplement my income from the school | was employed at. It was a positive experience for me. So it will
heip those who chose to work there and the community. And Turlock has a historic downtown section, and it has many
shops, restaurants, banks, jewelry stores, etc. All are doing well.

Stores come and go. Sometimes if's because of management problems, sometimes economic issues, but our downtown
section will survive, and it will help our economy at the same time. One cannot blame a single store for others who do not
make it. One must be creative in running a business.

Think outside the box!

I do hope that our city workers are not slandered again as in the past. These are the people who get up in the middle of
the night and plow your streets and roads, who help when your sewer has issues, who provide essential services to the
people of Tehachapi. Please , these people need to be recognized for their hard work, not slandered. Those who do are
really grasping at straws!

Thank you so much for your servicel
Terry and Tony Dykes
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Roxanne Davis

From: Nena Hsieh Thornburg [nhihornburg@yahoo.com] CiTy gggggégH
Sent:  Wednesday, March 23, 2011 2:12 PM .

To: Roxanne Davis %ﬁﬁ 24 2[]??
Subject: Support of Walmart in Tehachapi COMMUNITY DEVELOPMENT

Dear Council member ,

I am writing in support of the proposed Tehachapi Wal-mart store. As a person who has been
unemployed for the past 8 months, Wal-mart in Tehachapi will provide significant number of
jobs for people like me. 1t will also provide a larger selection of goods and services at a lower
price, something my family desperately need now more than ever with our diminished
household income. In addition, Wal-Mart will provide a new and substantial source of tax
revenue for our local community while providing a significant number of construction jobs as a
contributor.

] am unable to attend the City Council hearing Monday, March 28, 2011, at 6:00 p.m. | hope
for the City Council's continual support to approve bringing Wal-Mart to our community.

Sincerely,
Nena Thornburg

3/24/2011
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March 28, 2011 U IEHACHAR

Tehachapi City Council
Tehachapi, CA

Dear City Council,

1 am concerned about the Walmart Project’s use of scarce water in our City. The EIR’s
discussion of “cumulative impacts” to the groundwater basin does not consider all future
groundwater pumping demands, and does not show what the actual available groundwater supply
is likely to be. The analysis considers only the future pumping required by the 14 additional
future projects projected to be constructed in the project’s traffic study area. The problem is the
traffic study area includes only the immediate vicinity of the project and is only a small fraction
of the groundwater basin. Future pumping from the entire aquifer should have been considered,
since this pumping will also affect the availability of groundwater and potential impacts such as
overdrafting. The EIR provides no basis for limiting demand analysis to the traffic study area,
and there is no logical reason to do so.

Furthermore, the cumulative analysis only considers the future pumping required by projects
expected to be constructed by 2011. The selection of the 14 projects to include in the analysis
was based on the expectation that they may be built out by the year 2011, which was the year the
project was expected to open. The EIR does not evaluate cumulative effects of increased
groundwater demand from projects developed affer 2011. Clearly the project will require water
over the long term, and the EIR’s analysis of cumulative impacts should have considered water
demand and supply over the long term.

Future growth in the area served by the groundwater basin cannot be accommodated by available
groundwater. Although neither the City nor the Techachapi-Cummings County Water District
has prepared an Urban Water Management Plan, the City’s General Plan acknowledges that there
will be a groundwater shortage due to future growth. The General Plan states that City’s share of
the adjudicated groundwater will not accommodate projected growth after 1999, and that the
City will then be reliant on uncertain purchases of water from an exchange pool. Furthermore,
the cumulative impact analysis is based on the assumption that the unallocated groundwater or
allowable additional extractions available as of a single point in time, December 2009, reliably
represent the future available groundwater supply. The EIR fails to explain how this snapshot of
available supply provides an adequate discussion of future water supplies. The EIR must be
revised to correct these problems, as well as the problems raised by others, which I join.

Sincerely,

,éf%ﬁ,w /5@7%«&077,_



IS a Chuck Jessup 6851-822-3650

AGENDA
' \fﬁ \; {-\,E- ‘i ad‘ A Y
City of Tehachapi March 23, 2011 SR
City Council and City Manager FAX 822-8559

115 S. Robinson St
Tehachapi, CA 93561

RE: Request City Council stop Walmart from destroying our commumity

Dear Council members and City Manager,

{ am sending you this letier requesting each and every one of you voie to STOP the proposed Walmart from invad-
ing and destroying our community. The misguided claim of addittonal jobs and tax revenues being gencrated by
this store are inaccurate. ‘Walmart has a proven track record in small towns like ours. They come with endless
promises of low prices, new jobs and a vast selection of products. Once this goliath takes hold in a conumunity
and quietly destroys it's competition, the prices go up and the merchandise variety namrows. The new jobs and tax
revenue are minimal to what was destroyed by other merchants ceasing operation.

‘The negative impact on our citizens will be great. Why is this? Simoke and mirrors and CORPORATE GREED!
We don't need or want the additional 24 hour traffic, noise, ait/water pollation, congestion, more stop lights and the
attractien of people to our community whose best interest may not be ours. Tebachapi and the surrounding area is
niot like other areas. We don't have the 30,000 people needed to support 2 healthy cross section of business,

Many of us have grown up here, but many more have moved here because of the rural, rustic mountain atmos-
phere, Now Walmart wants to make Tehachapi ook like everyone else.  Sorcy, but I don't want this.

Please take the appropriate action to stop this project from going forward-our community deserves it.

ReSpectful,l_y yours,
rd

Citizen of Tehachapi or the surrounding arca
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(Letters in opposition)
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CITY OF TEHACHAPI
RECEIVED

FEB 01 201
COMMUNITY DEVELOPMENT

February 1, 2011

Planning Commission of Tehachapi
David James

I am writing this instead of getting up at the open public meeting last night because 1 tend
to get very emotional about our town. I listened on both sides, but I am opposed to
having Wal-Mart come into our town at all, on either or all sites.

I have lived up here for 31 years, but have been coming to Tehachapi since 1974. We
came here to raise our two daughters. Tehachapi was a great place to raise our children.
My Youngest traveled the world while her husband was in the Air Force, but they too
setiled back here to raise their children. My son-in-law chose to serve and to protect
Tehachapi being a Tehachapi Fireman (Kern County).

[ have owned a retail store for 16 years and my husband owns his own business for the 31
years we have been here. We have seen lots of changes to Tehachapi, some for the good
and some for the bad. The location where my business is, had an old farm house on it, it
saddened me when they tore it down. They at lease faced the new building towards the
intersection!

When we first moved up here the community had a feel of a western mountain motif. 1
remember when the down town changed their facade to Western theme, George
Koutrolus, changed his building on the Tehachapi main boulevard to match the south
western theme. What happen to that theme? All the buildings that have been let in since
then do not have any themes. I see the Planning commission has been money hungry to
let any developer in with their own theme and not even keep our original criteria’s. This
town looks like a hodge podge of buildings. My husband and I have traveled over the
years and we have seen beautiful little towns that have a plan. They have kept with their
plans and keep the small town atmosphere and still grown with the times.

Tehachapi Planning Commission has sold us out years ago!! David James, I questioned
you years ago aboui the Tehachapi Junction complex where Starbuck/Pacinos is located.
Before they even poured concrete I questioned you why they are the putting the building
backwards, When everyone enters our town the first thing they are going to see is the
back of a strip mall. Your answer “it will be beautiful and when they finish it with the
landscaping it will be beautiful”. Bulll! I despise that building, it is an eyesore! Every
time I go by it I am reminded how our Planning Commission has taking care of us and
making decisions for us. 1will not set by and have you screw up our town!!

I watched and listened to your presentation last night. 1 listen to you again tell me why
you positioned Tehachapi Junction complex they way it is today, you all were planning a
big box store to come into our town. The way you have Wal-Mart positioned on Tucker
is the same as you have for Kmart. Don’t you guys get it! Look at Kmart the way it is
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positioned on Tehachapi Boulevard. When you’re coming from the Golden Hills
direction and you see the back and side of the building. That is ugly!! They could have
faced the front of the building towards Tehachapi Boulevard; we would not have to see
the back or the empty side of the building. Don’t you have any since of pride for
Tehachapi, or are you just looking at dollar signs. Idon’t what to see the back and side
of Wal-Mart when you drive down Tucker Road.

1’m not in favor of baving Wal-Mart the giant mega corporation come to our town. The
jobs you think that are coming with Wal-Mart will be a wash, when other businesses
close, they will bring in their own people. You need to stop, think and listen to people,
you are representing them, not for your own gain!

I have customers come into my shop, they have just moved up here in the last 15 years
and they complain there is no shopping here. Iask them why did you move up here?
They tell me they liked the smail town atmosphere. Then [ tell them, If you don’t like not
having any shopping you need to move back, they again say they had to get out of the big
cities, Well don’t make our town a big city!

Look at Temecula, California. I have been going though Temecula for the past 40 years,
on our way fo visit my grandmother in San Diego. We always stopped in the small
western town to get a bite to eat. In the last twenty years that town let in all the big box

 stores and shopping mall in, it is nothing like the small western town it started off to be,
Is that what we want Tehachapi to be? I may not live here till the day I die, but I care
about Tehachapi that I have called home for over 30 years, I may not be a native of
Tehachapi, but have lived here long enough to care. The sign that you have on your
banner” Respecting the past and planning our future™. No you are not respecting the past
and you do not care about our future!! You only care about the city coflers!!! The money
that will come in, not the garbage that comes along with Wal-Mart!!

Please consider all the ramifications that come along with a huge mega giant corporation!
Why are we lowering our standards to Wal-mart? YOU HAVE OUR FUTURE IN
YOUR HANDS!!

usiness owneg
Resident
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Tehachapi City Council: Linda Vernon, Shane Reed, Susan Wiggins, Ed Grimes, Phil Smith
115 South Robinson St.
Tehachapi, CA 93561

February 1, 2011 RE: PROPOSED WALMART

I am a new resident in Tehachapi, having moved from Lancaster, California. | lived in Lancaster
from 1991 untiii Octobher 2010. | was unable to attend the meeting at the high school regarding
the building of a Walmart in Tehachapi, on Tucker Road.

t am very opposed to putting a Walmart in this quaint little town for so many reasons. | moved
from Lancaster/Palmdale just four months ago to get away from the big city atmosphere,
where they have three Walmart stores, and will be building another one ten miles from their
newest Walmart location.

| found out this morning that the council approved the project. 1 am livid, disgusted,
disappointed and not surprised. Since my voice was not heard, as | am sure most of the people
who oppose this project were also not heard, please hear this: WHAT A LOUSY LOCATION FOR
YOUR NEW WALMART!

Tucker Road is too busy as it is, and it is becoming hard to maneuver, as well as dangerous.
There is a huge parcel of land that is for sale next to the Love’s Truck station. That site offers
much better access and it is not so far out that the shoppers who want to come into town can
easily do so. Trade properties, offer a bigger tax incentive, or other strategy to move the
building site somewhere else. Also, please do not allow Walmart to put a big sign in the sky.
We already have one of those here in Tehachapi; what a blight.

| will not be shopping in the new Walmart. | have never liked Walmart for a handful of reasons.
| will shop at K-Mart, until they are forced to close, and then | will take the rest of my business
to Bakersfield. | pray the council will never entertain other big box retail establishments. |
cannot believe | am being exposed again to the type of city government that is more concerned
with tax dollars than with keeping their small town small.

Why was this issue not put to a resident vote? Things would have been much different, but |
suppose you already know that.

CITY OF TEHACHAPI
RECEIVED
- Carla Rusnak
FEB 0 7 20 23350 Lakeview Dr.
COMMUNITY DEVELOPMENY Tehachapi, CA 93561

661-821-2204
cc: Walmart Home Office
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AGENDA CITY OF TEHACHAP!
RECEIVED

The Honorable Ed Grimes, Mayor CITY CLERK'S OFFICE
City Council BY -
City of Tehachapi

115 S. Robinson

Fehachapi, CA 93561 February 17, 2011

Re: Proposed WalMart - Tehachapi, CA
Dear Mr. Mayor and City Council:

I have been the owner for the last 13 years of the Tehachapi Towne Center at
Tucker and Valley Blvd. where the Save Mart store is located. Our 88,405 square
foot center is anchored by Save Mart and Rite Ald (SM and RA are NOT owned by me)
and we have 36,008 square feet of in-line shops and pads (owned by me). We
currently have 1,818 square feet of vacant space, which amounts to a 5.04%
vacancy factor for the in-line space. Given the current economic recession
several of our tenants are struggling, and we expect that an additional 5,000
square feet of space will become vacant by the end of this year. In spite of
offering very favorable lease rates, the economic climate has made it very
difficult to attract new tenants to the center.

We have now learned that a 165,000 square foot Wal-Mart Supercenter is proposed,
and their economic impact report suggests that either Save Mart or Albertson's is
at risk of closure when the Wal-Mart opens. However, the economic impact report
(“EIR”) indicates there is significant unmet potential for new retail, such that
the supermarket space should be easily refilled. As an experienced commercial
landlord I would like to set the record straight on several counts.

1. The loss of Save Mart would be a severe blow to the continued viability of my
center. Save Mart provides the foot traffic for many of the smaller tenants, and
these tenants would be put at risk of closure if Save Mart closes. Moreover, one
of my tenants, 4408 SF, has a co-tenancy clause, which allows them to terminate
their lease if Save Mart closes. With Save Mart closed and several other tenants
leaving, the vacancy in the center could exceed 50%, a number which would make
the center unviable.

2. One of the anchors, Rite Aid, and two of our in-line tenants, Blockbuster and
Sears, have been experiencing company-wide problems. This has made the
management of these companies take a very close look at closing any unprofitable
units. The addition of a large Wal-Mart selling many of the items found in these
three stores will put all three at risk of closure.

3. The EIR suggests that there are a number of retailers who would like to locate
in Tehechapi such as; TJ Maxx, Marshalls, Staples, PetSmart and Ross, Our
marketing team (CBRE) would be surprised to hear of such a demand. We have had
to reduce rental rates significantly in the past two years to even get any
interest in our two vacancies. Yet, we have still been unable to find viable
tenants for even the smaller spaces. Realistically, it could take years to
replace the lost square footage from this event.
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Page 2
February 17, 2011

4, Replacing stores of over 10,000 square feet is very difficult because of the
limited pool of available large tenants, and the since the majority of smaller
tenants require space with 60 to 80 feet of depth - significantly less than at
Save Mart or Rite Aid.

5. Tehachapi has restrictions on the amount of future growth due to limitations
on the availability of water and sewage capacity. These limitations will
restrict future population growth to about 5,000, which will also reduce future
retail demand.

The only conclusion that can be reached concerning the impacts from a Wal-Mart
Supercenter is that several existing anchor stores will close and replacing these
tenants will be extremely difficult. Speaking for Tehachapi Towne Center, it is
clear that the addition of the Wal-Mart Supercenter will create a vacancy problem
at our center that will impact our ability to properly maintain the center and
lead to long term urban decay.

Sincerely,

Earle J. Gibbons - Member
Tehachapi Towne Center, LLC
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Roxanne Davis CITY OF TEHACHAP!

From: Ashley Whitmore 8
Sent: Monday, February 28, 2011 7:44 AM FE% 2 zm‘é

To: Roxanne Davis COMMUNITY DEVELOPMENT
Subject: FW: No Walmart

From: Carla Rusnak [mailto:medtran30@yahoo.com]
Sent: Thursday, February 24, 2011 9:00 AM

To: Ashley Whitmore

Subject: No Walmart

Please forward this to Shane Reed and all ¢city council members.
Attention City Council Members:

Please do not approve the Walmart plan. [ want my small town to retain it's small town look, feel,
atmosphere, etc. The Jocation is wrong too. Proposed store location should be on the other side of the
freeway, or down by the Love's Truck stop. The whole thing 1s wrong. 1 am concerned about the EIR
results as well. I'm sure I do not need to list all of the reasons why I do not support this action, you have
heard them all as they are the same as the other non-supporter's reasons. 1f you approve the Walmart,
you could encourage them to sell the property to the city, then to purchase the land elsewhere. We drive
from Bear Valley to get to the 58 to get to work. What a nightmare this will be if Walmart is on
Tucker! My husband has to drive this for another 12 years until retirement. I cannot even fathom how
frustrating that will be for him and all the other people who have to get off the mountain every day - and
we do not want more roads built to accommodate the increased traftic. 1 will not shop at the Walmart. |
will patronize the stores that are here and that are adequate for our population. 1 don't mind driving to
Bakersfield for other things - I chose to move into a small town and that 1s one of the sacrifices you
make for that priviledge.

Do not assume there are fewer non-supporters than supporters of this proposal. Getting our voices heard
is taking some effort apparently.

Carla Rusnak

23350 Lakeview Dr.
Tehachapi, CA 93561

2/28/2011
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To: Mayor Ed Grimes
Tehachapi, City Hall
115 South Robinson St.
Tehachapi, CA 93561

1 am writing to you to ask you to reconsider your stance on approving Wal-Mart in our
town. I realize that it will increase the tax revenue for the city, but if you will be so kind
as to read what I have included in with this letter, you will find that the facts contradict
any long-term profit for the city of Tehachapi. I have highlighted the pertinent
information for you, but would appreciate it if you took the time to read it in its entirety.

On a more personal level, I like most people in Tehachapi moved here to get away from
the noise, pollution, crime & traffic.

Let me ask you a question. When you go into to town to do your shopping, what do you
see? When I go into town, I always see friends and neighbors standing in the isles talking
and catching up on each other’s lives. I always loved that about this town. If you vote in
Walmart, that will stop. If you do this, eventually you will go into town to go shopping
and you won’t recognize anyone, nor will you see the friendly chatiing in the stores. We
will become just another part of another big city. Those friendly people will move. 1
know, because 1 am one of those people that you see.

If you must have a Walmart in our town, then why not deny this location for a Walmart
and suggest that they buy and build next to “Love’s” truck stop. They would get not only
the business from the local residence that want a Walmart, but also the business of the
freeway travelers. There must be a way legally that you could attach this location to the
revenue in Tehachapi. I know that you would get much less resistance from the
community.

Sincerely,

Nancy Jo Thompson
21201 Pegasus St.
Tehachapi, Ca. 93561
dont@west.nel
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FOR PUBLIC POLICY

DMI Testimony before the NYC Council:
When Wal-Mart Comes to Town - The
Effect on Small Businesses and
Communities

e

LA T

Delivered by John Petro, Urban Policy Analyst, before the New York City Council
Committees on Small Business, Economic Development, and Community
Developmenton February 3, 2011.

by John Petro

Email John
More by John Petro Thank you for inviting me to testify today. My name is John Petro, and 't an
More on New York urban policy analyst at the Drum Major Institute for Public Policy, a non-partisan

think-tank based in New York City. I study and write on New York City policy and
study municipal-level policies from across the couniry.

The question at hand today is what effect would Walmart have on small businesses
and local communities if a store were to open in New York City. Walmart’s poor
record on complying with labor laws and its ongoing sexual discrirmination suit are
troublesome enough, but are there any community benefits associated with the
retail chain that will outweigh Walmart’s negative reputation?

Supporters of Walmart often emphasize the need for jobs as a reason to welcome
Walmart stores, but the research suggests that these stores barely create more jobs
than are destroyed in the local community, and some studies suggest that more
jobs are destroyed by a new Walmart than are created. A study published in the
Review of Economics and Statistics from 2005 found that in counties where a new
Walmart store is built, there is a net increase of 100 retail jobs within the first
year.[1] However, over the next five years, fifty of those jobs disappear as, the
authors say, “some small and medinm-sized retail establishments close.” In
addition, the authors found that the number of wholesaling jobs decreases by 2o
jobs over those same five years. So, although 100 jobs were created initially,
seventy jobs in retail or wholesaling were lost within the following five years.

A more recent study found that Walmart’s job-killing effects were larger than
originally thought. Published by the Institute for the Study of Labor in Bonn,
Germany in 2007, the report controls for variables that may have biased earlier
studies by giving them more favorable retail emnployment figures.[2] This study
found that for every new job created at Walmart, 1.4 jobs retail jobs are lost in the
county where a siew store was Iocated. Keep in mind, the authors in this report
didn’t find that overall retail employment dropped after the store opened, but that
retail emaployment was lower relative to what it would have been, based on retail
job growth in that county in the years leading up to the store opening,

Lof 3 2/24/11 2:26 PM
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Both of these studies looked at data from stores across the country, most of which
are in rural or suburban locations. A study from the Center for Urban Research and
Learning at Layola University examines the effect of a single store opening in an
urban area, the 2006 opening of Walmart on Chicago’s west side.[3]The authors
iooked at employment in the zip code where the store was located as well as
adjoining zip codes. They found that there was a “modest” increase in the zip code
in which the Walmart store was located, but that retail employment trends in
neighboring zip codes showed a “negative effect” after the Walmart opened.

Based on this evidence, if 2 Walmart store opens in New York City we should
expect a small increase in the number of retail workers initially, with the nunber of
retail jobs sinking back to their prior level or even below the expected rate of
growth over the next several years. In the case of the Chicago Walmart,
neighboring counties experienced a decrease in the number of retail jobs after
Walmart opened. Plus, sales tax data from Chicago suggest that there was no
observable increase in sales tax revenue after the store there opened.

Walmart stores seem to displace economic activity rather than create it, and
therefore are not very effective economic development engines. Walmart stores are
actually correlated with higher poverty rates. A study found that in counties that
had a higher number of Walmarts or added the most new Walmart stores between
1987 an 1998 actually experienced larger increases in family poverty rates than
those with fewer Walmarts.[4] Each new Walmart was associated with a 0.2
percent increase in the county poverty level,

That’s not surprising considering that new Walmart stores tend to drive down
wages for workers in the community. For instance, a study from UC Berkeley’s
Center for Labor Research and Education found that a new Walmart store lowered
the average retail wage in the county by between 0.5 and 0.9 percent.[5]

The effect of Walmart in Brooklyn may not have an effect of that magnitude, given
that Kings County has over 2.2 million people. But Walmart’s average retail wage
in New York State, as listed on its website, is still $1,600 less than the average retail
wage in Kings County (Walmart average wage, at $12.21 an hour, 40 hours per
week for 52 weeks, is $25,369). So if Walmart was to build a store in Brooklyn, the
wages paid at the store would undercut the average retail wage in the community.

1 just want to make two more point before closing. First, do not trust any deal made
with Walmart representatives unless you get it in writing. According to newspaper
accounts, the Chicago Board of Aldermen gave Walmart its approval for a second
Chicago store based at least in part on the presumption that they had a deal with
Walmart for higher wages. But shortly after the store was approved Walmart
announced that there was, in fact, no deal.

Second, the choice presented to you by Walmart supporters, the choice between
low-paying jobs and no jobs, is a false one. There are other successful retailers that
pay good wages and still create jobs for New Yorkers. New York has many
successful industries that provide living-wage jobs to its workers, like film and
television production. And even service industry jobs can be made into good jobs
without hurting the growth of that sector, like in New York’s hotel industry. Within

of 3 2024711 2:26 PM
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retail, there are also employers that pay their workers living wages. The vision
should be transforming the retail sector into a one that continues to grow while
providing good-paying jobs. Introducing a low-wage retail employer will make it
that much more difficult to turn New York’s growing retail sector jobs into jobs that
will allow families to climb out of poverty. New Yorkers need jobs, but they need
good jobs from good employers.

The bottom line is: Walmart’s record of labor abuses, and the fact that the largest
sexual diserimination suit in history is currently pending against the company,
should give City Council members pause. The evidence shows that Walmart is a job
killer, not a job creator as their community relations department suggests.

{1] Emek Basker, 2005. “Job Creation or Destruction? Labor Market Effects of
Wal-Mart Expansion,” The Review of Econonics and Statistics, Vol. 87, No. 1.

[2] David Neumark, Junfu Zhang, and Stephen Ciccarella, 2007. “The Effects of
Wal-mart on: Local Labor Markets,” Institute for the Study of Labor Discussion
Paper Series, IZA DP No. 2545. Institute for the Study of Labor, Bonn, Germany.

{3] Julie Davis, David Merriman, Lucia Samayoa, Brian Flanagan, Ron Baiman,
and Joe Persky, 2009. The Impact of an Urban Wal-Mart Store on Area
Businesses: An evaluation of one Chicago neighborhood’s experience. Center for
Urban Research and Learning, Layola University Chicago.

[4] Stephen J. Goetz and Hema Swamintham, 2004. Wal-Mart and County-Wide
Poverty. Pennsylvania State University, Department of Agricultural Economics and
Rural Sociology, Staff Paper No. 371.

{slArindrajit Dube, T, William Lester, and Barry Eidlin, 2007. A Downward Push:
The impact of Wal-Mart stores on retail wages and benefits. UC Berkeley Center for
Labor Research and Education.

John Petro
February 3, 2011

bof 3 2024111 2:26 PM
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Sprawl-Busters reported on July 5, 2010 that consultants hired by the city of Tehachapi
had warned the city that if a 165,000 sf. Wal-Mart superstore was built, there would be a
downside to the retail sector.

f According to the Draft Environmental Impact Report {DEIR), which is almost 600 pages *
- fong, a new Wal-Mart will kill off one of the city’s two existing grocery stores, and likel )
. force the existing Kmart to go out of business. P

As the Tehachapi News has reported, a new Wal-Mart “will bring economic hardship
upon some existing stores.” The proposed store has 34,293 s f. of grocery space, and this
could have a severe impact on either the existing Albertson’s or Save Mart. “The Wal-
Mart grocery component will potentiaily cause one of the existing supermarkets in
Tehachapi to close,” the consultants concluded.

The news was not much better for Kmart. “The existing Tehachapi Kmart store is likely
to be vulnerable to new competition,” the report concluded. Tehachapi’s current square
footage devoted to groceries is 93,566 square feet. Adding a Wal-Mart grocery section at
34293 s£. represents a sudden increase in capacity of 37%.

“Given the relatively modest growth in citywide grocery demand over the next several
years,” the DEIR said, “only a small portion of Wal-Mart’s grocery sales would be
supported by incremental demand. The vast majority of Wal-Mart’s grocery sales would
be diverted from existing supermarkets in the City...the proposed project could
potentially cause one of the existing supermarkets in Tehachapi to close, given that the
combined sales volumes of the two existing supermarkets would fall 35 percent from the
existing level with the entry of the Wal-Mart store in 2011.”

Wal-Mart took exception with these conclusions. “We disagree with the finding of the
EIR when it comes to store closures,” a Wal-Mart spokesman said. “Studies have shown
that the presence of Wal-Mart provides positive economic benefits to the cities, the local
economy and to neighboring businesses.”

Kmart shrugged off the bad news. “Retailing is a competitive business,” said a
spokesman for Sears Holding Company, which owns Kmart. “We are always in
proximity to each other.” But the countryside is littered with dead Kmarts, many of which
have been filled by other competitors—including Wal-Mart.
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Several weeks ago, a group called the Walmart community Action Network sent out a
mailer to people in the Tehachapi area that proudly said that Walmart’s "full-time hourly
wage is $12.28 per hour as of July 2010." How does this wage compare with wages at our
two local grocery stores, one of which, the Environmental Impact Report for the Walmart
project says, a Walmart Supercenter will almost certainly drive out of business?

The web pages listed below provide interesting comparisons between Walmart,
Albertsons, and Save Mart wages. According to the website, though Albertsons workers
make a median wage of $9.14 an hour in years 1-4 and Walmart workers make $9.40 an
hour, in years 5-9, Albertsons workers make a median wage of $15 .46 an hour, while
‘Walmart workers make only $10.87 an hour.

In years 15-19, Albertsons workers make a median wage of $16.22 an hour, while
Walmart workers make only $12.39 an hour in years 10-19.

After 20 years or more, Albertsons workers make $16.38 an hour, while Walmart
workers get a median raise of 40 cents - up to $12.79 an hour.

For Savemart the wages listed are as follows: Years 1-4, $10.32 an hour; Years 5-9,
$15 47 an hour; years 10-19, $20.08 an hour; and years 20 and up, $21.38 an hour.

It appears, then, that the $12.28 per hour the Tehachapi Walmart proinises to pay is the
top of the payscale for full-time worker in our area,

What do we learn from this? That Walmart's Every Day Low Prices depend on every day
low wages.
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CITY OF TEHACHAP}
RECEIVED

FEB 2 8 201
To: Planning Commissioner Marisa Folse _
115 South Robinson St. COMMUNITY DEVELOPMENT

Tehachapi, Ca. 93561

I want to thank you for voting against the plans for a Walmart in our town. [ believe that
you are the only one on the commission who heard the people as a whole, and we
appreciate you.

I have included a letter that I have sent to the other Planning Commissioners of
Tehachapi. My proposal is probably different from other’s as it would probably appease
most who are for and against having a Walmart in town. Of course, there will always be
some who will never be happy. But I believe that this proposal will be met with much
less resistance, with the exception of Walmart and the City Council.

1 ask that you consider this, should the decision of approving the plans of another
Walmart come back to the desk of you and your board members.

Thank you for your time.

Sincerely,
Nancy Jo Thompson

21201 Pegasus St.
Tehachapi, Ca. 93561
dont@west.net
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CITY OF TeH A
RECEIVEG

| o FEB 2 8 201
To: Planning Commissioner Kim Nixon
115 South Robinson St. COMMUNITY DEVEL opygen
Tehachapi, Ca. 93561

] am writing to you to ask you to reconsider your stance on the plan approval for Wal-
Mart in our town. I would like you to consider the following option in this regard.

If we must have a Walmart in our town, then why not deny THIS focation for a Walmart
and suggest that they buy and build next to “Love’s” truck stop, Home Depot or the Post
Office. They would get not only the business from the local residence that want a
Walmart, but also the business of the freeway travelers. I know that you would get much
less resistance from the community. I have spoken to many who are against having a
Walmart in Tebachapi. Every single one of them said that even though they would prefer
that Walmart not be in Tehachapi, it would be more acceptable for them if it weren’t built
in town. This would also alleviate the traffic problem & lower the crime level in town.

I would further request that wherever the Walmart be built, should it be approved, the
planning department should insist that they have “Dark Sky” friendly outside lights. I
realize that, other than the Parks Department, the other businesses in town are already
complying with these standards.

Walmart should be required to have a 12 foot wall surrounding their structure, not a six
foot wall as proposed. This had been done in other towns that they have come into.

Watmart should be required to pay for installation of double paned windows for all
surrounding homes. This had been done in other towns that they have come into.

Walmart should not be open 24 hours. This will only cause an even more increase in
crime and doesn’t seem cost effective for such a small town. Opening at 6am and closing
at 10 pm should be sufficient.

Lastly, I would like you to google “Crime and Walmart” to the following website, which
gives you some facts about crime and Walmart: Crime and Wal-Mart — “Is Wal-Maut
Safe?”

I ask you to consider my suggestion of not bringing Walmart into town, but rather place it
outside of town. This decision will affect all of us and our children and future family
members.

Sincerely,

Nancy Jo Thompson
21201 Pegasus St.
Tehachapi, Ca. 93561
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Sprawl-Busters reported on July 5, 2010 that consultants hired by the city of Teha(@w NITY :
had warned the city that if a 165,000 sf. Wal-Mart superstore was built, there would be RNITY DEVELOPMENT

downside to the retail sector.

According to the Draft Environmental Impact Report (DEIR), which is almost 600 pages
long, a new Wal-Mart will kill off one of the city’s two existing grocery stores, and likely
force the existing Kmart to go out of business.

As the Tehachapi News has reported, a new Wal-Mart “will bring economic hardship
upon some existing stores.” The proposed store has 34,293 s.f. of grocery space, and this
could have a severe impact on either the existing Albertson’s or Save Mart, “The Wal-
Mart grocery component will potentially cause one of the existing supermarkets in
Tehachapi to close,” the consultants concluded.

The news was not much better for Kmart. “The existing Tehachapi Kmart store is likely
to be vulnerable to new competition,” the report concluded. Tehachapi’s current square
footage devoted to groceries is 93,566 square feet. Adding a Wal-Mart grocery section at
34,293 s f. represents a sudden increase in capacity of 37%.

“Given the relatively modest growth in citywide grocery demand over the next several
years,” the DEIR said, “only a small portion of Wal-Mart’s grocery sales would be
supported by incremental demand. The vast majority of Wal-Mart’s grocery sales would
be diverted from existing supermarkets in the City...the proposed project could
potentially cause one of the existing supermarkets in Tehachapi to close, given that the
combined sales volumes of the two existing supermarkets would fall 35 percent from the
existing level with the entry of the Wal-Mart store in 2011.”

Wal-Mart took exception with these conclusions. “We disagree with the finding of the
EIR when it comes to store closures,” a Wal-Mart spokesman said. “Studies have shown
that the presence of Wal-Mart provides positive economic benefits to the cities, the local
economy and to neighboring businesses.”

Kmart shrugged off the bad news. “Retailing is a competitive business,” said a
spokesman for Sears Holding Company, which owns Kmart. “We are always in
proximity to each other.” But the countryside is littered with dead Kmarts, many of which
have been filled by other competitors—including Wal-Mart.
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The web pages listed below provide interesting comparisons between Walmart,
Albertsons, and Save Mart wages. According to the website, though Albertsons workers
make a median wage of $9.14 an hour in years 1-4 and Walmart workers make $9.40 an
hour, in years 5-9, Albertsons workers make a median wage of $15.46 an hour, while
Walmart workers make only $10.87 an hour,

In years 15-19, Albertsons workers make a median wage of $16.22 an hour, while
Walmart workers make only $12.39 an hour in years 10-19.

After 20 years or more, Albertsons workers make $16.38 an hour, while Walmart
workers get 2 median raise of 40 cents --- up to $12.79 an hour,

For Savemart the wages listed are as follows: Years 1-4, $10.32 an hour; Years 5-9,
$15.47 an hour; years 10-19, $20.08 an hour; and years 20 and up, $21.38 an hour.

1t appears, then, that the $12.28 per hour the Tehachapi Walmart promises to pay is the
top of the payscale for full-time worker in our area.

What do we learn from this? That Walmart's Every Day Low Prices depend on every day
low wages.
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L were to be bulit in Tehachapx I am.asking you to rescmd the vote to approve the pro;ect 25 feel
‘very st 'Walmart of anys size wou!d destroy our c1ty s umqueness I do not beiaeve

S 23350 Lakewew Dr
L :Tehachapl CA 93561
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Diane L. Deutsch CITY OF JEHacHAP)
818 Beech Street T
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S

March 8, 2011

City Council Members:

Dear Mayor Ed Grimes

Last Saturday | walked around the three open sides of the proposed site of the
Super Wal-Mart store. It was a lovely sunny day with little wind. 1 could hear
the birds in the field and the quiet that abounds there. The little traffic on
Tehachapi Blvd. did not mar the solitude.

What we can expect, if you vote for this project is months of noise, from large
machinery, the stench of diesel fumes wafting through the air and traffic
congestion,. The bird song will end and the peacefulness will be gone forever.

A couple of weeks ago | wrote a letter to the editor of the Tehachapi News in
opposition to a Super Wal-Mart.

I am a member of the Sierra Club, which endeavors to protect our country’s
environment. 1 found the following top ten reasons on the Sierra Club’s
website, which coincide with mine, for not wanting a Super Wal-Mart in our
city.

1. Wal-Mart super center, with their big-box design & sprawling parking
lots, increase automobile poliution.

2. Wal-Mart's strategy of undercutting local businesses destroys traditional,
walkable, transit-friendly down-towns & neighborhood shopping areas.

3. One Wal-Mart super center can cover up to 1.2million square feet with
pavement. This can create major drainage problems leading to flooding &
ground subsidence. In 2001, Wal-Mart paid'$5.'5miiijbn settlement for
violating storm-water-discharge laws at 17 stores.

4. This May, Wal-Mart agreed to pay a $3.1 million settlement for violating
the Clean Water Act due to shoddy construction practices at 24 stores in
9 states.
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5. Wal-Mart has a history of labor- law violations, including unpaid
overtime, discriminatory hiring practices & illegal use of undocumented
workers.

6. A new Wal-Mart super center with a grocery facility can put two area
supermarkets out of business & all their employees out of work. In
California, the mere threat of 40 new  super centers is driving down
working conditions in the grocery industry,

7. Wal-Mart tries to place itself above the law. Its initiative in Inglewood
would have exempted the project from local zoning, planning &
environmental rules.

8. Wal-Mart's tremendous buying power can force suppliers to cut costs to
the point where they outsource American jobs, close factories and move
abroad. Wal-Mart now imports over haif of its products, up from only 6%
in 1995,

9. When manufacturing moves abroad, the environmental costs of shipping
products to the United States can be huge.

Wal-Mart's founder Sam Walton said, in his autobiography, "If some
community, for whatever reason, doesn’t want us there, we aren't interested in
going in & creating a fuss." In practice, however, the chain won't take NO for
an answer, www.sierraclub.ora/sprawl

Speaking of SPRAWL, check out www.sprawl-busters.com

| would like to encourage you to do some research of your own and not listen
to everything the Wal-Mart group has told you.

Sincerely, % W

Diane Deutsch

P.S. Where Brentwood ends at Cherry Lane, there is an open field that, |
believe, is owned by either the TSUD or the City. It would be an ideal place for
a soccer pitch. You might want to check it out.
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Leiter to the Editor:

I keep reading all this talk about Walmart coming to Tehachapi and how it will take
business away from the local stores, jobs away from people and how it is going to ruin
their small town atmosphere.

First of all Tehachapi is not the little town that these people are trying to portray it as
anymore. Albertson’s, Save Mart, Kmart, Rite Aid, Walgreens, Starbucks, McDonalds,
Jack in the Box, Sonic and all the fancy restaurants, along with Big 5, Home Depot and
all the others too numerous to mention have already made Tehachap a big town and not
the little homey one-street town it used to be.

Secondly, if the protesters’ continue shopping in their favorite stores no businesses or
jobs will be lost. No one is forcing these people to shop at Walmart! However, the truth
be known, they probably all do their big shopping out of town anyway and probably at a
Walmart store.

I say let Walmart come; I will shop there and save mileage and money not going by not
going Bakersfield. Those who prefer not to shop there will only allow me more room in
the aisles to get around and ultimately Tehachapi will benefit from the business Walmart
brings with it.

Sincerely,

Judi
Bear Valley Springs

cC: Tehachapi City Council
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CITY OF TEHACHAP

RECEIVED
Robert L. & Carol D. Westover MAR 1 6 2011
23041 Tulip Ct. o
Tehachapi, CA 93561 ay | CLERK'S OFFICE

March 15, 2011

City Council

City of Tehachapi
115 S. Robinson St.
Tehachapi, CA 93561

Dear Council Members,

I"m writing to express my concern about the WalMart Supercenter store being built at the
proposed location on Tucker Road. This location may be properly zoned for siores, but I take
issue with the impact such a store will have on the flow of traffic through the area, especially at
peak traffic times. As indicated in the EIR, this situation is an unmitigated negative issue with
building the store at that location. This traffic situation is not something that will remain at a
tolerable level. As the town of Tehachapi grows, traffic through this corridor will continue to
increase. The increase in traffic will make it a very busy and dangerous thoroughfare.

We’re already seeing an impact on the congestion at the intersection from the enlarged
prison. The addition of 90 low-income apartments located two blocks away will add even more
traffic to Tucker Rd. Allowing the construction of the WalMart Supercenter at this location is
inviting serious congestion, and potential conflicts with emergency vehicles. My husband and 1
live in Golden Hills East. We are concerned that in the event of an emergency, response vehicles
will be hindered by traffic at that intersection, and will have difficulty reaching homes in our area
in a timely manner.

Please reconsider allowing a store of this size at this location. I have no problem with
WalMart, per se. My concern is with the location. I {eel it’s ill-advised to the point of being
dangerous.

Very truly )7prs,

g N
(}wa/ A7, /&zgm%«/‘"
Carol D. Westover
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RECEIVED
Smart Growth-Tehachapt Valleys CTY OF TEHAC HapP f
P.C. Box 1894

Tehachapi, California 93561

March 21, 2011
Tehachapi City Council
115 South Robinson
Tehachapi, California 93561

SUBJECT: WaiMart Draft Environmental Impact Report
Dear City Council Members:

Smart Growth-Tehachapi Valleys has reviewed the Environmental Impact Report for the proposed
WalMart facility in the City of Tehachapt.  We have the following concerns:

SECURITY

We have spoken with individuals familiar with the law enforcement needs al some communities that
permitted a WalMart in their community. The information shared with us was that the law enforcement
needs were consistently greater than was anticipated.  We believe that the City of Tehachapi should re-
evaluate this and arrange for mitigation measures to pay for additional law enforcement beyond what you
are currently considering.

CONTAINER DROP-OFF/NOISE TO ADJACENT HOMES/EXTENDED STAY CONTAINERS

It is our understanding that in some instances during the December holidays, WalMart has brought
significant numbers of large truck trailers to their site, dropped them off at the site and left them there
during the holidays. It is reported that sometimes merchandise is unloaded and restocked at night in and
out of these truck trailers. Sometimes, these foll trailers reportedly remain in the parking lots for an
extended time. Additional mitigation measures should be written to prevent this from occurring should
the WalMart be built here in Tehachapi.

TRAFFIC
It is our belief that the traffic will be greater than is anticipated. We recommend that this entire topic be
reconsidered.

LOCATION

We have concerns with the placement of the actual store on the property. It is, as we understand, being
proposed for the south end of the lot. ' We believe that this is too close to houses and recommend that it be
placed at the north end of the lot, closer to the shopping center at the southwest corner of Tehachapi
Boulevard and Tucker Road,  This is a better location for two reasons: (1) it is farther from homes
and, (2) with this placement, the door wiil be on the south side of a building, which is much safer in
Tehachapi during the winter and icing conditions.  We have concerns about shoppers having to enter and
exit a store via a north door, which is what is currently proposed. We feel this is particularly dangerous
for children and the elderly.

Please contact us should there be questions.

Sincerely,

K—] -y

Terry J. Warsaw, MD, President
Smart Growth-Tehachapt Valleys
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MEMORANDUM F?F{ﬂh" ‘
= VR
DATE: January 10, 2011 o AN 19 201
TO: Thomas Gregory Garrett, City Manager JTYCMP“H%QCHAPf

and
David A. James, Community Development Director
City of Tehachapi
115 South Robinson Street
Tehachapi, CA 93561-1722

FROM: William L. Nelson
;l P.O. Box 308
; Tehachapi, CA 93581-0308
RE: Public Hearing, January 10, 2011, City of Tehachapi

Planning Commission review of Architectural Design and
Site Plan Review No. 2007-11, Walmart Stores development
and associated developments at Tehachapl Boulevard and
Tucker Road; notice of Hearing Notice deficiency,
improper promulgation and review of development application;

Executive summary: City and public interests unprotected

By misfeasance and malfeasance, the management of the City
of Tehachapi have failed to take prudent, routine and reasonable
steps to ensure the protection of the City's and the public's
interest, from financial risk and likely economic and environ-
mental harms attendant a proposed development of a Walmart
"supercenter”™ within the City's jurisdictional boundaries. The
motives for City management conduct include ongoing City financial
mismanagement and self-dealing for City employvee salaries and
benefits, as well as the disproportionate allocation of City
redevelopment tax increment revenues for the disproportionate
benefit of a clique of propertyowners, businesses, nonprofit
organizations and hangers-on colluding with these harmful City
strategies.

BASIS FOR ALLEGATIONS
(1) Notice for 01-10-11 Public Hearing deficient and improper.

The "Notice of Public Hearing before the Tehachapi Planning
Commission," dated December 20, 2010 fails to identify a Final
Environmental Impact Report (FEIR) for consideration of adoption
by the Commission. The actual document purported to be the FEIR
is dated December 31, 2010. This "FEIR," which is a mere supplement
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to draft materials furnished to the City by a prior consultant,

is incoherent, inconsistent and confusing in its failure to

provide a true FEIR. While the FEIR "supplement" changes the
interpretation and use of the DEIR materials so substantially

as to require formal Recirculation of a true FEIR, its supplementing
approach raises all manner of questions about the transfer of

DEIR workproduct to a successor consultant,

(2) City management's failure to report to Council of its Walmart
application disposition/intentions, at the City Council's 12-20-10
meeting.

City management failed to report its strategy to have the City
Planning Commission consider adoption and approvals of all primary
Walmart supercenter approvals and clearances at a January 10, 2011
Public Hearing, notwithstanding their profound implications for the
City's future. City management apparently, caused to have erected
public hearing notice signage at the project site during the yearend
holiday period. The City Council subsequently cancelled its
regularly scheduled January 3, 2011 meeting. City management has
staged and gamed FEIR promulgation in a conscious manner to minimize
the general public's capacity to apprehend and respond to it.

Beneficial applicant Walmart, while mounting an active public
relations effort including a website www.tehachapiwalmartcan.com
did not furnish DEIR or FEIR documents on its website, among its
propaganda.

(3) Successor FEIR prime consultant imprudently hired.

With the reported financial reversals of Christopher Joseph
& Associates, original EIR consultant contracted by the City, City
management sole-source steered the prime contract to "EcoTierra
Consulting" (Westlake Village, CA), an apparent dba entity of Mr.
Curtis Zacuto and/or others. Mr. Zacuto did not return phone calls.
The City should have competitively bid out for a prime consultant
successor Lo ensure competent resolution of the draft EIR promulgation.
The resultant FEIR "supplement'" is neither competent nor complete.

(4) Failure to formulate financial nexus, and omission of basic
traffic improvements known to City management.

o Financing source of road improvements listed as Mitigation
Measures have been changed from "Tehachapi Region Transpor-
tation Fee'" to "fair share contribution' for five (5)
Measures. No financial nexus attribution to the Project,
or associated commercial development is made. This is
unacceptably vague in meeting disclosure and mitigation
requirements under the California Environmental Quality Act
(CEQA), as well as irresponsible municipal financial planning.
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(4) cont'd

o Financing source of road improvements listed as Mitigation
Measures have been changed from "fair share contribution"
to ”Payment of the Tehachapi Region Transportation Impact
Fee' for three (3) Measures. No financial nexus attributions
are made. This violates CEQA's requirement for reasonable
detail of disclosures and mitigation and is irresponsible.

o The City and its consultant have shockingly failed to
list two compelling and obvious rocad improvements attendant
the proposed commercial intensification of the Tucker and
Tehachapi Boulevard corridors:

(a) widening of Tucker Road overpass of the railroad ROW; and
(b) widening of Tehachapi Boulevard to at least four (4)

total motor vehicle lanes and pedestrian and bike
paths, over the Antelope Run drainage flow depression.

These omi<sions appear to be consclous by the City and its
new consultant. Inclusion and nexus attribution to mitigate is required,

(5) The City has failed to draw Development Agreements with Walmart.

The referenced Project, and an additional commercial development
encompassed by the DFIR/FEIR on the socutheast quadrant of Tehachapi
Blvd-Tucker Rd intersection, require Development Agreements as a
matter of fiscal and operational prudence and feasibility of MMP
implementation. No such agreements are availed with City reviews
and proposed decisions to date, exacerbating the failure to
accomplish financial nexus formulatlons identified at (4) above.

The City has obtained no indemnification agreement with Walmart
to protect itself in the event of litigation against it over the
project, a relatively standard agreement for projects of scope and
controversy as the instant one. The failure of City's management
and legal counsel to provide for this basic protection is unexplained.

The Mitigation Monitoring Program (MMP) may represent a de facto
but incomplete Development Agreement. As such, the City's Planning
Commission has no authority to adopt it, as that is a legislative
act requiring City Council decision, pursuant to Government Code
section 65867.5.

Among other things, such Development Agreement(s) would provide
greater certainty of project intentions if accepted by City governing
bodies, reduce conflicts over cost-sharing for mitigations, and
increase liklihood of MMP success. The FEIR's amended proposal that
Walmart conduct public road improvements of SR202, Tucker Road and
Tehachapi Boulevard is unwise and seems bizarre,
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(6) Creation of a Community Services District (CSD) to fund
police services has not been justified.

The City and its mnew consultant have provided no remotely
reasoned justification for the creation of a CSD to exact additional
tax revenues from Walmart and associated developments, to fund
police services. This is strikingly suspicious in view of the
touting of the Project to be a virtual cash cow of sales tax,

RDA tax increments and other tax revenue for the City. The failure
to disclose the character of the required CSD fails CEQA's
requirement for sufficient detail for public understandings and
mitigation assurance. As it stands, no justification has been
exhibited to require additional tax exactions of Walmart. On the
other hand, the result could be that special tax increments are
improperly allocated to furnish Walmart a public-private police
force exclusively, under color of public authority. The intention
cannot be discerned based on the omissive FEIR,

(7) City management motives for course of review.

City management's motives should be impartially investigated
by an authoritative agency. It is likely that past and projected
overspending, including inflated management salaries and benefits
for a four-day work week, and a highly manned and expensive new
police force are creating a sense of desperation to obtain new
revenues, irrespective of policy harms. The City's recent renewal
of its City Manager contract resulting in $150,000 annual pay for
a four-day week, is illustrative of the City's cavalier approaches.
A January 6, 2011 L.A, Times table of salaries for senior public
administrators in the California Governor's office is attached by

way of onme comparison.

A former City Council Member has long and persistently alleged
that the City has been improperly and inequitable granting and
diverting public tax monies through its redevelopment agency to a
downtown cligque of businesses and nonprofit orpanizations (NPO).
These allegations magnlfy the need for formal enquiry into City
financial practices, in the context of the improprieties of instant
development application reviews.

(8) City's collusion in defeating rational regional sanitation
planning.

For decades the City of Tehachapi and the County of Kern
have successfully stymied rational major project siting in the
Tehachapi region. It has done so by isoclating the City from
regional approaches to central sanitation planning, and preventing
availability of connection to a major central plant other than the
one controlled by the City. The City remains obsessed with this
forced steering of all major development, public and private,
within its boundaries, to capture sales taxes and redevelopment
tax increments with which to reward special interests.
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CONCLUSTONS AND RECOMMENDATIONS
TO CITY GOVERNING BODIES AND PUBLICLY INTERESTED CITIZENS

o The Tehachapi City Planning Commission should take no
action to adopt or approve any document for the referenced
Walmart project, at its January 10, 2011 meeting. Rather,
the Commission should refer the application back to City
staff with direction. The Commission should jointly and
publicly confer with the Tehachapi City Council in a
special meeting to review the status and disposition of
the proposals that City staff referred to it for action
on January 10, 2011, and all related topics as useful.

o The City Council should direct its staff to engage a prime
environmental/development consultant through a competitive
selection process, to continue with reviews of the referenced
Project if applicant wishes to proceed.

o The City of Tehachapi should be investigated for corrupt
public practices by its City management and governing Council,
particularly with regard to its financial policies, its
redevelopment agency financial disbursements and withholdings;
its land development practices and siting of major public
projects including the proposed new hospital of the Tehachapi
Valley Healthcare District; and its meeting practices including
extensive resort to closed session meeting to discuss much
of the substantial business of the City.

Consideration should be given to investigation of the City
utilizing the Racketeer Influenced and Corrupt Organizations Act

(18 U.S.C.A. section 1961 et seq. [1970]) (RIC?ESD
(. R

&l — 1o — /f
Attachment

C: City of Tehachapi Council Members
City of Tehachapi Planning Commission Members
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The new governor’'s appointments

Name Appointment A ' Salary
Anne Gust Brown  Specialcounsel oo $0
Gil Duran Press secretary $147,900

James M Hu'mes '“"Executive secretary $175000
John Laird Secretary, Natural

,,,,,,,,,,,,,, Resources Agency ... 375000
N?.’IQXMEE?F,’Q?P ...... Executive secretary $175,000
Marty Morgenstern Secretary, Labor and Workforce
e PDevelopment Agency  $175,000
Mary Nichols Chairwoman, California Air

. Resources Board $142 965
Jonathan Renner W’Legai affa[rs secretary $147 900
Rona!d Yank Dlrector Depar‘tment of

Personnel Administration ‘ $142,965

Source: Governor's office

Los Angeles Times

source: Los Angeles Times, p. AA6, January 6, 2011
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